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©Gannett  1983 


At  Gannett,  we  believe  an  appre¬ 
ciation  of  the  freedom  to  know  is  as 
important  for  children  as  it  is  for  their 
parents.  And  Pennywhistle  Press  brings 
that  freedom  to  more  than  two  million 
homes,  where  tomorrow  s  adults  are 
reading  newspapers  today. 

For  more  information  about  Penny- 
whistle  Press  syndication  and  advertising, 
contact  Director  of  Marketing,  Penny- 
whistle  Press,  Gannett  Co.,  Inc.,  535 
Madison  Avenue,  New  York,  N.Y.  10022. 
Phone:  (212)  715-.5312 

GANNEIT 

A  WORLD  OF  DIFFERENT  VOICES 
WHERE  FREEDOM  SPEAKS 


I  for  children  now  reaches  more  than 
two  million  families  each  week,  through 
I  Gannett  newspapers  andiiy  syndication 
I  in  others,  in  27  states.  And  it  is  serving 
national,  regional  and  local  advertisers 
|B  who  want  to  reach  children  and  their 
Ig  parents  as  they  read  together. 

I  In  its  first  two  years,  more  than 

35,000  children  have  written  Penny- 
whistle  Press  to  take  part  in  contests, 
respond  to  its  contents  and  contribute 
their  suggestions.  The  supplement  has 
been  recognized  both  years  with  Distin¬ 
guished  Achievement  Awards  from  the 
Educational  Press  Association  of 
America. 

“I  enjoy  using  the  Pennywhistle 
Press  as  a  teaching  aid.  Keep  up  the 
good  work!’  writes  a  third-grade  teacher 
in  Pennsville,  N.J.  “I  am  encouraging  my 
class  to  read  your  paper  every  week’,’ 
writes  another  teacher  from  Bridgeville. 
Del.  “I  especially  like  to  see  you  encour¬ 
aging  students  to  write!’ 


“Pennywhistle  Press  is  the  best 
kids’  magazine’,’  writes  a  12-year-old 
from  Mahopac,  N.Y.  “I  hope  it  continues 
to  be  published  when  I  have  children  so 
they  can  learn  more  information  and  like 
reading!’ 

From  Mahopac  to  San  Bernardino, 
Pennywhistle  Press  is  growing  with  the 
kids  it  serves. 

The  weekly  newspaper  supplement 


MAKING  NEWSPAPER  NEWS 
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That’s  the  place  for  the  September 
National  Newspaper  Association 
Convention  (NNA)  and  trade  show 
Annually  specialized  newspaper 
management  from  across  tlie  countr\' 
attend  NNA  to  discuss  trends  in 
newspapers,  problems,  and  the  latest 
state  of  the  art  advancements.  Editor 
&  Publisher  will  be  covering  NNA 
and  distributing  convention  issues. 

Reaching  those  with  buying  influ¬ 
ence  can  be  an  expensive  time- 
consuming  process.  Advertising  in 


E&P  is  a  reliable  way  of  talking  to 
potential  customers  and  newspaper 
industry  peers. 

Louisville,  Kentucky  September 
21-24  is  the  “right  place”  to  be  to 
talk  to  NNA  members  and  Editor  & 
^blisher’s  September  17  issue  is  the 
“right  time”  to  advertise. 

Deadlines: 

^ace  Reservations  September  6 
Copy  Deadline  September  7 

Issue  Date:  September  17 
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Why  American  Business 
Trusts  Emery, 


These  people  represent  more  than  one  million  customers  who  count  on  Emery  to  deliver  everything  from  a 
contract  or  a  computer  chip— all  the  way  up  to  a  large  automotive  part. 

No  matter  what  America’s  shipping  needs  are,  Emery  provides  reliable,  on-time  delivery  to  over  96,000 
communities  across  the  country.  Emery  features  next  day  service  with  your  choice  of  AM  or  PM  delivery  times.  When 
savings  are  more  critical  than  time,  we  offer  a  second  day  service,  too. 

And  in  an  emergency,  one  call  will  speed  Emery  Same  Day  Service  into  action— with  results  by  the  end  of  the 
same  day.  In  addition,  Emery  can  deliver  to  thousands  of  locations  outside  the  United  States.  With  Emery  First  Class 
International  Service,  for  example,  you  can  ship  any  size  package  to  major  European  cities,  door-to-door— within 
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}Ne\e  earned  the  trust  of  American  Business. 
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&  Evening  Independent 


Longest  hitting 
streak  —  56 
consecutive 
games,  Joe 
DiMaggio 

Most  consecutive 
Olympic  titles  — 
4: 1956,  I960, 
1964  and  1968:  Al 
Oerter,  Discus 

Most  consecutive 
days  of  color 
in  classified 
— 1,826, 
St.  Petersburg 
Times/Evening 
Independent. 

World 

Records 


Every  day  is  a  record-breakiiif;; 
day  in  the  classified  advertising 
department  of  the  St.  f\*tersburg 
Times  and  Evening  Independent. 

That’s  because  these  newspapers 
have  set  the  record  for  running  color 
advertising,  each  and  every  day  for  the 
past  five  years.  No  other  newspaper 
in  the  world  has  ever  done  that. 

That’s  1 ,826  consecutive  days 
of  color  ads  in  the  classified  section. 

On  some  days,  a  dozen  ads  have  run. 

And  what  color!  Spot?  Sure! 

But,  also,  rich,  realistic,  full-color 
reproduction  horn  on  a  state-of- 
the-art  la.ser  scanner. 

The  Times  and  Independent  are 
proud  of  this  colorful  world  record  but 
we  know  the  honors  really  belong  to 
the  auto  dealers.  Realtors,  new  home 
developers  and  other  classified 
advertisers  on  Florida’s  Suncoast. 

They  are  the  ones  who  recognize  and 
benefit  from  the  power  and  impact 
color  has  in  a  sales  message. 

I  Color!  bringing  even  greater  sales 
I  re.sponse  to  a  mo.st  responsive  media. 
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*  Major  meetings  In  bold  face 


AUGUST 

18- 20— West  Virginia  Press  Association,  Oglebay  Park,  Wheeling. 

19- 20 — West  Texas  Press  Association,  Americana  Hotel,  Fort  Worth. 

SEPTEMBER 

8-10 — National  Association  of  Black  Journalists,  Fairmount  Hotel, 

New  Orleans,  La. 

8-10— New  England  Press  Association,  Fall  meeting,  hosted  by  the 
Maine  Press  Assn.,  Samoset  Resort,  Rockport,  Me. 

8- 11 — National  WIRE  WATCH,  Downtown  Marriott  Hotel,  Chicago. 

11-14— Now  York  State  Publishers  Association,  Montauk  Yacht 

Club  and  Inn,  Montauk,  Long  Island. 

14-16— Catholic  Press  Association,  Midwest  Regional  Conference, 

Riverfront  Towers,  St.  Louis. 

14- 17— Independent  Free  Papers  of  America,  Marriott  Hotel— Airport, 

St.  Louis. 

15- 17— Missouri  Press  Association  Trade  Show,  Adam’s  Mark  Hotel, 

Kansas  City. 

18-20 — Central  States  Circulation  Managers'  Association,  Fall 

Conference,  Civic  Center,  Eau  Claire,  Wise. 

18-21— Western  Classified  Advertising  Association.  Red  Lion  River¬ 

side  Inn,  Boise,  Idaho. 

21- 24 — National  Newspaper  Association,  The  Galt  House,  Louis¬ 

ville,  Kentucky. 

22- 24— Interstate  Advertising  Managers  Association,  Fall  Conference, 

Mt.  Airy  Lodge,  Mt.  Pocono,  Pa. 

24-25— Maryland-Delaware-D.C.  Press  Association,  Summer  Conference, 
Henlopen  Hotel,  Rehoboth  Beach. 

24- 27— Southern  Circulation  Managers  Association,  Hilton  Hotel, 

Birmingham,  Ala. 

25- 28— International  Newspaper  Promotion  Association,  Eastern 

Region  Conference,  Wequassett  Inn,  Pleasant  Bay,  Chatham, 
Cape  Cod,  Mass. 

28- 30 — Pennsylvania  Newspaper  Publishers  Association,  Sher¬ 

aton,  Station  Square,  Pittsburgh. 

29- 1QT — Catholic  Press  Association  Northwest  Regional 

Conference,  Park  Plaza  Hotel,  Helena,  Mt. 

Seminars/Workshops/Clinics 

AUGUST 

14-17— SNPA  Foundation,  "Photojournalism,"  Texas  Tech  Univ¬ 
ersity,  Lubbock. 

17 —  Wisconsin  Newspaper  Association,  Writer’s  Seminar,  Dailies, 
Holiday  Inn,  Stevens  Point. 

18—  Wisconsin  Newspaper  Association,  Writer’s  Seminar,  Weeklies, 
Holiday  Inn,  Stevens  Point. 

21- 27 — Modem  Media  Institute,  Newspaper  Design  for  the  80’s, 

St.  Petersburg,  Fla. 

22- 24 — ANPA  Labor  Relations  Seminar,  L’Enfant  Pl£iza  Hotel, 

Washington,  D.C. 

25-26— A  Practical  Workshop  for  Media  Counsel,  sponsored  by 
ANPA,  in  cooperation  with  the  National  Assn,  of  Broadcasters  and  Li¬ 
bel  Defense  Resource  Center,  Hyatt  Regency  O’Hare,  Chicago. 

SEPTEMBER 

6-11/11 — Modern  Media  Institute,  Newspaper  Management  for  Graduate 
Students,  St.  Petersburg,  Fla. 

9- 11 — Missouri  Circulation  Management  Association,  Osage  House, 

Osage  Beach. 

11-14 — SNPA  Foundation,  The  Electronic  Newspaper,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

11- 16— American  Press  Institute,  Picture  Editors  and  Chief  Photo¬ 

graphers,  Reston,  Va. 

12- 16— ANPA  Management  Development  Workshop,  Bellevue-Stratford, 

Philadelpehia. 
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TV  Guide* 
Television  Guide® 
Cable  TV  Guide® 
TV  Movie  Guide® 
Pay  TV  Guide® 


Our  trademarks  are  as  important  to  us 
as  TV  Guide  is  to  over  36  million  discrim¬ 
inating  readers  every  week.  So  remember: 
TV  Guide,  Television  Guide,  Cable  TV  Guide, 
TV  Movie  Guide,  Pay  TV  Guide  and  the 
TV  Guide  logo  are  all  redstered  trademarks 
of  Triangle  Publications,mc., 
and  can’t  be  used  by 
anyone  else. 
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Speaking  of  the  devil 


No.  591 


ITS  A  CiNCH  OUK 
aoURNALlSTIC  IMTiGRITY 
IS  NEVER  &0IN6  TO 
SUFFER  FROM  INTIMATE 


SOCIAL  CONTACT  WITH 
THE  FRESIPENT-/' 


“Devil’s  Advocate,”  Fowler  wrote,  “is  very  dangerous 
to  those  who  like  a  picturesque  phrase  but  dislike  the 
trouble  of  ascertaining  its  sense.”  Thus  he  issued  a  warn¬ 
ing  that  applies  to  the  greater  number  of  journalists,  who 
indeed  are  captivated  by  the  picturesque  phrase  but  find  it 
too  much  trouble  to  look  up.  In  the  present  instance,  who 
among  us  but  would  consider  the  devil’s  advocate  one  who 
attempts  to  defend  what  is  wrong?  Technically,  however, 
the  devil’s  advocate  is,  as  Fowler  put  it,  the  blackener  of 
the  good,  not  the  white  washer  of  the  evil.  The  term  origi¬ 
nated  in  the  proceedings  for  canonization.  Its  very  form, 
however,  seems  calculated  to  one  astray;  what,  it  would 
seem,  could  a  devil’s  advocate  be  but  one  who  advocates 
(or  at  least  extenuates)  evil?  Thus  dictionaries  recognize 
the  extended  sense,  which  is  all  but  universal  in  common 
usage,  of  a  person  who  upholds  the  wrong  side,  or  argues 
perversely.  Popularization  of  technical  terms  often  leads 
to  distortion,  and  this  is  another  such  instance. 


SUWRBAt* 

iPAPERV 


Just  as  “dumped”  has  become  obligatory  in  newspaper 
accounts  to  describe  the  falling  of  rain  and  snow, 
“deliberately  set”  is  the  expression  of  choice  to  describe 
arson,  which  seems  to  have  become  one  of  the  country’s 
largest  industries.  But  “deliberately  set”  is  redundant, 
because  how  could  a  fire  be  set  except  deliberately?  Thus 
“Fire  officials  believe  the  fire  was  set”  conveys  the 
desired  meaning. 


The  Daily  News,  published  in  the  Los  Angeles  suburb  of 
Van  Nuys,  has  been  running  a  promotion  campaign  on 
television  that  must  have  raised  the  hackles  of  many  jour¬ 
nalists,  including  the  Daily  News’  competitors  in  the  met¬ 
ropolitan  area. 

The  essence  of  this  puffery  is  “We  draw  the  line 
between  fact  and  opinion.”  The  inescapable  but  baseless 
implication  is  that  the  paper’s  competitors  cannot  be  relied 
upon  to  draw  such  a  line.  Television  viewers  are  assured 
that  the  Daily  News  keeps  opinion  out  of  the  news  col¬ 
umns  and  confines  it  to  editorials  and  other  commentary. 
Some  papers,  watchers  are  told,  practice  a  subtle  blend  of 
news  and  opinion,  but  readers  of  the  Daily  News  by  con¬ 
trast,  are  free  to  draw  their  own  conclusions. 

I  am  sure  the  managers  of  the  Daily  News  know  that 
editorializing  in  the  news  columns  went  out  some  decades 
ago,  except  perhaps  for  a  handful  of  raffish  papers  whose 
slanting  is  well  known.  If  this  approach  was  devised  by  the 
hucksters  hired  to  produce  the  commercials,  could  not  the 
Daily  News  have  vetoed  it?  Such  promotion  is  unworthy 
of  any  reputable  papers. 

Interestingly,  the  Chicago  Tribune,  the  flagship  of  the 
newspaper  group  that  owns  the  Daily  News,  many  years 
ago  was  the  subject  of  an  article  in  the  Atlantic  (or  was  it 
Harper’s"}),  entitled  “How  to  Read  the  Chicago  Tribune.” 
It  was  based  on  reportage  by  the  Tribune’s  Washington 
staff,  and  half  of  every  page  was  taken  up  by  footnotes 
citing  facts  contradicting  that  reportage.  The  article  could 
have  been  cited  as  a  classical  example  of  what  the  Daily 
News  commercials  were  warning  about.  Of  course,  this  is 
not  to  asperse  the  Chicago  Tribune  of  today,  nor  have  I 
heard  of  any  such  criticism  of  it  since  the  days  of  Col. 
McCormick. 
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COMPl/TERIZED  STACKER 

We 


shut-downs! 


Ready  access  to  control  and  display  Information. 
Send  for  our  SPEC  A4114  for  complete  details  today... 


IDAB  INCORPORATED 
3200  VXAest  84th  Street 
Hialeah  Gardens,  FL  33016 
(305)  823-4000/Telex  51-9408 

Mailing  Address 
P.O.  Box  2824 
Hialeah,  FL  33012 


IDAB 
Guarantees 
the  Electronics 
of  the  NS  660 
for  the  Life 
of  the  Stacker. 


The  NEW  ID/\B  Model  NS  660 
combines  the  latest  in  "state-of-the- 
art"  computer  technology  and 
innovative  mechanical  design  to 
give  you  the  most  advanced 
electronically  controlled  ne\A/spaper 
stacker  available  on  today’s  market. 

The  built-in  "operator-friendly" 
micro-processor  provides  ongoing 
data  and  "talks"  to  the  operator  via 
an  alphanumeric  display — directing 
and  monitoring  every 
phase  of  stacker 
operation — that  results 
in  full  operator 
selectivity  and  control. 

Continuous  checking 
of  control  values  and 
mechanical  positions 
assures  NON-STOP 
operating  capabilities. 


The  NS  660  produces  newspaper 
bundles  of  excellent  quality  through 
a  unique  built-in  batch  jogger 
system  and  an  incremental  stacking 
blade  movement.  Paper  tailgating 
or  nose-over  is  eliminated  through  a 
variable  speed  infeed  section 
synchronized  to  the  press  conveyor. 

IDAB's  usual  life-time  Electronic 
"FOREVER"  Plan  guarantees  your 
complete  satisfaction. 
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An  EDS  Company 


Whatever  your  web  offset  requirement  may  be,  look  as  COLORMAN  for  its  electronic  presetting  controls. 

to  M.A.N.>Roland  USA  for  today's  proven  answers.  So  before  you  make  a  decision  on  a  new  press, 


If  you  need  the  very  best,  its  COLORMAN...  a  unique  consider  COLORMAN  or  LITHOMATIC II.  One  of  them 

and  superior  performer  suitable  for  only  the  most  de-  is  the  right  press  for  every  large,  color  conscious/quality 

manding  printers  of  high  circulation  dailies,  especially  conscious  daily. 

those  with  heavy  volumes  of  4-color  work.  Or  consider  UNIMAN  4/2  the  affordable  double-width 

On  the  other  hand,  LITHOMATIC  II,  M.A.N. -Roland's  web  offset  press,  if  you  require  color  quality  in  a  press 

other  70,000  pph  press,  may  be  right  for  you  on  the  with  speeds  up  to  50,000  pph. 

basis  of  quality  with  an  appealing  price/performance  /\n(j  for  those  requiring  full  color  capability  in  a  single¬ 
ratio.  LITHOMATIC  II  even  employs  the  same  technology  width  press,  M.A.N.-Roland  USA  offers  the  UNIMAN  2/2 
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with  production  up  to  45,000  pph. 

All  these  presses  are  built  to  hold  up  under  the  most 
demanding  operating  conditions,  day  after  day,  shift 
after  shift.  Conservative  engineering  and  rugged  con¬ 
struction  produce  the  superior  quality  printed  product 
tor  which  our  presses  are  known. 

For  complete  data- including  costs  and  delivery  dates 
—call  201-469-6600.  Or  write  to  M.A.N.-Roland  USA, 
Inc.,  Newspaper  Press  Division,  333  Cedar  Avenue, 


MAN.-RolandUSA,lnc. 


n  a  LAN  a 


Middlesex,  N.J.  08846 


NEWSPAPER  PRESS  DIVISION 


Editor  &  Publisher 

the  fourth  estate 


Robert  U.  Brown,  Proaldont  and  Editor  Jamas  Wright  Brown 

Ferdinand  C.  Taubnar,  Publlshar  Publlahar,  Chairman  of  the  Board,  1912-1959 


Charier  Member 
Audit  Bureau 
of  Circulations 

Member  American  AN  PA 


Newspaper 
Publishers  Association 
6  mo  avg  circulation  Dec  31.  1962—29.332 


$805  million  In  improvements 

The  reticence  of  newspaper  people  to  talk  about  the  good  things  in 
their  business — they  always  seem  eager  to  talk  about  the  bad 
things — ^is  astonishing. 

If  any  other  industry  had  announced  an  annual  expenditure  of 
almost  a  billion  dollars  on  modernization,  plant  construction  and 
expansion,  and  equipment  purchases,  it  would  have  been  big  news  in 
almost  every  newspaper. 

But  when  it  is  reported  the  newspaper  business  just  spent  $805 
million  in  1982 — almost  a  billion — it  is  ignored. 

A  survey  by  the  American  Newspaper  Publishers  Association  a 
year  ago  revealed  that  495  newspapers  planned  to  spend  $688  million 
for  plant  and  equipment  during  1982.  A  survey  just  completed  shows 
that  fewer  newspapers — 468 — had  spent  much  more  than  anti¬ 
cipated — $805  million.  The  total  expenditures  of  1,700-odd  newspa¬ 
pers  conceivably  could  be  much  more  than  a  billion  dollars. 

The  projected  expenditure  for  1983  by  these  and  other  newspapers 
is  $507  million.  The  final  amounts  will  be  much  higher  if  past  perform¬ 
ance  is  duplicated. 

Capital  expenditures  of  almost  a  billion  dollars  a  year  are  double 
the  level  newspapers  spent  in  1977.  These  are  impressive  figures  for 
an  industry  whose  critics  predict  its  slow  death  at  the  hands  of 
assorted  electronic  media.  It  is  the  newspaper  publishers’  way  of 
saying  they  expect  to  be  around  a  long  time.  It  is  their  manner  of 
showing  faith  in  their  own  future. 

1983  Newspaper  Week 

Now  is  the  time  for  all  newspapers  to  start  planning  their  observances 
for  this  year’s  National  Newspaper  Week  scheduled  for  Oct. 
9-15.  Promotional  material  will  be  available  to  all  newspapers 
through  their  own  state  press  associations  or  from  the  Illinois  F^ess 
Association  around  Sept.  1.  Dave  West,  manager  of  the  Illinois 
group,  is  this  year’s  chairman. 

Traditionally,  Newspaper  Week  has  received  more  attention  in  the 
non-metropolitan  newspapers  than  it  has  in  the  big  cities  where  the 
editors  believe  apparently  their  audiences  are  too  sophisticated  for 
such  small-town  matters.  This  year,  however,  the  theme — “A  Free 
Press;  Democracy’s  First  Defense” — is  one  that  all  newspapers  large 
and  small  can  get  their  teeth  into. 

Most  newspapers  have  carried  stories  on  the  discussions  within 
Unesco  about  the  development  of  the  press  in  the  Third  World 
countries.  Many  of  them  have  editorialized  about  the  efforts  to  limit 
the  free  press  and  the  subsequent  threat  to  the  development  of  true 
democracy. 

There  will  be  more  on  this  subject  out  of  Unesco  meetings  to  be 
held  in  Tashkent  as  well  as  in  Eimope  just  prior  to  the  dates  of 
National  Newspaper  Week.  What  better  time  could  there  be  for 
newspapers  to  emphasize  the  importance  of  our  own  free  press  to  the 
development  of  our  own  democracy  in  contrast  to  the  efforts  abroad 
to  restrict  the  press  in  the  name  of  some  New  World  Information 
Order. 
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Letters 


MISSED 

The  megatrend  king,  John  Naisbitt, 
has  missed  by  many  a  mile  the  future  of 
classified  on  the  American  newspaper 
scene.  He  states  in  E&P's  July  9  issue 
that,  “I’m  afraid  you’re  going  to  have 
to  give  up  the  want  ads,  too.  I  never 
read  them  and  many  people  don’t. 
There  are  pounds  of  classifieds 
delivered  on  my  doorstep  on  precious 
newsprint.’’  He  bases  his  reason  for 
this  prediction  on  the  fact  that  our 
country  is  moving  from  a  centralized  to 
a  decentralized  society. 

May  I  make  a  few  observations  that 
Mr.  Naisbitt  might  want  to  incorporate 
into  his  next  speech? 

1.  The  free  enterprise  system  and 
Americans  desire  to  buy  and  sell  goods 
and  services  will  dictate  the  future  of 
classified,  not  the  cost  of  newsprint. 

2.  The  more  decentralized  a  society 
becomes,  the  greater  the  need  there  is 
for  classified.  There  is  no  better,  more 
mobile  way  to  transmit  buyer  and  seller 
messages  economically  than  classified. 

3.  Mr.  Naisbitt  states  that  he  per¬ 
sonally  doesn’t  read  classified.  Any 
classified  advertising  executive  worth 
his  salt  has  an  entire  set  of  research  that 
demonstrates  his  section’s  high  reader- 
ship  by  classification.  Naisbitt’s  non¬ 
readership  of  classified  doesn’t  make  it 
worthless— just  not  chosen  by  him. 

4.  I’ll  bet  that  far  more  people  read 
classified  ads  every  day  than  will  ever 
read  “Megatrends.’’ 

5.  The  classified  section  of  a  daily 
newspaper  is  a  special  section  targeted 
at  a  specific  audience  and  should  be 
destined  for  survival  under  Naisbitt’s 
standard. 

As  a  marketing  executive  who  grew 
up  in  the  newspaper  business  through 
the  ranks  of  classified,  I  strongly 
believe  that  John  Naisbitt  is  way  off 
base  in  suggesting  the  future  demise  of 
classified. 

Robert  A.  Sproat 
(Sproat  is  vicepresident,  advertising, 
Dallas  Times  Herald.) 

SEARCH  MISSION 

The  United  States  Marine  Corps 
Combat  Correspondents  Association, 
Inc.  is  seeking  former  and  retired 
Marines  who  served  as  correspon¬ 
dents,  photographers,  motion  picture 
and  television  cameramen,  radio  corre¬ 
spondents,  artists,  illustrators,  or 
otherwise  performed  duties  allied  with 
the  field  of  Marine  Corps  public  affairs. 

Marine  Corps  Combat  Correspon¬ 
dents  were  created  in  1942  by  the  late 
Brigadier  General  Robert  L.  Denig, 
USMC.  Since  then,  approximately 
6,000  Marines  have  participated  in 
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coverage  of  every  battle  in  which  the 
Corps  has  distinguished  itself  from 
Guadalcanal  in  World  War  II,  through 
Korea  and  up  to  the  end  of  Vietnam. 

Eligible  members  are  invited  to  con¬ 
tact  the  USMCCCA  Administrative 
Office,  P.O.  Box  3212,  San  Clemente, 
Calif.  92672  for  information. 

Robert  Suhosky 

(Suhosky  is  national  president  of 
USMCCCA.) 

FAULTY 

Neil  Fraser’s  letter  regarding  Craig 
Standen’s  comparisons  of  CPMs 
{E&P,  July  23)  cited  some  somewhat 
faulty  reasoning.  He  went  on  to  say  that 
the  cost  of  a  television  spot  is  related  to 
audience  studies  of  actual  viewing  at 
the  particular  time  the  spot  is  aired. 

If  Mr.  Fraser  will  check  I  think  you 
will  find  that  that’s  quite  a  bit  in  error. 
Television  audiences  are  based  on  time 
segments  down  to  a  15  minute  segment. 
If  a  home  shows  a  set  in  use  during  five 
minutes  of  that  15  minute  segment  then 
it  is  credited  as  a  viewer  and  part  of  that 
time  segment’s  rating. 

It  should  be  remembered  that  ratings 
are  not  based  on  commercial  viewing, 
but  program  viewing.  As  far  as  I’ve 
been  able  to  determine  no  one  yet  has 
developed  a  system  whereby  the 
audience  for  actual  commercials  has 
been  delineated. 

Study  after  study  has  shown  that  the 
greatest  percentage  of  newspaper  read¬ 
ers  do  go  through  their  paper  page  by 
page  so  the  opportunity  for  exposure 
no  matter  where  the  ad  falls  is  obvious. 
This  then  lends  far  greater  credence  to 
Craig  Standen’s  position  on  CPMs. 

Edward  T.  Roberts 

(Roberts  is  director,  promotion  and 
public  service,  the  Toledo  (Ohio)  Blade.) 

SHAME 

For  shame  on  John  Naisbitt  {E&P, 
July  9).  Just  because  he  doesn’t  read 
classified  ads,  doesn’t  mean  that  others 
don’t. 

Specific  research  figures  at  our 
newspapers,  plus  every  other  news¬ 


paper  readership  survey  I’ve  seen, 
show  that  classified  is  one  of  the  most 
highly  read  parts  of  the  paper. 

What  would  the  private  party  reader 
do  to  find  a  job,  to  sell  his  camera,  find  a 
lost  dog,  rent  an  apartment,  or  any 
other  of  the  multitude  of  reasons  people 
use  classified?  No  other  part  of  the 
paper  caters  to  the  individual  as  does 
classified.  As  a  result  of  this,  com¬ 
mercial  advertisers  get  good  results  for 
their  ads.  Therefore,  they  use  and  need 
classified. 

Shopping  guides  use  their  precious 
newsprint  to  give  away  free  classified 
ads  because  they  know  that  builds 
readership  and  interest. 

Naisbitt  is  surely  a  person  with  many 
interesting  theories.  He  has  lost  much 
credibHity  with  me,  though,  for  his  irra¬ 
tional  statement  about  “want  ads,’’  if 
that  is  truly  what  he  said. 

Jim  Conner 

(Conner  is  classified  ad  manager. 
Baton  Rouge  (La.)  Advocate  and  State- 
Times.) 

GOSPEL  SINGER 

E&P's  story  on  Turner  Catledge  in 
the  July  2  issue  was  great.  He  often  lead 
the  gospel  singing  on  the  APME  buses 
during  our  conventions.  It  was  quite  a 
show  and  always  an  enjoyable  time. 

Wendell  C.  Phillippi 

(Phillippi  is  managing  editor, 
Indianapolis  News.) 


Short  takes 


He  was  a  driver  for  the  Bergen  Coun¬ 
ty  Board  of  Chosen  Freeloaders. — 
Union  City  (N.J.)  Dispatch 
♦  *  * 

.  .  .  where  dozens  of  fishermen  can 
be  seen  wading  waste-deep  in  the  cool¬ 
ing  waters. — Chico  (Calif.)  Enterprise- 
Record 

*  *  * 

There  is  no  excuse,  however,  for 
leaving  a  pet  or  child  in  a  parked  car 
from  now  until  fall  returns.— OA:/a/ioma 
City  Times 


She 

NEWS  SERVICE 


AATTie  New  York  Times 
V  \  News  Service  gives  us 
extra  depth  for  Washington 
and,  particularly,  interna¬ 
tional  coverage.  It  serves 
those  purposes  very  well. 
And  it  also  gives  us  some¬ 
thing  different  every  day  for 
our  front 

page.A^A^  Kent  Sturgis 

Editor 

Fairbanks  Daily  News-Miner 


For  information  contact  Sam  Summerlin  or  Harriet  Stanton,  212-972-1070. 


GOSSsSoovTHE 

HEADLINER 

OFFSET 

A  modular  system  ■ 

for  offset 
conversions 


The  Headliner®  Offset  press  offers  you  all  the  features 
and  productivity  you  expect  from  a  double-width  press. 
Yet  its  modular  design  lets  you  buy  as  much  or  as  little 
equipment  as  you  want  to  fit  your  needs,  your  budget, 
your  products  and  your  future  market  requirements. 

Flexible,  compact  design.  Use  your  existing  substruc¬ 
ture  and  reels-tensions-pasters,  or  folders  and  angle 
bars,  or  both.  Even  with  6'9"  unit  spacing,  the  Headliner 
Offset  will  give  you  21"  aisles.  Or  install  a  complete,  new 
60,000  pph  Headliner  Offset  press  system. 

Color  flexibility.  Choose  the  color  capability  you  need 
from  three  arrangements:  A  unit  with  half-deck  for  true 
offset  spot  and  process  color.  A  color  couple  for  color  on 
either  side  of  the  web.  A  color  cylinder  for  certain  spot 
color  applications.  The  press  is  available  with  open  foun¬ 
tain  or  Injector  inking  and  the  Goss  Color  Control  System 


for  remote  ink  setting.  Choose  the  electronic  Goss  Press 
Control  System  and  Page  Area  Reader  as  added  aids  to 
productivity.  The  Headliner  Offset  is  designed  for  quality 
printing,  fast  makeready  and  reliability,  with  special  noise 
abatement  provisions. 

Product  flexibility.  The  new  Goss  Regent  2:1  multi-web- 
width  folder,  with  or  without  the  optional  quarter  folder, 
provides  the  product  flexibility  you  need  and  is  available 
in  four  cutoffs. 

Goss  mailroom  equipment  and  systems  and  Goss 
turnkey  installation  services  can  further  enhance  your 
new  production  facility. 

Goss  Products,  Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue,  Chicago, 
Illinois  60650.  312/656-8600.  Telex  253478. 


Rockwell  International 
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Reuters'  New  York  City  newsroom 


Reuters  woos  U.S.  papers 
with  expanded  service 


By  Andrew  Radolf 

With  profits  of  $54  million  last  year 
on  $291  million  in  revenues,  and 
expectations  of  greater  profits  this 
year,  Reuters’  announcement  in  July 
that  it  is  studying  the  possibility  of  a 
public  stock  offering  has  grabbed  the 
attention  of  potential  investors  world¬ 
wide. 

When  Telerate,  one  of  Reuters’  com¬ 
petitors  in  the  financial  data  field,  went 
public  last  April,  its  stock  sold  at  55 
times  earnings  for  a  valuation  of  $888 
million. 

The  speculation  is  that  Reuters,  at  a 
similar  price/earnings  ratio,  would  be 
valued  at  $1.5  billion. 

Reuters  is  owned  by  four  press  asso- 


A  possible  stock  sale 
puts  company  in  spotlight 

ciations  representing  newspapers  in 
Britain,  Australia,  and  New  Zealand. 
The  Newspaper  Publishers  Associa¬ 
tion,  an  association  of  national  British 
newspapers,  and  the  Press  Associa¬ 
tion,  made  up  of  regional  British  papers 
and  papers  in  the  Irish  Republic,  each 
own  almost  42%  of  Reuters.  The 
Australian  Associated  Press  owns 
almost  13%,  and  the  New  Zealand 
Press  Association  owns  almost  3%. 

One  of  the  plans  being  considered, 
said  Glen  Renfrew,  Reuters  managing 
director,  is  the  issuance  of  non-voting 


shares  to  the  public  which  would  leave 
control  of  the  company  with  the  news¬ 
papers  making  up  the  press  associa¬ 
tions.  Renfrew  said  Reuters  is  com¬ 
mitted  to  making  sure  that  control  of 
the  company  does  not  fall  into  the 
hands  of  any  one  interest  group. 

Renfrew  noted  that  Reuters  paid  off 
the  last  of  its  loans  last  year  and  that  the 
$60  million  it  will  spend  on  equipment 
this  year  was  “financed  from  internal 
resources.  We  have  excellent  positive 
cash  flow.’’ 

Renfrew  said  Reuters  has  plenty  of 
uses  for  “substantial  additional  capi¬ 
tal’’  raised  through  a  public  offering. 

‘‘We  are  putting  a  lot  of 
investment — people  and  technology — 
into  this  country  (U.S.)  right  now,”  he 
said. 

Though  its  competitors  in  the 
information  field  “tend  to  team  up,” 
Renfrew  did  not  see  Reuters  entering 
into  any  joint  ventures  itself.  He  said: 
“We  feel  strong  enough  and  think  it’s 
best  to  go  it  alone.  It’s  easier  to  manage 
a  business  by  yourself,  and  you  don’t 
have  to  share  your  revenue  with  any¬ 
body.” 

Low  assessments 

Reuters  assessments  on  its  four  press 
association  owners  amounts  to  “cer¬ 
tainly  less  than  1%”  of  its  total  re¬ 
venues,  Renfrew  remarked,  though 
they  get  “very  modest  increases  year 
by  year.” 

Last  year,  Reuters  paid  out  $9.3  mil¬ 
lion  in  dividends  to  its  owners,  more 
than  triple  their  assessments. 

Reuters  owners  will  reap  substantial 
benefits  if  the  company  goes  public. 
Fortune  magazine  recently  reported 
(Continued  on  page  17} 
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Andre  Villeneuve 
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Presser  invites  ITU 
to  join  Teamsters 


By  William  Brand 

The  president  of  the  International 
Brotherhood  of  Teamsters  has  formally 
invited  the  International  Typographical 
Union  to  turn  its  back  on  a  merger  with 
The  Newspaper  Guild  and  join  the 
Teamsters. 

The  invitation  came  Monday 
(August  8)  from  the  Teamsters'  new 
president  Jackie  Presser  as  he 
addressed  the  125th  Convention  of  the 
ITU  in  San  Francisco.  In  a  rousing 
speech,  which  was  greeted  with  sus¬ 
tained  applause  from  the  more  than  2(X) 
ITU  delegates  present,  Presser 
underscored  the  Teamsters’  organizing 
and  bargaining  successes  and  pointed 
to  the  failure  of  many  labor  unions  to 
keep  up  in  an  era  of  rapidly  changing 
technology. 

Representatives  of  The  Newspaper 
Guild  sat  through  Presser’s  speech 
without  emotion  and  did  not  join  the 
applause  when  he  finished. 

Members  concerned 

The  major  purpose  of  the  ITU  con¬ 
vention,  this  past  week,  was  to  decide 
whether  to  put  the  proposed  ITU-TNG 
merger  to  a  vote  of  the  general  member¬ 
ship.  If  the  convention  votes  for  the 
merger,  the  proposition  will  be  put  to 
the  entire  membership  in  September. 
While  it  was  expected  that  convention 
delegates  would  vote  for  merger,  many 
delegates  expressed  deep  misgivings. 
Areas  of  concern  include  the  future  of 
the  Union  Printers'  Home,  rights  of  re¬ 
tired  members,  and  the  question  of 
exactly  what  jobs  ITU  members  would 
be  allowed  to  hold  as  newspapers  move 
into  pagination  and  ever-greater  auto¬ 
mation. 

Delegates  also  pointed  out  that  while 
the  merger  would  unite  workers  within 
the  newspaper  business,  fully  one-third 
of  ITU  members  work  in  commercial 
print  shops  outside  of  the  newspaper 
industry. 

Delegates  to  the  50th  Annual  TNG 
Convention  in  Cleveland  last  month 
voted  by  a  %%  majority  to  approve  the 
merger  and  hold  a  Guild  membership 
referendum  September  22-27. 

Presser,  during  his  speech  to  the 
ITU,  spoke  condescendingly  about 
TNG.  The  Guild,  he  told  delegates,  “is 
a  voice  that  we  truly  and  seriously 
need.”  But,  he  said,  "1  feel  you  owe  an 
obligation  to  your  membership.  To  the 
families  that  have  to  be  placed  where 
they  can  get  the  best  future  going  for 
them,  and  the  Guild,  unfortunately 
does  not  have  the  massive  programs 


that  you  find  in  .  .  .  (the  Teamsters.)” 

The  Teamster  president  was  equally 
blunt  about  the  ITU.  “There  has  been 
an  erosion  in  your  international 
union,”  he  said.  “That  erosion  could 
continue  to  go  on  and  maybe  in  the  next 
convention  .  .  .  you  are  going  to  have 
lost  a  lot  of  brothers  and  sisters  along 
the  way.  I  think  it  is  time  to  stop  that.” 

Earlier,  in  his  speech,  he  said  he  has 
“watched  the  automation  of  the  print 
industry  and  I  understand  it  very  well.  I 
understand  the  diminishing  of 
international  unions  by  the 
thousands  ...” 

Still  unorganized 

Presser  said  after  he  was  invited  to 
address  the  ITU,  he  did  a  survey  and 
was  stunned  to  find  out  the  tremendous 
amount  of  unorganized  shops  in  the 
print  industry.  “One  of  the  first  man¬ 
dates  1  laid  down  to  my  general  organiz¬ 
ers  was  to  start  to  survey  the  areas  they 
come  from,  because  I  want  an  in-depth 
report  on  the  unorganized  print 
industry  of  this  country. 

“Print  shops  across  this  country,  for 
magazines,  the  periodicals,  are  still 
unorganized.  And  we  at  the  Teamsters 
are  going  to  represent  that  industry.” 

Presser  pointed  out  that  150  Amer¬ 
ican  printing  companies  now  have  con¬ 
tracts  with  the  Teamsters. 

“I  firmly  believe  we  have  a  hell  of  a 
lot  more  to  offer  than  what  we  are  seek¬ 
ing,”  he  said.  “Our  dues  structure  is  an 
awful  lot  less  than  yours  and  our  benefit 
programs  are  much  greater  than  yours. 

“We  want  to  make  you  part  of  the 
Teamster  family.  We  want  to  go  on, 
and  we  want  to  gain  .  .  .  and  we  want 
you  to  become  part  of  our  great 
international  union.” 

Presser  also  dealt  bluntly  with  the 
fact  that  three  previous  Teamster  presi¬ 
dents  ended  up  in  prison.  The  Teamst¬ 
ers  have  1.8  million  members,  and 
some  of  them  are  crooks,  he  said.  Other 
unions  have  a  few  crooks  too  and  there 
are  crooks  in  government  and  business 
as  well. 


“You  do  not  go  to  the  bargaining 
table  with  an  employer  of  a  company 
anymore.  You  go  to  a  bargaining  table 
with  some  of  the  sharpest  attorneys  in 
America.  They  walk  in  and  they  are 
well-fortified  with  federal  law.  They 
understand  what  they  can  to  to  a  small 


Strongest  union 

Finally,  he  said,  “lam  not  opposed 
to  the  Guild.  But  when  you  get  down  to 
the  bottom  line,  the  Guild  looks  to  the 
Teamsters  and  to  the  rest  of  the  labor 
organizations  when  they  go  to  the 
bargaining  table.  And  1  do  not  think 
there  is  a  union  in  this  room  that  cannot 
tell  you  or  would  not  say  that  we  of  the 
Teamsters  are  strong  and  we  want  to 
get  bigger. 


Bingel  for  Guild 

ITU  president  Joe  Bingel,  who 
invited  Presser  to  address  the  conven¬ 
tion,  had  no  comment  after  Presser’s 
speech.  Instead,  he  quickly  introduced 
retired  Longshoreman  president  Harry 
Bridges.  But  on  the  opening  day  of  the 
convention,  the  preceding  Saturday, 
Bingel  said,  “We  are  divided  as  we 
have  never  been  divided  before. 

“Regardless  of  all  the  rumors  and 
misunderstandings  that  have  been 
going  around  this  past  week,  saying  the 
ITU  was  going  to  abandon  the  accom- 
plishements  of  the  past  six  years  and 
accept  offers  made  by  another  union.  I 
assure  you  those  rumors  are  untrue.  This 
will  not  be  done! 

“1  will  continue  to  promote  the  mer¬ 
ger  with  The  Newspaper  Guild. 

“In  our  industry,”  he  said  earlier, 
“we  find  a  world  of  exploding  change. 
We  must  move  on  to  new  strategies  ani^ 
we  must  stop  looking  back  for  models 
of  existence  .  .  .  We  have,  as  never 
before,  felt  the  impact  of  the  new  tech¬ 
nologies.  We  have  witnessed  their 
effect  in  every  phase  and  segment  of 
our  industry.” 

According  to  union  figures,  the 
ITU’s  strength  has  diminished  con¬ 
siderably  in  the  last  two  decades.  In 
1964,  membership  was  106,634; 
membership  this  year  is  just  over 
85,000 — and  only  44,000  ITU  members 
have  jobs. 

Perlik  speaks 

Guild  president  Charles  A.  Perlik 
addressed  the  ITU  on  Wednesday,  two 
days  after  Presser  spoke,  and  before 
the  vote  on  the  merger.  Perlik  reviewed 
the  7-year  history  of  merger  negotia¬ 
tions,  pointed  out  the  Guild’s  over¬ 
whelming  support  for  the  merger,  and 
told  ITU  delegates  the  merger  will  cre¬ 
ate  a  more  sound,  much  stronger  union. 

It  will  create  the  kind  of  union  that  is 
needed  to  face  the  challenge  of  coming 
years,  he  said. 

Perlik  said  the  newly-merged  union, 
which — if  approved — will  be  called  the 
Media  Workers  International  Union — 
would  not  rule  out  further  merger. 

“I  expect  that  we’re  committed  to 
further  mergers  involving  the  print  and 
communications  industries,”  he  said  in 
an  interview.  But  that  still  lies  ahead. 
“We  haven’t  crossed  the  first  bridge 
yet.  We’ll  consider  other  mergers  with¬ 
in  the  printing  industry  in  due  time.” 
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Tribune  Co.  shifts  newspeper  executives 


O'Donnell  Campbell  Schmidt  Holzkamp 


A  series  of  appointments  were  made 
within  the  management  structure  of  the 
Tribune  Company  newspaper  group  as 
J.  Scott  Schmidt,  president  and  chief 
executive  officer  of  Tribune  Newspa¬ 
pers  West,  Inc.,  Los  Angeles,  was 
named  vicepresident/news  and 
information  of  the  parent  company, 
Stanton  R.  Cook,  president  and  chief 
executive  officer,  announced  August  2. 

Schmidt  will  replace  Maxwell 
McCrohon  who  leaves  Tribune  Com¬ 
pany  this  month,  as  previously  re¬ 
ported,  to  become  editor-in-chief  of 
United  Press  International. 

Cook  said  Byron  C.  Campbell,  presi¬ 
dent  and  CEO  of  the  News  and  Sun- 
Sentinel  Company,  a  Tribune  sub¬ 
sidiary  in  Fort  Lauderdale,  Fla.,  will 
replace  Schmidt  as  president  and  CEO 
of  Tribune  Newspapers  West  and  as 
president  and  publisher  of  the  Los 
Angeles  Daily  News. 

Thomas  P.  O’Donnell,  executive 
vicepresident  and  general  manager  of 
the  Chicago  Tribune  Co.,  will  become 
president  and  CEO  of  the  News  and 
Sun-Sentinel  Co.,  and  publisher  of  its 
two  newspapers,  replacing  Campbell, 
Cook  said. 

A  native  of  Pekin,  111.,  Schmidt  in 
1975  was  appointed  president  of  the 
Van  Nuys  Fhiblishing  Company  which 
published  the  Valley  News  &  Green 
Sheet,  a  four-day-a-week,  free  publica¬ 
tion.  He  directed  the  development  of  a 
full-service  daily  and  Sunday  publica¬ 
tion,  the  Daily  News,  which  now 
serves  northern  Los  Angeles.  In  1981, 
he  was  assigned  responsibility  for  the 
other  Tribune  newspaper  properties  in 
California,  the  Peninsula  Times  Tri¬ 
bune  in  Palo  Alto  and  the  Escondido 
Times-Advocate. 

He  was  named  1982  Publisher  of  the 
Year  by  the  California  Newspaper 
Association. 

Schmidt  began  his  journalism  career 
at  age  14  with  the  Pekin  Times  and  later 
was  a  reporter  for  the  Peoria  Journal 
Star.  He  joined  the  Chicago  American, 
later  to  become  Chicago  Today,  in  1958 
as  a  copy  editor.  He  was  the  editor  of 
the  paper  when  it  was  combined  with 
the  Chicago  Tribune  and  became  an 
all-day  newspaper  in  1974.  Before  mov¬ 
ing  to  Los  Angeles,  he  was  managing 
editor  of  features  for  the  Chicago  Tri¬ 
bune.  Schmidt  attended  Bradley  and 
Northwestern  Universities  and  taught 
at  the  Medill  School  of  Journalism  at 
Northwestern  for  10  years. 

Campbell  is  a  native  of  the  Chicago 
area  and  began  his  career  with  the  Burl¬ 
ington  (Vt.)  Free  Press  in  1959  after 
completing  his  degree  at  Yale  Univer¬ 
sity  and  his  masters  in  business 
administration  from  Harvard  Univer¬ 


sity.  He  joined  Chicago  Tribune  in  1%1 
as  a  production  engineer,  served  in  var¬ 
ious  management  positions,  and  then 
became  in  1970  production  manager  for 
the  Chicago  Tribune. 

After  serving  as  assistant  to  the  pub¬ 
lisher  of  the  Chicago  Tribune,  he  was 
the  president  of  Area  Publications  and 
Merrill  Printing,  Chicago-based  sub¬ 
sidiaries  of  the  Tribune.  In  1977,  he  was 
appointed  executive  vicepresident  and 
general  manager  of  the  Ft.  Lauderdale 
operations  and  then  CEO  in  1978. 

O’Donnell  served  in  several 
advertising  and  marketing  positions  at 
the  Chicago  Tribune  from  1955  to  1975 
when  he  was  promoted  to 
vicepresident/marketing  for  Tribune 
Company.  In  1981 ,  he  was  appointed  to 
the  general  manager  position  at  the  Chi¬ 
cago  Tribune.  A  native  of  Chicago,  he 
received  his  undergraduate  degree 
from  Xavier  University  in  Ohio  and  his 


MBA  from  Northwestern.  O’Donnell’s 
position  on  the  Chicago  Tribune  will 
not  be  filled  at  this  time.  Cook  said. 

Robert  B.  Holzkamp,  executive 
vicepresident  and  general  manager  of 
the  company’s  Ft.  Lauderdale  papers, 
will  become  vicepresident  and  director 
of  advertising  for  the  Chicago  Tribune, 
replacing  George  H.  Van  Wagner  who 
will  join  the  staff  in  the  office  of  the 
president  for  the  newspaper. 

Holzkamp  was  in  executive  positions 
in  the  newspaper  group  since  he  joined 
the  Chicago  Tribune  in  1956  in  the 
advertising  department.  After  serving 
as  manager  of  marketing  services  for 
the  Tribune  in  1976,  he  was  appointed 
vicepresident/advertising  of  the  Sen¬ 
tinel  Communications  Company,  a  Tri¬ 
bune  subsidiary  in  Orlando,  Florida, 
and  the  vicepresident  of  sales  in  1979. 
In  1981,  he  was  appointed  the  general 
(Continued  on  page  17) 


RECOGNIZED — New  York  Daily  News  has  received  special  recognition  from  the 
Reagan  administration  for  "A  Child  is  Waiting,"  the  weekly  column  that  appears  in  the 
paper  on  adoptable  children.  Dorcas  R.  Hardy,  the  U.S.  assistant  secretary  for  Human 
Development  Services,  presented  special  award  plaques  to  News  editor  James 
Wieghart  (left)  and  columnist  Sherryl  Connelly  for  the  paper's  efforts  in  finding  families 
for  adoptable  children.  "A  Child  is  Waiting"  is  a  cooperative  effort  by  the  News,  the 
Junior  League  of  New  York  and  the  city's  Adoption  Hotline.  Since  the  News  began 
running  the  column  last  year,  8  of  44  children  featured  hove  been  placed  with  families, 
pending  legal  adoption. 
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More  newsrack  troubles 
for  Gannett  in  New  York 


By  Andrew  Radolf 

Gannett  Co.’s  USA  Today  has  run 
into  more  problems  with  its  newsracks 
in  New  York. 

On  August  4  the  company  filed  suit  in 
federal  court  against  the  Metropolitan 
Transportation  Authority  alleging  the 
agency’s  licensing  fees  and  strict  place¬ 
ment  regulations  for  newsracks  on  its 
heavily  travelled  commuter  railroads 
have  “irreparably  harmed’’  Today’s 
sales. 

The  suit  follows  Gannett’ s  comply¬ 
ing  with  an  order  to  remove  over  100 
USA  Today  newsracks  from  Long 
Island  Railroad  and  Metro  North  sta¬ 
tions  after  the  MTA  threatened  “to  re¬ 
move  them  ourselves.’’ 

The  dispute  was  over  Gannett’s  re¬ 
fusal  to  pay  the  MTA  $75  per  newsrack 
or  $150  per  station,  whichever  is  great¬ 
er,  for  placing  its  Today  racks  at  the 
commuter  stations.  The  company 
alleged  this  was  three  times  the  rate 
other  dailies,  including  Gannett’s 
Westchester  Rockland  Newspapers, 
were  paying  the  MTA. 

Gannett  said  in  its  court  papers  that 
there  were  no  rules,  regulations,  or 
ordinances  stipulating  such  high  fees 
and  stated  the  MTA’s  rates  were  for 
“revenue  generating  purposes’’  only. 

Gannett  also  protested  an  MTA 
licensing  stipulation  that  newsracks 
cannot  be  within  100  feet  of  a  news¬ 
stand. 

About  400,000  commuters  ride  the 
LIRR  and  Metro  North  daily.  Gannett 
said  it  wanted  to  place  36  racks  at  LIRR 
stations  and  62  at  Metro  North  stations. 
The  newsracks  hold  about  50  papers 
each. 

Vandalism  is  another  mounting  prob¬ 
lem  for  the  USA  Today  racks. 

Gannett  claims  over  1,000  USA 
Today  newsracks  in  the  eastern  region 
stretching  from  Philadelphia  to  New 
York  have  been  damaged  or  destroyed 
by  vandals  in  the  last  nine  months. 

About  900  of  these  acts  of  vandalism 
occurred  in  New  York  City  since  USA 
Today  was  launched  there  in  April, 
according  to  Geto  &  De  Milly,  Gan¬ 
nett’s  public  relations  firm. 

During  the  Fourth  of  July  weekend, 
USA  Today  newsracks  were  a  favorite 
target  of  vandals  who  packed  the  boxes 
with  M-80  explosives  and  blew  them 
up. 

Ethan  Geto  said  Gannett  is  “working 
closely  with  police’’  to  stop  the  vandal¬ 
ism. 

He  said  the  company  believes  the 
vandalism  goes  beyond  random  acts.. 

“We  feel  strongly  this  is  not  just  run- 


of-the-mill  vandalism.  USA  Today 
boxes  have  been  disproportionately 
vandalized,”  Geto  said,  but  he 
declined  to  speculate  who  was  behind 
the  vandalism. 

USA  Today,  New  York  Times,  New 
York  Post,  New  York  Daily  News,  and 
Wall  Street  Journal  for  over  two 
months  have  been  negotiating  with 
New  York  City’s  corporation  counsel 
to  develop  guidelines  for  the  placement 
of  newsracks  on  city  streets. 

Geto  said  the  talks  were  going  well 
and  added  that  they  concerned  “public 
policy  issues”  such  as  pedestrian 
safety.  Geto  said  the  city  “never  prom¬ 
ulgated  any  fee”  for  newsracks  during 
the  negotiations. 

Gannett’s  suit  asks  the  U.S.  District 
Court  for  the  Southern  District  of  New 
York  to  “declare  illegal”  and  per¬ 
manently  enjoin  the  MTA  from 
imposing  its  newsrack  fees  and 
regulations  on  grounds  they  violate  the 
company’s  First  Amendment  rights. 

Gannett  claims  that  the  imposition  of 
licensing  fees  on  newspapers  for  the 
purposes  of  generating  revenue  is 
unconstitutional.  The  company  also 
claims  that  the  MTA’s  “licensing 
schemes ' ’  constitute '  ‘a  separate  tax  on 
newspapers”  and  violate  the  U.S. 
Supreme  Court’s  decision  voiding  such 
taxes  in  Minneapolis  Star  v.  Minnesota 
Commissioner  of  Revenue. 

Gannett  also  cited  Miami  Herald  v. 
City  of  Hallandale  in  which  a  federal 
court  in  southern  Florida  declared 
unconstitutional  the  city’s  imposing  of 
a  $10  fee  per  newsrack  and  rejected  the 
assertion  that  the  fee  covered  only 
administrative  costs. 

The  dispute  with  the  MTA  began  last 
April  11  when  USA  Today  was 
introduced  in  New  York. 

On  April  13,  the  MTA  ordered  Gan¬ 
nett  to  remove  all  of  its  USA  Today 
newsracks  from  LIRR  and  Metro 
North  stations  because  the  company 
did  not  negotiate  any  licensing  arrange¬ 
ment  with  the  agency. 

“Without  further  notice,”  Gannett 
claimed,  the  MTA  began  impounding 
USA  Today  newsracks  on  April  18. 

The  MTA  removed  most  of  the  news- 
racks  from  the  LIRR,  but  left  them  in 
Metro  North  stations,  when  Gannett 
and  the  agency  began  discussing  the 
situation.  The  MTA  allowed  Gannett  to 
“leave  or  replace”  its  USA  Today 
newsracks  while  the  talks  were  in  prog¬ 
ress. 

On  July  13,  the  MTA  again  ordered 
Gannett  to  remove  its  racks  under 
threat  of  impoundment.  The  company 


complied  but  told  the  MTA  it  intended 
to  litigate. 

In  addition  to  an  injunction,  Gannett 
is  also  seeking  to  be  reimbursed  for  its 
costs  for  removing  the  newsracks  and 
“all  reasonable  legal  fees.” 

The  company  stated  Today’s  nation¬ 
al  circulation  is  over  1.1  million  with 
over  80%  coming  from  single  copy 
sales.  There  are  about  80,000  USA 
Today  newsracks  nationwide,  the  com¬ 
pany  said. 

“MTA’s  licensing  schemes  place  an 
intolerable  burden  on  GANSAT’s  con¬ 
stitutional  right  to  distribute  USA 
Today  at  Metro  North  and  LIRR  sta¬ 
tions,”  the  suit  stated.  “USA  Today 
will  be  placed  at  a  competitive  dis¬ 
advantage  with  respect  to  those  news¬ 
papers  which  have  been  permitted  to 
place  newsracks  at  MTA  stations  under 
less  onerous  conditions.” 

GANSAT,  or  Gannett  Satellite 
Information  Network,  is  the  subsidiary 
which  publishes  USA  Today. 

The  suit  stated  Newsday,  WRN, 
New  York  Times,  New  York  Daily 
News,  and  Wall  Street  Journal  all  have 
newsracks  at  LIRR  and  Metro  North 
stations.  Those  papers  are  being 
charged  $25  per  rack  or  $50  per  station, 
whichever  is  greater,  the  suit  said. 

“People  who  want  to  do  business  at 
our  stations  have  to  pay  an  appropriate 
fee,”  Marsilia  Boyle,  MTA’s  director 
of  real  estate,  told  E&P. 

Boyle,  who  issued  the  July  13  order 
to  remove  the  Today  newsracks, 
declined  to  comment  further. 

In  her  letter  to  Gannett,  she  stated 
“MTA  is  not  agreeable  to  allowing 
USA  Today  or  any  similarly  situated 
vendor  to  enter  railroad  property  at 
rates  established  20  years  ago.” 

The  MTA  has  notified  other  New 
York  publishers  that  on  January  1, 
1984,  it  intends  to  charge  all  newspap¬ 
ers  the  same  newsrack  fees  it  wants 
from  USA  Today,  said  Michael 
Demidio,  single  copy  sales  manager  for 
Westchester  Rockland  Newspapers. 

The  MTA  has  owned  Metro  North, 
formerly  Conrail,  since  the  beginning 
of  this  year.  It  took  over  the  LIRR  in 
the  mid-1960s. 

Demidio  said  WRN  paid  the  MTA 
$50  per  Metro  North  station  at  the 
beginning  of  the  year  to  cover  news- 
racks  for  Westchester  Today  and  its 
local  papers. 

Gannett  folded  Westchester  Today 
on  February  4.  When  USA  Today  was 
launched  in  New  York,  the  company 
replaced  the  defunct  paper’s  news- 
racks  with  ones  for  USA  Today,  but 
considered  MTA  fees  to  have  already 
been  paid. 

“USA  Today  did  not  negotiate  for 
the  space,”  he  said.  “Now  we  have  one 
machine  (per  station),  but  we  paid  for 
two.” 
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Cox  group 
expanding 
in  Arizona 

In  the  almost  six  years  since  Cox  En¬ 
terprises,  Inc.  moved  into  the  Phoenix 
market  with  the  purchase  of  Mesa  Tri¬ 
bune,  the  structure  of  print  com¬ 
munications  in  the  East  Valley  and  the 
Phoenix  area  as  a  whole,  has  changed 
considerably. 

Mesa  Tribune  at  the  time  of  purchase 
was  published  Monday  through  Satur¬ 
day  evenings,  and,  since  changing  to  a 
seven-day-a-week  morning  paper,  has 
increased  its  circulation  by  80%. 

In  the  fall  of  1977,  Cox  purchased  the 
Arizona  Pennysaver,  a  shopper  with  a 
circulation  of  some  235,000,  achieved 
via  14  zoned  editions.  The  shopper  has 
continued  to  thrive,  passing  through  16 
and  22  zone  stages  to  its  present  39 
zones  and  circulation  of  483,000,  mak¬ 
ing  it  one  of  the  largest  weekly  shop¬ 
pers  in  the  country  and  the  largest 
delivered,  doorknob  hung  and  plastic 
bagged  by  a  distribution  system  which 
includes  over  1,800  carriers. 

The  distribution  system,  known  as 
Cox  Distribution  Service,  is  a  separate 
division  of  the  Arizona  group,  now 
called  Cox  Arizona  Publications,  Inc., 
and,  in  addition  to  distribution  of  some 
of  the  company’s  own  products, 
delivers  each  week  and  some  weeks 
has  delivered  more  than  2,000,000 
pieces  for  many  of  the  area’s  major  and 
national  retailers  as  well  as  hundreds  of 
local  businesses. 

Cox  Arizona  Publications,  Inc.,  was 
formed  in  June  of  1982,  consisting  of 
the  two  dailies,  the  shopper  and  the 
distribution  service.  Charles  A. 
Walheim,  president  of  the  Cox  Arizona 
company  and  publisher  of  the  Tribune, 
was  just  getting  in  stride,  and  during 
1982-83  led  the  company  into  a  rapid 
series  of  changes,  including  the 
introduction  of  new  products  and  furth¬ 
er  acquisitions. 

New  products 

In  1982,  a  new  division  of  Cox  Arizo¬ 
na  Publications  was  formed,  called  Ari¬ 
zona  Directory  Service.  Publishers  of 
“informational  directories’’  for  specific 
communities  in  the  Phoenix  area, 
A.D.S.  produces  non-traditional  “yel¬ 
low-page-type’’  directories  which,  in 
addition  to  phone  numbers  and 
addresses  of  businesses  (and  in  some 
cases,  residences),  are  compendiums  of 
information  about  community,  gov¬ 
ernmental,  education,  recreational  and 
myriad  other  services  and  facilities  of 
interest  to  the  reader.  Directories  are 
produced  for  nine  individual  com¬ 
munities  in  the  Phoenix  area  and,  in  the 
spring  of  this  year,  the  company  branch¬ 
ed  out  to  the  Tucson  area  where  five 
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community  directories  are  now  being 
produced. 

In  August  of  1982,  a  new  weekly 
publication  called  Food  Fair  was 
introduced  to  the  entire  market.  The 
standard  size  weekly  featuring  food, 
nutrition  and  meal  planning,  editorial 
and  advertising  was  delivered  by  the 
distribution  service  to  more  than 
350,000  Phoenix  households  every 
Wednesday.  The  distribution  was  free 
and  advertisers  could  increase  their 
coverage  of  the  market  by  buying  space 
in  it  in  combination  with  the  extended 
circulation  editions  of  the  Mesa  Tri¬ 
bune  and  Tempe  Daily  News  on 
Wednesdays,  thereby  achieving 
penetration  of  more  than  94%  of  the 
entire  market,  with  a  total  circulation  of 
430,0(X)  copies. 


Sempe  lailg 


NEW  PRODUCTS—  Cox  Arizona 
Publications,  Inc.,  has  been  growing 
right  along  with  the  communities  the  com¬ 
pany  serves  and  the  format  changes,  ac¬ 
quisitions  and  production  of  new  products 
are  all  steps  that  have  been  taken  to  meet 
the  growth — and  other  changes — taking 
place  in  Arizona. 


This  made  it  far  and  away  the  largest 
circulation  of  any  publication  in  the 
state  of  Arizona. 

Immediate  acceptance 
Acceptance  of  Food  Fair  by  both 
reader  and  advertiser,  was  immediate 
and,  in  March  of  1983,  the  publication 
(its  name  changed  to  Arizona  Spirit,) 
was  converted  to  a  regular,  standard 
size  weekly  publication  with  its  editorial 
expanded  to  cover  all  general  areas 
of  interest  to  the  public  and  the  busi¬ 
ness  community.  Food  Fair  became  a 
section  within  the  new  paper  which 
also  carries  other  sections  entitled, 
“Entertainment,”  “House  &  Garden,” 
“Automotive,”  and  “Health  &  Fitness.” 
Distributed  free  by  Cox  Distribution 

(Continued  on  page  19) 
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Probe  finds  growing 
gov’t  intervention  in 
Western  press  economics 

By  Robert  G.  Picard 

The  governments  of  six  Western  democratic  nations 
intervene  so  heavily  in  press  economics  that  they  limit  or 
alter  competitive  situations  or  the  existing  structure  of  the 
newspaper  industry,  and  the  remaining  nations  practice 
moderate  intervention  that  somewhat  limits  or  alters  com¬ 
petition  or  industry  structure. 

A  recent  study  of  public  policies  toward  the  press  re¬ 
veals  the  degree  to  which  the  cumulative  policies  of  pursu¬ 
ing  different  types  of  subsidies,  advantages,  and  industry 
regulation  affect  the  newspaper  industries  of  various  na¬ 
tions.  Using  a  weighted  scoring  system,  a  group  of 
specialists  on  state  intervention  developed  scores  for  each 
type  of  intervention  found  in  16  advanced  Western  demo¬ 
cratic  nations. 

Weighted  scores  for  the  intervention  in  each  nation  were 
then  calculated,  based  on  the  sums  of  the  weights  of 
individual  types  of  intervention,  and  the  nations  were 
ranked  according  to  the  amount  of  intervention.  The  na¬ 
tions  were  then  divided  into  three  composite  categories — 
slight  intervention,  moderate  intervention,  and  heavy 
intervention — calculated  from  the  highest  possible 
weighted  score.  No  nation’s  score  was  low  enough  to  be 
included  in  the  “slight”  category. 

Sweden  ranks  first 

Sweden  occupied  the  number  one  position  (Table  1) 
with  the  highest  weighted  score,  19.2.  The  second  position 
was  occupied  by  Italy  and  the  Netherlands  with  scores  of 
17.8.  France  and  Norway  were  in  the  fourth  and  fifth 
positions.  The  nation  with  the  lowest  cumulative  score 
was  Switzerland,  with  a  score  of  7.0. 

Table  1 

Rankings  of  Nations  by  Weighted  Score 
for  Total  Intervention 


inking 

Nation 

Weighted 

Score 

1 

Sweden 

19.2 

2 

Italy 

17.8 

Netherlands 

17.8 

4 

France 

17.6 

5 

Norway 

16.6 

6 

Finland 

14.8 

7 

Belgium 

13.4 

8 

Germany 

11.4 

9 

Canada 

11.0 

10 

Austria 

10.8 

11 

Iceland 

10.2 

12 

United  Kingdom 

9.6 

13 

Denmark 

8.8 

14 

United  States 

8.6 

15 

Ireland 

7.4 

16 

Switzerland 

7.0 

The  study  was  undertaken  to  help  develop  a  means  of 
comparing  public  press  policies  in  Western  nations.  Such 
comparisons  are  difficult  because  the  types  and  amounts 
of  economic  intervention  by  the  state  varies  from  nation  to 
nation,  both  in  terms  of  the  kinds  of  intervention  and  the 

(Picard  is  a  member  of  the  University  of  Missouri  School 
of  Journalism.) 
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intensity  of  the  intervention  itself. 

The  most  common  interventions,  found  in  all  countries 
in  the  study,  were  tax  rate  advantages  and  government 
advertising.  Postal  rate  advantages  were  found  in  nearly 
ninety  percent  of  the  nations.  Funds  for  educational  en¬ 
deavors  by  journalists  and  journalism  research  are  provided 
by  three-quarters  of  the  countries  and  telecommunications 
rate  advantages  are  provided  in  two-thirds  of  the  nations. 
Grants  and  subsidy  programs  exist  in  nearly  two-thirds  of 
the  countries,  and  transportation  rate  advantages  and 
ownership  regulations  are  present  in  half  the  nations.  Loans, 
price  regulation,  news  agency  subsidies,  and  political  party 
information  subsidies  are  found  in  less  than  half  of  the 
Western  nations. 

Ireland  left  alone 

Sweden  scored  the  highest  in  a  ranking  of  the  total 
number  of  types  of  intervention,  with  1 1  out  of  12  (Table 
2).  The  number  two  spot  was  occupied  by  Italy,  France, 
the  Netherlands,  and  Norway,  with  ten  types  of 
intervention  each.  A  plurality  of  nations  had  at  least  half  of 
the  types  of  economic  intervention.  The  nation  with  the 
fewest  types  of  state  intervention  in  the  newspaper 
industry,  Ireland,  engages  in  four  types  of  intervention. 

Table  2 

Rankings  of  Nations  by  Number  of 
Types  of  Interventions 


Number  of 

Ranking 

Nation 

Types 

1 

Sweden 

11 

2 

France 

10 

Italy 

10 

Netherlands 

10 

Norway 

10 

6 

Finland 

9 

7 

Belgium 

8 

8 

Germany 

7 

9 

Austria 

6 

Canada 

6 

Denmark 

6 

12 

United  States 

5 

Iceland 

5 

Switzerland 

5 

United  Kingdom 

5 

16 

Ireland 

4 

Interest  in  government  economic  policies  toward  the 
press  has  been  growing  since  the  Second  World  War  and 
Editor  &  Publisher  has  covered  much  of  the  debate  in 
Western  nations  over  whether  to  increase  intervention  to 
halt  newspaper  mortality  and  concentration  of  ownership. 
Discussion  of  public  policies  began  occuring  regularly 
after  1965  when  Sweden  began  instituting  a  wide  range  of 
policies  designed  to  halt  newspaper  deaths  and  other  na¬ 
tions  began  to  develop  new  intervention  policies  of  their 
own. 

Government  intervention  in  press  economics  is  not  a 
new  development,  however,  for  some  intervention — such 
as  tax  rate  advantages  and  postal  rate  advantages — have 
existed  for  nearly  the  entire  history  of  newspapering.  In 
recent  decades,  however,  all  Western  states  have  overtly 
begun  using  intervention  policies  toward  a  variety  of 
industries  to  coordinate,  direct,  and  supplement  economic 
activity  in  the  market  for  goods  and  services.  The  news¬ 
paper  industry  has  generally  been  the  target  of  less 
intervention  because  of  its  special  relationship  to  demo¬ 
cratic  governance.  The  growing  amount  of  intervention  in 
Western  nations  is  generally  intended  to  protect  the  ability 
of  the  press  to  carry  out  those  goals  and  no  allegations  that 
state  assistance  or  regulation  have  resulted  in  less  freedom 
of  expression  have  been  raised. 
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Reuters 
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that  Rupert  Murdoch’s  News 
International  Ltd.  could  take  in  as 
much  as  $147  million  from  his  newspa¬ 
pers’  shares  of  Reuters.  Murdoch,  who 
is  a  member  of  Reuters  board,  would 
get  around  $60  million  along  from  his 
ownership  of  the  Times  of  London. 

Part  of  Reuters  study  on  going  public 
includes  “looking  at  ways  the  owners 
could  get  the  value  of  their 
investments,’’  Renfrew  said. 

46  U.S.  papers 

The  speculation  about  Reuters  comes 
at  a  time  when  the  company  is  preparing 
a  new  marketing  initiative  to  win  more 
U.S.  newspaper  subscribers. 

Renfrew  said  that  Reuters,  which  spe¬ 
cializes  in  international  and  business 
news  coverage,  now  has  46  U.S.  news¬ 
paper  subscribers.  Including  broadcast 
and  cable,  total  U.S.  media  subscribers 
number  around  450,  he  said. 

The  company  is  developing  a  “video 
editing  system’’  with  “faster  and  better 
formatting’’  which  would  feed  directly 
into  subscribers’  computers.  The  hard¬ 
ware  is  being  built  by  Systems 
Integrators,  Inc.  of  Sacramento. 

When  the  system  goes  on  line,  Reut¬ 
ers  has  targeted  around  200  “of  the 
more  serious  newspapers  around  the 
country’’  for  its  marketing  drive,  said 
Andre  Villeneuve,  Reuters  managerfor 
North  America.  “It’s  not  necessarily 
done  by  circulation,  but  by  the  quality 
of  the  newspaper.’’ 

He  said  Reuters  is  “looking  at  com¬ 
partmentalizing  our  news  to  produce  a 
product  that  would  have  a  larger 
following  in  newspapers.’’ 

Villeneuve  said  Reuters  is  also  con¬ 
sidering  starting  a  picture  service. 

Reuters  plans  to  open  new  U.S. 
bureaus  in  Boston  and  San  Francisco 
this  year.  Last  winter  it  opened  a  Dallas 
bureau,  and  last  year  added  Detroit  and 
Houston. 

Other  Reuters  bureaus  are  located  in 
New  York,  Washington,  Miami,  Los 
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manager  of  the  Ft.  Lauderdale  papers. 
He  attended  the  Universities  of  Illinois 
and  Wisconsin.  No  replacement  for 
Holzkamp’s  position  will  be  made  at 
this  time. 

Van  Wagner  has  been  with  the  Chi¬ 
cago  Tribune  for  23  years  serving  in 
several  advertising  positions.  He  was 
appointed  the  department  director  in 
1979.  He  joined  the  paper  as  a  classified 
ad  salesman  after  graduating  from  the 
University  of  Illinois. 
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Angles,  Chicago,  and  Kansas  City. 

The  New  York  bureau  is  the  largest 
because  it  also  handles  a  good  deal  of 
the  financial  data  Reuters  transmits, 
but  the  Washington  bureau  has  the 
most  reporters  covering  general  news. 
Chicago  is  second  to  New  York  in 
terms  of  overall  employees. 

Worldwide,  Reuters  has  bureaus  in 
1 10  cities  in  70  countries  and  566  jour¬ 
nalists.  Its  general  news  is  distributed 
to  158  countries. 

No  local  news 

Reuters  executives  stress  that 
although  Reuters  headquarters  are  in 
London,  it  is  an  international  news 
service  which  “recruits  experienced 
reporters  locally’’  in  each  area  of  the 
world.  Trainees  are  only  hired  in 
London. 

“We  have  a  bigger  nationwide 
reporting  structure  in  the  U.S.  than  we 
do  in  Britain,’’  said  Desmond  Maber- 
ley,  deputy  manager  and  editor  for 
North  America.  “We  do  not  really 
have  anywhere  a  strong  domestic 
base.’’ 

Maberley  pointed  out  that  even  in 
Britain,  Reuters  does  not  cover  local 
news  the  way  UPI  and  AP  do  here. 
“The  Press  Association  does  the  local 
news’’  in  Britain,  he  added. 

Not  having  to  provide  local  news  on 
a  par  with  UPI  and  AP  gives  Reuters  a 
cost  advantage  since  the  company  does 
not  have  “the  enormous  com¬ 
mitments’’  that  go  with  it,  Maberley 
said. 

Added  Renfrew:  “We  have  no 
intention  of  going  into  local  news.” 
Though  he  said  Reuters  does  plan  to 
add  “science,  culture,  and  entertain¬ 
ment”  to  its  news  package. 

The  company  charges  susbscribers 
rates  based  on  circulation  which  are  on 
the  “top  end  of  the  scale,”  Maberley 
said.  “We’re  selling  a  quality 
international  product  which  costs  us  a 
lot  of  money  to  produce.” 

Reuters  entire  editorial  budget  was 
20%  of  revenues  in  1980  and  dropped  to 
15%  of  revenues  this  year.  Renfrew 
said  that  percentage  will  decline  further 
even  while  Reuters  is  expanding  its  ser¬ 
vices. 

Renfrew  noted  that  during  Reuters 
“negotiations”  with  E.W.  Scripps  Co. 
about  acquiring  UPI,  the  company 
believed  “we  could  have  made  it  profit¬ 
able  by  rationalizing,”  but  he  added 
“we’d  have  had  problems  aftertax.  We 
couldn’t  have  offset  the  losses  here 
against  profits  elsewhere  for  British 
tax.” 

Adding  financial  services 
Though  Reuters  is  expanding  its 
general  news  service  in  the  U.S.,  the 
bulk  of  the  company’s  revenues  — 
about  90% — still  comes  from  its  finan¬ 
cial  services.  The  company  has  been  in 
the  financial  data  field  since  the  mid- 
1960s. 


Reuters  has  over  30,000  terminals 
worldwide  for  its  news  retrieval  service 
and  its  “total  file”  of  news  and  historical 
data  will  be  available  to  customers 
“by  the  end  of  this  year,”  Renfrew 
said.  The  retrieval  service  is  available 
primarily  on  Reuters’  Monitor  ter¬ 
minals. 

Renfrew  remarked  that  although 
Reuters  provides  computerized  stock 
quote  service  outside  North  America, 
securities  information  is  currently  “the 
missing  link”  in  its  financial  services 
here.  The  company  plans  to  introduce  a 
stock  quotes  service  in  the  U.S.  next 
year. 

Villeneuve  said  the  “leading  ven¬ 
dor”  for  stock  quotes  in  the  U.S.  is 
Quotron  and  said  it  will  be  Reuters’ 
main  competitor  in  this  field  when  the 
securities  service  is  added. 

He  said  Reuters’  main  competitor  for 
commodities  information  worldwide  is 
Commodity  News  Service,  a  Knight- 
Ridder  Newspapers  subsidiary,  while 
Telerate  is  the  company’s  main  com¬ 
petitor  for  computerized  information 
about  money  markets. 

Telerate  recently  formed  a  joint  ven¬ 
ture  with  AP-Dow  Jones  in  which  the 
latter  will  market  Telerate’s  com¬ 
puterized  financial  information  along 
with  AP-Dow  Jones  news  outside  the 
U.S.  and  Canada. 

“On  the  business  news  side,”  Vil¬ 
leneuve  said  the  main  U.S.  competitor 
for  Reuters’  Monitor  service  is  Dow 
Jones  News  Retrieval. 

Technology  developed  in  U.S. 
Reuters  is  also  engaged  in  developing 
communications  technology  to  go 
along  with  its  expansion  of  services. 
Most  of  the  work  is  done  by  IDR,  its 
technological  subsidiary  in  Farming- 
dale,  Long  Island. 

Reuters  located  IDR  in  the  U.S. 
because  “technology  is  more  advanced 
here  than  anywhere  else  and  there  is 
almost  a  completely  free  com¬ 
munications  environment  to  try  out 
new  things,”  Renfrew  said. 

IDR  developed  a  subscriber  terminal 
which  can  capture  information  on 
demand  from  a  data  stream  transmitted 
at  five  million  words  per  minute  on 
Reuters’  U.S.  satellite,  coaxial  cable, 
and  microwave  network.  IDR  also 
developed  a  second  terminal  which  can 
capture  slower  speed  satellite  date  and 
store  it  for  retrieval. 

The  subsidiary  is  working  on  a  high 
speed  central  processing  and  com¬ 
munications  system  for  Reuters’ 
worldwide  network. 

In  addition,  Reuters  opened  earlier 
this  year  a  $7.5  million  computer  and 
satellite  up-link  center  in  Hauppage, 
Long  Island. 

Renfrew  said  the  company  is  plan¬ 
ning  a  worldwide  satellite  network  and 
“eventually”  wants  to  make  it  two- 
way. 
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study  to  examine 
pretrial  publicity 

To  what  extent,  if  any,  does  pretrial  Fla.,  has  awarded  a $4 1,000  grant  to  the 
publicity  influence  the  outcome  of  jury  American  Judicature  Society  to 
trials?  underwrite  a  joint  study  of  such  free 

Can  research  be  devised  to  test  that  press/fair  trial  questions, 
question  in  a  way  which  will  be  scien-  The  American  Judicature  Society, 
tifically  acceptable  to  scholars  and  also  founded  in  1913,  is  a  national  organiza- 
convincing  to  prosecutors,  defense  of  30,000  lawyers,  judges  and 
attorneys,  judges  and  journalists?  citizens  which  works  to  strengthen  and 
In  an  effort  to  shed  some  light  where  improve  the  administration  of  justice, 
there  has  been  substantial  heat.  Mod-  It  holds  seminars,  maintains  an 
em  Media  Institute  of  St.  Petersburg,  information  and  consultation  center  at 


The  Daikon 
Shield 

Some  Questions  and  Answers 

Although  it  has  been  off  the  market  for  nearly  10 
years,  this  intrauterine  contraceptive  device  formerly  sold 
by  A.  H.  Robins  Company  remains  the  target  of  consider¬ 
able  litigation  and,  consequently,  frequent  coverage  in  the 
media. 

Because  you  may  be  reporting  on  the  Daikon 
Shield,  now  or  in  the  future,  Robins  would  like  you  to 
have  a  booklet  that  presents  answers  to  some  questions 
frequently  asked  about  the  device.  This  material  is  intend¬ 
ed  to  provide  background  information  and,  hopefully, 
correct  some  of  the  common  misunderstandings  concern¬ 
ing  this  product. 

To  obtain  a  copy,  write  Roscoe  .E.  Puckett  Jr., 
Manager  of  Public  Information,  A.  H.  Robins  Company, 
P.O.  Box  26609,  Richmond,  VA  23261-6609.  Or  telephone 
(804)  257-2115. 

If  you  have  other  questions  we  shall,  of  course, 
do  all  we  can  to  provide  the  answers. 

/I'H'I^OBINS 

A.  H.  Robins  Company,  Richmond,  Virginia 
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its  Chicago  headquarters,  conducts 
research,  publishes  a  journal. 
Judicature,  and  operates  the  Center  for 
Judicial  Conduct  Organizations. 

Modern  Media  Institute,  the  educa¬ 
tional  institution  which  owns  the  con¬ 
trolling  stock  in  the  St.  Petersburg 
Times,  is  chartered  to  devise  original 
training  and  research  programs  which 
will  advance  excellence  in  journalism 
and  communications. 

The  study  was  jointly  announced  by 
MMI  president  Robert  Haiman  and 
AJS  executive  vicepresident  George 
H.  Williams. 

“We  don’t  know  if  the  question  can, 
in  fact,  be  answered,”  Haiman  said. 
“But  it  certainly  is  one  of  the  major 
issues  facing  bar  and  press  in  this  coun¬ 
try,  which  is  why  we  are  willing  to 
underwrite  an  attempt  to  do  so.  We’re 
particularly  delighted  to  join  with  AJS 
in  the  effort.” 

The  $41,000  will  underwrite  a  six- 
month  preliminary  study  designed  to 
develop  an  acceptable  methodology.  If 
it  is  successful,  funding  will  be  sought 
for  a  larger  study  to  actually  test  the 
question.  The  preliminary  study  also 
includes  an  exhaustive  review  of  the 
relevant  case  law,  previous  research  by 
legal  and  journalistic  scholars  and 
analysis  of  the  perceptions  of  judges, 
lawyers,  journalists  and  jurors 
involved  in  recent  trials  heavily 
covered  by  the  press. 

Dr.  John  S.  Carrol,  associate  pro¬ 
fessor  at  Massachusetts  Institute  of 
Technology,  serves  as  principal 
investigator.  Dr.  Norbert  Kerr  of 
Michigan  State  University  and  James  J. 
Alfini,  assistant  executive  director  for 
programs  at  the  American  Judicature 
Society,  are  co-principal  investigators. 
All  have  extensive  experience  studying 
courtroom  behavior. 

The  project’s  advisory  committee  is 
co-chaired  by  the  Hon.  Griffin  Bell, 
former  attorney  general  of  the  United 
States,  and  Clayton  Kirkpatrick,  re¬ 
cently  retired  editor  of  the  Chicago  Tri¬ 
bune.  Other  members  of  the  advisory 
committee  are  John  Heinz  of  the  Amer¬ 
ican  Bar  Foundation;  Dr.  Richard 
Gray,  Dean  of  the  Indiana  University 
School  of  Journalism;  Thomas  P.  Sulli¬ 
van,  Esquire,  of  Chicago;  and  Talbot 
D’Alemberte,  Esquire,  of  Miami.  Sulli¬ 
van,  a  former  U  .S.  attorney  in  Chicago, 
now  is  a  prominent  defense  lawyer. 
D’Alemberte  is  a  leading  First  Amend¬ 
ment  lawyer. 

The  preliminary  inquiry  focuses  on 
the  prevalence  of  pretrial  publicity  con¬ 
troversies  in  court  cases;  variables 
influencing  the  impact  of  pretrial 
publicity  and  remedies  used  to 
minimize  its  impact;  and  an  assessment 
of  the  utility  of  alternative  research 
methods  including  shadow  juries, 
reenacted  trials,  and  archival  studies  of 
past  trials. 
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Service,  the  circulation  has  been  held 
to  350,000  Phoenix  households  and 
advertisers  still  have  the  option  to  buy 
it  in  combini-cion  with  the  Wednesday 
issues  of  the  two  dailies  in  Mesa  and 
Tempe  for  a  total  circulation  of 
430,000. 

Converted  to  tabloid 

In  March,  the  Tempe  Daily  News 
was  converted  from  standard  size  to 
tabloid,  Monday  through  Friday,  white 
remaining  a  standard  Saturday  and 
Sunday.  The  changeover  came  about 
as  a  result  of  an  experiment  a  year  ago 
where  an  encapsulated  news  report  (a 
pull-out  section  called  Tempe  Plus)  was 
made  a  part  of  the  regular  Tempe  Daily 
News.  The  enthusiastic  response  it 
received  from  readers  as  a  convenient, 
easy-to-read,  quick  version  of  the  news 
encouraged  the  editors  to  proceed  with 
the  development  of  a  regular  tabloid. 
The  paper  suffered  no  circulation  set¬ 
backs  with  the  change  in  format. 

Then,  in  quick  succession  in  May  of 
this  year,  Cox  Arizona  Publications 
announced  both  a  new  acquisition  and 
a  new  publication.  The  first  was  the 


purchase  of  the  Chandler  Arizonan, 
published  Monday  through  Friday 
afternoons  and  Saturday  mornings. 
The  publication  serves  another  of  Ari¬ 
zona’s  fastest  growing  communities. 
Chandler.  The  acquisition  increased 
Cox  Arizona’s  ability  to  serve  the  East 
Valley  with  quality,  community- 
oriented  publications.  Wahlheim 
announced  that  they  will  publish  seven 
days  a  week  without  delay,  thereby 
providing  the  people  of  Chandler  with  a 
daily  to  serve  their  specific  needs. 

New  paper 

At  almost  the  same  time  as  the 
Chandler  acquisition,'  a  new  publica¬ 
tion,  East  Valley  PM  appeared  on 
newsstands  in  Mesa  and  Tempe.  A  tab¬ 
loid,  for  sale  at  100  a  copy.  East  Valley 
PM  goes  on  sale  at  about  1 1  a.m.,  Mon¬ 
day  through  Friday,  and  features  news 
of  people  and  places,  business,  finance 
and  extended  coverage  of  entertain¬ 
ment  and  sports.  The  Phoenix  market, 
one  of  the  fastest  growing  in  the  nation, 
is  expected  to  continue  to  grow  at  the 
rate  of  about  46%  between  now  and  the 
end  of  the  century.  The  biggest  growth 
has  taken  place  in  the  so-called  East 
Valley,  the  communities  of  Apache 
Junction,  Chandler,  Gilbert,  Mesa  and 
Tempe  and,  between  now  and  the  year 
2000,  these  cities  are  expected  to  grow 
more  than  65%. 


Thomson  closes 
California  daily 

Lancaster  (Calif.)  Antelope  Valley 
Daily  Ledger  Gazette,  a  member  of  the 
Thomson  Newspaper  group,  ceased 
publication  on  June  30. 

Ralph  Gastelum,  publisher  of  the 
5,800  paid  circulation  daily,  said  in  a 
statement:  “Our  feeling  is  that  the 
Lancaster  market  is  not  of  sufficient 
size  to  support  the  number  of  media 
serving  the  community  and  dependent 
on  ad  revenues.” 

Thomson  acquired  the  newspaper  in 
1978  from  John  Valentine,  who  had 
owned  and  operated  the  paper  for  20 
years.  The  closing  left  Thomson  with 
six  daily  papers  in  California. 

The  closing  put  between  40  to  50  em¬ 
ployees  out  of  work.  Thomson  sold  the 
newspaper’s  subscription  list  and  files 
to  the  Antelope  Valley  Press  in  Palm¬ 
dale,  which  publishes  three  times  a 
week.  The  building  and  equipment  is  up 
for  sale. 

Multi- Ad  buys  service 

Multi-Ad  Services,  Inc. — the  Peoria, 
III. -based  producer  of  the  Kwikee* 
Illustrations  Systems — has  purchased 
Van  Dyke  Supermarket  Advertising 
Color  Service. 
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Irwin  Siegel  has  been  appointed  to 
the  newly  created  position  of  advertis¬ 
ing  sales  training  &  development  mana¬ 
ger  for  the  morning  Sun-Sentinel  and 
evening  Fort  Lauderdale  News.  Siegel 
was  district  manager  of  Standard  Rate 
&  Data  Service,  Skokie,  Ill.,  with  the 
primary  function  of  an  all  media  spe¬ 
cialist  for  two  years.  Earlier  he  was  in 
the  broadcast  sales  field. 

* 

Vince  Hennigan,  former  managing 
editor  of  the  west  area  news  sections  of 
the  Daily  Oklahoman  and  Oklahoma 
City  Times,  has  joined  the  bi-weekly 
Oklahoma  Gazette  in  Oklahoma  City 
as  associate  editor.  Hennigan  is  serving 
as  prime  newswriter  and  photographer 
for  the  five-year-old  biweekly  news¬ 
paper. 

+  ♦  * 

Larry  St.  Cyr,  controller  of  the 
Muskogee  (Okla.)  Daily  Phoenix  and 
Times-Democrat,  was  named  con¬ 
troller  of  the  Fort  Myers  News-Press. 
He  succeeds  Boyd  Christiansen, 
who  was  promoted  to  vicepresident  of 
finance  for  Gannett’s  Westchester 
Rockland  Newspapers. 

St.  Cyr  joined  Gannett  in  1978  at  the 
Camden  (N.J.)  Courier  Post  and 
moved  to  Muskogee  in  1980.  Christian¬ 
sen's  first  post  with  Gannett  was  in 
1979  as  an  internal  auditor  in  Roches¬ 
ter,  N.Y.  and  in  1980  he  went  to  Fort 
Myers. 


When 


Floyd  Whellan  was  named 
vicepresident  of  human  resources  for 
Newspaper  Operations  of  Harte- 
Hanks  Communications,  Inc.  He 
moved  up  from  senior  corporate 
director  of  human  resources.  Whellan 
has  been  with  Harte-Hanks  since  1971 
in  human  resources.  Previously  he  held 
similar  positions  with  Armour  &  Com¬ 
pany  and  Honeywell,  Inc. 

*  * 

Richard  K.  Brunner  has  assumed 
the  title  of  associate  editorial  page  edi¬ 
tor  for  the  Call-Chronicle  Newspapers 
of  Allentown,  Pa.  Brunner  has  been 
assisting  the  editorial  page  editor, 
George  Y.  Nehrbas,  in  editorial  writ¬ 
ing  and  column  management  since  July 
of  1981. 

♦  ♦  * 

John  Habbe  joined  the  Meriden 
(Conn.)  Record-Journal  as  assistant 
vicepresident  and  comptroller  with 
responsibility  for  all  financial  areas. 
Habbe  was  with  the  New  Haven 
(Conn.)  Register  as  assistant  treasurer 
and  assistant  secretary  for  the  past  five 
years. 

Paul  D.  MacKnight  is  in  the  new 
position  of  business  office  manager  at 
the  Record-Journal,  and  Raymond  C. 
Hourigan  will  take  over  the  new 
position  of  accounting  systems  mana¬ 
ger,  in  addition  to  retaining  his  role  as 
chief  accountant. 

*  ♦  ♦ 

Charlotte  Stephens,  former  edi¬ 
tor  and  publisher  of  the  Lamoille  Coun¬ 
ty  Weekly,  Johnson,  Vt.,  has  been 
named  director  of  public  relations  at 
Trinity  College,  Burlington,  Vt. 


John  J.  McCabe,  who  served  for 
many  years  as  an  executive  with  var¬ 
ious  dailies,  has  been  named  general 
manager  of  the  Los  Angeles  Herald 
Examiner.  Most  recently,  McCabe  was 
executive  vicepresident  and  general 
manager  of  the  Greenwich  (Conn.) 
Time  and  Stamford  Advocate,  owned 
by  Times  Mirror.  A  33-year  newspaper 
veteran,  McCabe  spent  29  years  with 
the  New  York  Times,  leaving  as  senior 
vicepresident  in  1978  to  become  execu¬ 
tive  deputy  director  of  operations  for 
the  Mayor  of  New  York. 

*  *  * 

Jack  Findley,  former  director  of 
consumer  services,  Dallas  Morning 
News,  was  promoted  to  director  of 
circulation.  Laurie  Smith  Walton, 
News  director  of  consumer  marketing, 
now  is  the  director  of  marketing. 

♦  ♦  * 

Phillip  D.  Miller  was  appointed 
circulation  manager  of  the  Baltimore 
News  American.  Miller  has  been  a 
circulation  executive  at  Gannett  news¬ 
papers  and  also  with  newspapers  in  the 
Howard  Group  in  Corning,  N.Y.,  and 
Hammond,  Indiana. 

♦  *  ♦ 

Norwood  C.  Middleton,  who 
started  as  a  reporter  for  the  Roanoke 
World-News  in  1939,  has  retired  as 
assistant  to  the  president  of  Times- 
World  Corp. 
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*  *  * 

The  Minnesota  chapter  of  the  Soci¬ 
ety  of  Professonal  Journalists,  Sigma 
Delta  Chi,  has  elected  Peter  N.  Hol- 
STE  of  3M  Corporate  Media  Relations, 
as  president  and  Douglas  E.  Hen- 
NES,  city  editor  of  the  St.  Paul  Pioneer 
Press  as  vicepresident. 

Other  officers  are:  Lucy  A.  Dalg¬ 
lish,  reporter  with  the  St.  Paul  Pioneer 
Press,  treasurer;  and  Thomas  B.  Con¬ 
nery,  assistant  professor  of  journal¬ 
ism,  College  of  St.  Thomas,  secretary. 


Middleton  was  managing  editor  of 
the  World-News  from  1957  to  1979. 
Also  during  his  career  he  worked  briefly 
for  the  Martinsville  (Va.)  Bulletin 
and  was  publicity  director  for  Roanoke 
College  and  following  World  War  11 
service  in  the  Air  Force,  was  managing 
editor  of  the  Southwest  Times,  Pulaski, 
before  returning  to  Times-World  as  a 
copy  editor  in  1949.  He  held  that  post 
until  his  promotion  to  managing  editor. 
Middleton  is  a  former  president  of  the 
Virginia  Press  Association. 
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IN  THE  NEWS 


Edited  by  LENORA  WILLIAMSON 


Robert  Keatley,  editor  of  the 
Asian  Wall  Street  Journal  since  1979, 
has  been  named  to  the  additional  post 
of  publisher  with  overall  responsibility 
for  all  aspects  of  the  newspaper. 

In  a  related  move,  Kendall  E. 
BagGE  was  named  vicepresident  of 
Dow  Jones  Publishing  Co.  (Asia),  Inc. 
Bagge,  who  took  over  the  post  of  gener¬ 
al  manager  of  the  Asian  Journal  in  May, 
will  have  responsibility  for  the  news¬ 
paper’s  advertising,  circulation,  and 
other  business  departments. 

Prior  to  Keatley’ s  move  to  the  Asia 
Journal,  he  had  worked  in  the  London 
bureau,  and  Tokyo  and  Far  East 
bureaus  as  manager  and  as  diplomatic 
correspondent  in  Washington,  D.C., 
and  foreign  editor. 

Bagge,  with  Dow  Jones  since  1971, 
moved  to  Hong  Kong  as  associate 
advertising  director  of  the  Asian  Jour¬ 
nal  last  February. 

*  *  * 

James  A.  Shoop  has  been  named 
advertising  sales  manager  of  the  Har¬ 
risburg  (Pa.)  Patriot-News.  He  re¬ 
places  Ernest  P.  Reed,  who  retired 
July  1,  after  being  with  the  Patriot- 
News  Co.  since  1946  and  serving  as 
advertising  director  since  1964. 

Shoop  joined  the  paper  in  1954  as  a 
retail  display  salesperson  and  sub¬ 
sequently  served  in  national  and  retail 
advertising  management  posts. 

*  ♦  ♦ 

L.J.  Lancer  was  appointed  United 
Press  International  regional  sales  ex¬ 
ecutive  for  Michigan.  He  has  worked  in 
broadcast  news,  management  and 
sales,  and  previously  was  national  sales 
manager  for  a  direct  marketing  firm  in 
Chicago.  Lancer  succeeds  Jack  K. 
Graeme,  who  was  named  national 
manager  of  newspaper  sales  for  the 
wire  service. 

♦  *  * 

James  A.  Raykie,  assistant  manag¬ 
ing  editor  of  the  Sharon  (Pa.)  Herald, 
was  promoted  to  managing  editor.  He 
succeeds  Wally  Wachter,  who  re¬ 
tired  after  43  years  with  the  newspaper. 

Also,  Noel  Carroll,  county  edi¬ 
tor,  was  named  news  editor;  and  Vicky 
Schneider  Cousley,  a  reporter,  suc¬ 
ceeded  Carroll  as  county  editor. 

♦  ♦  ♦ 

John  Lindsey,  who  joined  Selling 
Dynamics  Inc.,  of  Lakeland,  Fla.,  last 
year,  has  been  appointed  vicepresi¬ 
dent.  The  company  conducts  training 
seminars  for  newspapers.  Lindsey  pre¬ 
viously  was  with  the  Arizona  Republic! 
Phoenix  Gazette  for  seven  years  in  the 
display  advertising  department. 
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Connelly 


Stephens 


William  Connelly,  president  of 
the  LaGrange  (Ind.)  Publishing  Com¬ 
pany,  is  the  new  president  of  the 
Hoosier  State  Press  Association.  He 
succeeded  Ned  J.  Bradley,  general 
manager  of  Home  News  Enterprises, 
Columbus. 

Other  new  officers  are:  Malcolm 
W.  Applegate,  publisher  of  the 
Lafayette  Journal  and  Courier,  vice- 
president;  Richard  E.  Harney, 
Rockville,  publisher  of  the  Parke 
County  Sentinel  and  the  Fountain 
County  Star,  secretary;  and  Eugene 
S.  Pulliam,  publisher  of  the 
Indianapolis  Starand  Indianapolis 
News,  treasurer. 

*  *  * 

Glenn  Stephens  was  promoted  to 
state  editor  of  the  Birmingham  (Ala.) 
News,  succeeding  Brett  Guge,  who 
left  to  work  in  the  public  relations 
department  of  Alcoa  Aluminum. 
Stephens,  who  joined  the  paper  in  1 98 1 , 
has  served  as  night  city  editor.  Earlier 
he  worked  for  United  Press 
International  in  the  south  and  as  North 
Carolina  editor  of  the  Associated  Press 
for  four  years. 

^  * 

Paul  Malone,  Daily  Oklahoman, 
Oklahoma  City,  state  editor,  has  re¬ 
signed  to  attend  graduate  school  in  Ari¬ 
zona  and  state  desk  reporters  Becky 
Shannonhouse  and  Kurt  Hoche- 
NAUER  also  have  resigned  to  continue 
collegiate  work. 

3|e  :|c 

John  Harrag,  public  relations 
director  for  Parker  Foundation,  Fort 
Worth,  is  now  publisher  of  the  Lewis¬ 
ville  Daily  Leader  and  the  Colony 
Leader  in  the  Dallas  area. 
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E^nald  H.  Patterson,  Jr., former 
assistant  business  manager  for  the  Balt¬ 
imore  Sunpapers,  has  been  appointed 
to  the  newly  created  position  of  circula¬ 
tion  marketing  manager  for  the  Virgi¬ 
nian-Pilot  and  the  Ledger-Star,  Nor¬ 
folk.  He  joined  the  Sunpapers  in  1973 
from  the  Boston  Globe  and  sub¬ 
sequently  was  in  retail  advertising  and 
circulation  management. 

*  *  ♦ 

John  W.  Kalkowski,  who  joined 
the  Arizona  Business  Gazette, 
Phoenix,  as  assistant  managing  editor 
in  March  of  1982,  was  promoted  to 
managing  editor.  Earlier,  Kalkowski 
was  an  editor  on  the  news  desk  of  the 
Arizona  Republic  in  Phoenix. 

(Continued  on  page  22) 
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New  Jersey  editor  heads  bowling  congress 


H.  Wesley  Bogle,  associate  editor/ 
ombudsman  of  the  New  Brunswick 
(N.J.)  Home  News,  will  be  installed  as 
president  of  the  4.7-million  member 
American  Bowling  Congress  on  Sep¬ 
tember  24  at  the  Cherry  Hill  Inn,  Cher¬ 
ry  Hill,  N.J.,  during  the  state  bowling 
association's  annuaj  Jamboree. 

The  presidency  of  the  ABC  is  a  two- 
year  commitment  and  Bogle  will  be 
splitting  his  time  between  his  Home 
News  desk  and  ABC  headquarters  in 
Greendale,  Wis.,  a  suburb  of  Mil¬ 
waukee,  and  meetings  and  ceremonial 
functions  around  the  country. 

A  bowler  since  high  school.  Bogle  is 
a  member  of  the  New  Jersey  State 
Bowling  Hall  of  Fame. 

Bogle,  who  served  in  the  Pacific 
theater  of  operations  during  World  War 
II,  was  recalled  during  the  Korean  War 
with  the  rank  of  lieutenant  commander 
assigned  to  Bermuda.  Between  military 
stints,  he  returned  to  Columbia  Uni¬ 
versity.  His  association  with  the  Home 
News  began  while  he  was  editing  the 
weekly  Metuchen  Recorder  owned  by 
the  Home  News  Publishing  Co.  After 
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recall  by  the  Navy,  Bogle  joined  the 
Home  News  in  1954  and  became  Sun¬ 
day  editor,  subsequently  serving  as  city 
editor,  managing  editor  and  then  as 
associate  editor/ombudsman. 

MacDougall  honored 

Curtis  D.  MacDougall,  professor 
emeritus  of  journalism  at  Northwestern 
University,  was  honored  by  the  Amer¬ 
ica  Society  of  Journalism  School  Admi- 
nistratiors  with  its  annual  award  in 
recognition  of  “contributions  to  the 
promotion  and  inculcation  of  high  stan¬ 
dards  of  journalistic  performance,  both 
professionally  and  academically.” 

The  award  was  conferred  during  the 
society’s  convention  at  Oregon  State 
University,  Corvallis. 

Dr.  MacDougall  holds  the  Dis¬ 
tinguished  Teaching  of  Journalism 
award  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi,  which 
also  gave  him  its  Distinguished  Service 
award  for  research  in  journalism  for  his 
book,  ’’Understanding  Public 
Opinion”  and  also  a  special  citation  for 
another  book,  “Covering  the  Courts.” 

This  fall,  the  professor  will  receive 
the  Distinguished  Service  award  of  the 
Phi  Beta  Kappa  Association  of  Chica¬ 
go.  His  next  book,  “Superstition  and 
the  Press,”  is  being  published  this  fall 
by  Prometheus  Books.  The  Golden 
Anniversary  of  his  “Interpretative 
Reporting”  came  out  a  year  ago. 

He  promised  no  puns 


The  Dayton  (Ohio)  Daily  News 
sports  writer/editor  whose  career 
began  57  years  ago  was  inducted  into 
the  media  wing  of  baseball’s  Hall  of 
Fame  library  at  Cooperstown,  N.Y.  He 
is  Si  Buricic,  who  was  honored  with 
four  other  new  members  of  the  Hall  of 
Fame  in  ceremonies  July  31. 

Burick  received  the  J.G.  Taylor 
Spink  Award  for  meritorious  service  to 
baseball  and  his  profession.  The  award 
is  given  by  the  Baseball  Writers’ 
Association  of  America  in  honor  of  the 
longtime  publisher  of  The  Sporting 
News. 

Burick,  sports  editor  of  the  Dayton 
Daily  News  since  1928,  has  covered  the 
Cincinnati  Reds  since  1930,  has  re¬ 
ported  48  World  Series  and  gone  to 
spring  training  with  the  Reds  47  times. 

Burdick  promised  to  deliver  no  puns 
in  his  acceptance  speech  and  almost 
kept  his  word  but  couldn’t  resist  saying 
of  the  award,  “Now  I  have  a  plaque  on 
both  my  houses.” 


George  E.  Finch,  former  reporter, 
Middletown  (Conn.)  Press,  and  copy 
editor.  New  Haven  Register,  was 
named  managing  editor  of  the  Enfield 
(Conn.)  Press. 

*  *  * 

Barry  Peters,  formerly  associate 
editor  of  Hartford  Sports  Extra, 
biweekly  tabloid,  has  been  named  a 
sportswriter  at  the  Manchester  (Conn.) 
Evening  Herald. 

*  «  * 

Jeffrey  N.  Barker  has  been 
named  correspondent  for  the  Associ¬ 
ated  Press  at  State  College,  Pennsyl¬ 
vania.  Barker,  a  native  of  New  York 
City,  has  held  news  positions  in  Phi¬ 
ladelphia  and  Harrisburg. 

:(c  *  9|c 

Duren  Cheek,  Tennessee  news 
editor  for  United  Press  International, 
assumed  additional  duties  as  regional 
sales  executive  for  Tennessee  news¬ 
papers.  He  succeeds  Robert  S.  Ber¬ 
ger,  who  resigned. 

*  ♦  * 

Gary  Ott,  previously  Plainview 
(Texas)  Daily  Herald  news  editor,  is 
the  new  city  editor  of  the  Midland 
(Texas)  Reporter-Telegram. 


Deaths 


Charles  J.  Greene,  72,  a  retired 
chief  of  the  Washington  bureau  of  the 
New  York  Daily  News,  died  July  16  of 
cancer.  He  joined  the  Daily  News 
bureau  in  1945  and  later  wrote  a  column 
and  was  military  affairs  editor.  Greene 
served  as  bureau  chief  for  six  years 
before  retiring  in  1975.  Earlier  in  his 
career  he  worked  for  the  Chicago  Daily 
News  and  was  in  the  Washington 
bureau  of  Time  magazine. 

♦  *  * 

Addis  Durning  Ranzini,  73,  who 
joined  the  New  York  Daily  News  in 
1930  and  retired  in  1979,  died  July  16. 
She  wrote  an  etiquette  column  under 
the  name  of  Elinor  Ames  for  many 
years  and  was  men’s  fashion  editor  of 
the  news  under  her  maiden  name, 
Addis  Durning.  She  taught  social  usage 
at  Pratt  Institute  and  St.  Joseph’s  Semi¬ 
nary  in  Yonkers,  N.Y.,  and  wrote 
several  etiquette  books. 

Correction 

Due  to  reversal  of  photographs  in 
press  composition  at  the  print  shop 
after  final  proofs  had  been  approved  in 
New  York,  identification  of  Roy  C. 
Follett  and  Bill  Powell  in  the  San 
Antonio  Light  caption  on  page  19  of  the 
August  6  issue  ran  incorrectly. 
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Exhibit  proposed  to  mark 
anniversary  of  newsboys 


An  exhibit  is  proposed  to  mark  the 
150th  anniversary  of  the  American 
newsboy,  the  forerunner  of  today’s 
newspaper  carrier. 

*The  homeless  newsboys,  those  waifs 
who  hawked  papers  on  the  streets  of 
New  York  and  other  large  American 
cities,  can  trace  their  beginnings  to 
street  sales  of  the  New  York  Sun  on 
September  3,  1833,  according  to  Peter 
J.  Eckel  of  South  Plainfield,  New 
Jersey,  staff  photographer  for  the  Port 
Authority  of  New  York  and  New 
Jersey.  Eckel  has  assembled  a  com¬ 
prehensive  collection  of  19th  Century 
New  York  City  newsboys  memorabi¬ 
lia.  He  told  E&P  he  is  seeking  a  grant 
that  would  enable  him  to  organize  and 
exhibit  the  material  in  his  possession. 

His  collection  includes  numerous 
badges,  passes,  sheet  music,  prints 
from  Harper’s  Weekly  and  copies  of  the 
actual  newspapers  sold  by  the  boys. 
Also  included  are  prints  and  photos  of 
Printing  House  Square,  the  headquart¬ 
ers  of  the  American  Press  in  19th  Cen¬ 
tury  New  York  City. 

This  assembly  has  taken  over  ten 
years  to  complete  and  details  the  his¬ 
tory  of  the  newsboy  movement  in  the 
1830’s  when  thousands  of  homeless 
children  were  saved  from  starvation  by 
selling  newspapers. 

It  was  in  1833  that  Benjamin  H.  Day 
and  the  New  York  Sun  pioneered  the 
newsboy  system  by  which  people  could 
buy  a  paper  on  the  street.  Before  that 
day,  the  newspapers  were  either  sold 
over  the  counter  or  delivered  by  carri¬ 
ers  to  the  homes  of  subscribers  who 
paid  six  to  ten  dollars  in  advance  on  a 
yearly  basis.  This  was  more  than  most 
men  earned  in  a  week.  The  old  news¬ 
papers  contained  mostly  political 
speeches,  advertisements  and  shipping 
news.  The  Sun  boldly  threw  over  all 
traditions,  adopting  the  slogan  “News 
not  Views.” 

By  using  new  technology  the  Sun 
increased  production  and  lowered  its 
price  becoming  the  first  successful  pen¬ 
ny  newspaper.  In  a  short  time  it  grew 
into  the  poor  man’s  paper,  the  news¬ 
paper  for  the  masses. 

Population  shifts  from  large  cities  to 
suburban  areas  gradually  changed  the 
newspaper  business.  The  traditional 
shouts  of  the  street  newsboys  were  re¬ 
placed  by  newsracks  and  courteous 
carriers  of  all  ages  and  gender  who 
deliver  newspapers  to  the  homes  of 
subscribers. 

Eckel  said  he  became  interested  in 
the  story  of  the  newsboys  over  ten 
years  ago  when  he  lived  in  Tottenville, 
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Staten  Island.  He  used  to  spend  many 
Sunday  afternoons  strolling  with  his  six 
children  around  the  spacious  grounds 
(650  acres)  of  Mount  Loretto,  one  of 
the  largest  child  care  institutions  in  the 
United  States.  Mount  Loretto  was 
founded  in  1883  by  Father  John  Drum- 
goole  as  a  shelter  for  homeless  children 
from  Manhattan,  most  of  whom  sup¬ 
ported  themselves  by  selling  newspa¬ 
pers. 

“I  became  fascinated  when  I  dis¬ 
covered  that  in  the  late  1800’s  there 
were  over  40,000  of  these  deserted  chil¬ 
dren  living  in  the  streets  of  lower  Man¬ 
hattan,”  Eckel  said.  “These 


deplorable  conditions  remained  for 
over  5()  years.  I  felt  it  was  really  strange 
that  this  story  had  never  been  told  and 
the  newsboys’  utter  existence  was  all 
but  forgotten.” 

This  was  also  the  “golden  age”  of  the 
(Continued  on  page  27) 
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Edited  by  BILL  GLOEDE 

DEC  and  the  newspaper  Industry: 


A  marriage  on  the  rocks? 

By  Bill  Gloede  stantially  in  1983  (DEC  believes  the 

recession  is  the  primary  reason),  and 


Over  the  past  several  years,  solving  a 
newspaper  computer  system  problem 
was  often  as  easy  as  picking  up  the 
phone  and  calling  Digital  Equipment 
Corporation  in  New  Hampshire.  But 
now.  Digital  no  longer  sees  direct 
marketing  opportunities  in  the  news¬ 
paper  industry,  and  the  “support” 
group  which  has  serviced  newspaper 
clients  has  been  largely  dismantled, 
decentralized  and  de-specialized. 

Newspaper  computer  managers  are 
plainly  worried. 

Robert  Farquhar,  assistant  managing 
editor  for  the  Oklahoma  City  (Okla.) 
Daily  Oklahoman  and  Oklahoma  City 
Times,  is  president  of  the  Newspaper 
Computer  Users  Group.  He  believes 
dec’s  new  strategy  will  prove  “a  ma¬ 
jor  inconvenience  for  newspapers,” 
but  he  doubts  it  will  cause  “all  that 


DEC  is  facing  strong  competition  from 
other  computer  makers  in  sales  of 
desktop  business  computers,  personal 
computers  and  office  automation  pro¬ 
ducts.  Its  traditional  competitor  has 
been  IBM,  but  it’s  now  up  against  oth¬ 
ers  like  Wang  and  the  newest  market 
entrant,  AT&T.  DEC  has  shifted  its  en¬ 
tire  corporate  marketing  thrust  from  a 
product  line  approach  to  strategic 
marketing  units  with  a  decentralized, 
local  focus. 

At  the  same  time,  it  is  finding  some  of 
its  traditional  markets  pretty  much  sat¬ 
urated.  In  the  newspaper  industry, 
demand  for  new  text  management  sys¬ 
tems  has  been  satisfied,  largely  by  DEC 
itself. 

DEC  and  newspapers 

The  company  estimates  that  of  all 
U.S.  newspapers  with  circulation 


In  the  data  processing  area  in  the 
newspaper  business,  DEC  estimates 
that  IBM  services  roughly  33%  of  the 
20,000  circulation-plus  accounts  in  the 
newspaper  industry.  DEC  is  a  close 
second  with  27%.  Additionally,  DEC 
hardware  is  used  widely  by  makers  of 
computerized  production  systems  for 
the  mailroom  and  pressroom. 

While  Digital  will  not  disclose  figures 
on  how  much  the  newspaper  industry 
has  meant  to  its  bottom  line,  it  will 
admit  that  the  contribution  has  been 
substantial.  In  the  future,  however,  it  is 
not  expected  to  be  nearly  as  sub¬ 
stantial.  Thus,  the  retreat. 

What  was  once  the  DEC  Typeset 
Group,  later  the  Graphic  Arts  Group 
and  most  recently  the  Publishing  and 
Broadcast  Industries  Group,  has  now 
become  the  Communications  Market¬ 
ing  Group.  In  this  group,  the  news¬ 
paper  industry  has  been  consolidated 
with  telecommunications,  broadcast, 
cable  television,  PBX,  database 
publishing  and  the  emerging  videotex 


much  of  a  crisis.” 

DEC  is  also  concerned  over  the 
anxiety  among  members  of  the  News¬ 
paper  Computer  Users  Group.  In  an 
interview  with  E&P  last  week,  a  group 
of  managers  in  DEC’S  Com¬ 
munications  Marketing  Group 
attempted  to  explain  the  reasoning 
behind  the  company’s  move  away  from 
its  newspaper  clients  and  offered  some 
insight  into  what  DEC  sees  as  its  con¬ 
tinuing  relationship  with  newspapers. 

A  new  corporate  strategy 

Digital  is  currently  in  the  throes  of  a 
sweeping  corporate  reorganization, 
spurred  primarily  by  what  the  company 
views  as  a  changing  marketplace. 

DEC,  formed  in  1957  with  $75,000  in 
venture  capital  and  an  idea  that  there 
was  a  market  for  smaller,  less  com- 
plicted  and  less  expensive  computers, 
has  become  the  leading  supplier  of 
minicomputers.  It  is  now  the  second 
largest  computer  maker  in  the  world, 
albeit  a  distant  second  to  industry  lead¬ 
er  IBM. 

dec’s  marketing  strategy  over  the 
years  has  targeted  specific  industries  — 
one  of  them  the  newspaper  industry  — 
with  hardware  and  systems  support. 
That  strategy  has  paid  off,  handsomely. 

Over  the  past  1 1  years,  the  com¬ 
pany’s  operating  revenues  have  grown 
at  an  average  rate  of  35%  annually. 
What  25  years  ago  was  a  $75,000  com¬ 
pany  is  now  a  $4.3  billion  company  with 
stock  selling  publicly  for  more  than 
$100  per  share. 

But  the  growth  rate  has  slowed  sub- 


greater  than  20,000, 65%  have  front  end 
systems  driven  by  DEC  equipment.  In 
Europe,  that  figure  is  70%.  DEC  has 
sold  roughly  160  of  its  own  Text  Man¬ 
agement  Systems  to  newspapers 
around  the  world.  The  rest  of  the  DEC 
installations  occured  through  Original 
Equipment  Manufacturer  (OEM) 
agreements  with  companies  such  as 
ATEX,  CSI  and  the  old  Hendrix.  DEC 
estimates  that  approximately  80%  of  all 


industries.  The  strategy  of  consolidat¬ 
ing  these  groups  is  clearly  sensible  from 
DEC’S  point  of  view  —  after  all,  all  the 
industries  are  in  the  same  fundamental 
business,  communications.  And  the 
lines  that  distinguish  one  industry  from 
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another  within  the  communications 
arena  are  blurring  rapidly. 

As  a  result  of  the  new  com- 
munications-oriented  marketing  strat¬ 
egy,  the  number  of  DEC  people 
assigned  to  support  installations  in  the 
newspaper  industry  has  been  cut  sub¬ 
stantially.  And  DEC  is  no  longer 
marketing  products  directly  to  news¬ 
papers,  with  the  exception  of  its  Text 
Management  System,  which  some 
believe  is  in  the  process  of  a  gradual 
phase-out. 

The  new  strategy 

Bob  Cohen,  DEC’S  Media  Industries 
manager,  and  Loehr  Clark,  its  news¬ 
paper  marketing  manager,  insist  that 
DEC  is  not  abandoning  the  newspaper 
industry.  What  it  is  doing  is  providing 
its  hardware  and  operating  systems 
know-how  to  OEMs,  especially  in  the 
markets  for  electronic  library  and 
pagination  systems. 

DEC  sees  nothing  more  than  a 
replacement  market  in  newspaper  text 
management  systems.  Other  “state-of- 
the-art”  systems,  such  as  pagination 
systems  and  library  systems,  would 
place  too  much  of  a  drain  on  DEC’S 
resources  to  produce  an  acceptable  re¬ 
turn  on  investment,  Cohen  explained. 

For  example,  DEC  was  flirting  with 
the  notion  of  producing  a  pagination 
system.  After  researching  the  potential 
market  and  the  amount  of  time  and 
effort  it  would  take  to  build  and  perfect 
the  system,  DEC  decided  to  go  the 
OEM  route.  Several  OEMs  had  ajump 
on  DEC,  so  rather  than  compete  with 
them,  DEC  decided  to  provide  hard¬ 
ware,  operating  systems  and  system 
support  to  the  OEMs,  which  in  turn  will 
sell  and  support  the  systems  in  the 
newspaper  industry. 

Digital  made  a  similar  move  in  the 
electronic  library  system  area  —  rather 
than  make  systems  itself,  it  linked  its 
hardware  and  operating  systems  with 
Batelle’s  Basis  system  and  created 
what  many  believe  to  be  the  most  ad¬ 
vanced  electronic  library  system  cur¬ 
rently  available. 

Another  example  of  DEC’S  OEM 
strategy  is  its  link  with  Collier-Jackson, 
which  has  now  resulted  in  the  tailoring 
of  C-J’s  accounting,  circulation  and 
advertising  systems  to  DEC’S  VAX 
line  of  32-bit  minicomputers. 

New  sources  of  support 
Clark  and  Cohen  say  Digital  will  con- 
tinue  to  support  its  systems 
installations  in  the  newspaper  industry, 
but  the  support  will  no  longer  be  spe¬ 
cialized  and  centralized.  Newspapers 
will  be  dealing  with  regional  DEC  sup¬ 
port  staff,  which,  though  well  versed  in 
computers,  will  not  have  much 
expertise  in  the  business  of  newspaper- 
ing. 

DEC  will  maintain  a  staff  of  news- 
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paper  marketing  people,  headed  by 
Clark,  which  will  attempt  to  maintain 
the  “warm  and  fuzzy”  relationship 
with  the  newspaper  industry  which  has 
prevailed  in  the  past,  says  Cohen. 

But  DEC  is  anticipating  growth  in  the 
number  of  newspapers  and  newspaper 
groups  employing  in-house  computer 
specialists.  And  it  is  expecting  the 
OEMs  to  provide  the  kind  of  support 
DEC  had  provided  in  the  past.  Cohen 
says  this  may  lead  to  a  change  in  DEC’s 
traditional  “hands-off”  relationship 
with  OEMs.  And  he  points  out  that  five 
of  the  top  ten  newspaper  groups  have 
added  systems  specialists  at  the  vicep- 
residential  level  in  recent  years. 

Farquhar,  on  the  other  hand,  does 
not  believe  newspapers  wish  to  employ 
their  own  computer  systems 
specialists.  He  believes  new  firms  will 


move  to  fill  the  void  left  by  DEC’s  exit 
from  specialized  support. 

One  of  those  firms,  which  actually 
has  been  serving  newspaper  computer 
users  for  six  years,  is  West  Coast  Com¬ 
puter  Systems,  Inc.  It  has  been 
supporting  and  enhancing  DEC  sys¬ 
tems  for  several  years,  and  it  plans  to 
increase  its  involvement. 

‘‘DEC  is  not  dropping  the  ball 
altogether,  at  least  not  nearly  as  much 
as  some  people  are  thinking,”  says 
WCCS’s  president,  Edward  Kobrin. 
He  says  DEC  will  probably  serve  as  the 
“first  line  of  defense.”  But  WCCS  will 
be  there  to  handle  support  problems 
that  DEC  does  not  wish  to  handle, 
especially  in  the  areas  of  future  en¬ 
hancements,  future  hardware  sales, 
and  future  hardware  support. 

(Continued  on  page  27) 


Newspaper  Mailroom 
Systems 


From  stacker  or  fly  table  to  the 
loading  dock  with  accumulating 
conveyors,  aprons,  pacers  and 
strapping  machines. 


FEATURING: 

Slip -Torque* 
Conveyor 

Superior  to  conventional  roller 
conveyors.  Eliminates  paper 
damage.  Runs  safely  and  quietly. 


Strapping 

Machines 


From  the  world’s  fastest  fully  automatic  to  semi¬ 
automatic  table  top  machines  in  single,  double 
parallel  or  X  tie  models. 
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HOQUIAM. 

WASHINGTON 

P.O.  BOX  704, 

710  8TH  ST  98550 
(206)  532-9101 
TELEX;  32-8862 


ATLANTA.  GEORGIA 
2050  MOUNTAIN  INOL 
BLVO. 

TUCKER.  30084 
(404)  939-7541 


FORT  PAYNE. 
ALABAMA 

P  O.  BOX  717, 
109S.E  6TH  ST 
35967 

(205)  845-1914 
TELEX:  59-863 


LOS  ANGELES. 
CALIFORNIA 
5950  SOUTH 
EASTERN  AVE . 

CITY  OF  COMMERCE 
90040  (213)  727-2895 
TELEX  67-4401 


C3a 
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5330  SOUTH  SERVICE  ROAD,  BURUNGTON.ONTARK)  L7L5L1 

PHONE:  (416)  632-3662  . 

FREDERICTON,  N.B.  MONTREAL.  P.O. 

P.O  BOX  386,  4930  BOURG  ST.. 

385WILSEYRD.  H4T  1J2 

E3B  5N6  (514)  735-4503 

(506)455-8896  TELEX:  05-824690 


TELEX:  061  -8747 

WINNIPEG.  MAN.  SURREY.  B.C. 

1414  NOTRE  DAME  AVE  .  12782  80TH  AVE  . 
R3E  3G5  V3W  3A8 

(204)775-8525  (604)590-3101 

TELEX:  04-55776 
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AD/System  390,  a  microcomputer  system  for  advertis¬ 
ing  scheduling,  billing  and  reporting  has  been 
introduced  by  PACIFIC  SUN  COMPUTER  SYSTEMS, 
a  subsidiary  of  the  Pacific  Sun,  a  26,000  circulation 
weekly  in  Mill  Valley,  Calif. 

AD/System  390  is  described  as  third  generation  soft¬ 
ware  by  Steve  McNamara,  editor  and  publisher  of  the 
paper  and  president  of  the  computer  firm.  Besides 
enabling  a  user  to  bill  and  age  receivables  and  schedule 
contract  ads,  the  system  provides  an  array  of  sales, 
billing  and  management  reports.  The  software  is  priced 
at  $3,500.  AD/System  390  can  be  bought  as  part  of 
complete  system  for  weeklies  and  small  dailies  for  less 
than  $8,000. 

McNamara  believes  the  use  of  microcomputers  by 
newspapers  is  bound  to  increase  in  much  the  same  way 
as  the  use  of  other  production  systems  increased  in  the 
1960s  and  1970s. 

4c  3(c  Ik 

AMERICAN  BELL  has  announced  a  20%  price 
reduction  on  purchased  Com  Key®  416  and 
HORIZON®  VS  communications  systems. 

The  reduction  amounts  to  roughly  $560  savings  on 
the  average  four  to  six-station  Com  Key  system  and 
roughly  $3,800  on  the  average  10-line,  20-station  Hori¬ 
zon  VS  system. 

The  systems  are  designed  primarily  for  small  to 
meduim  sized  business  operations. 

NuARC  COMPANY,  INC.,  Chicago,  has  announced 
availability  of  a  new,  free-standing  exposure  lamp  with 
a  6,000  watt  instant  start  light  source  for  exposing  pre¬ 
sensitized  offset  plates,  proofing  materials  and  screen 
emulsions  held  in  contact  in  a  specially  designed 
vacuum  frame  unit  (sold  separately.) 

Backed  by  a  24-month  warranty,  the  exposure  unit 
features  a  new  power  supply  that  saves  energy  with 
shutterless  operation  and  a  new  touch  activated  control 
panel  that  can  be  removed  and  used  as  a  remote  con¬ 
trol  system.  Also  included  is  a  new  photo  detector  that 
mounts  on  the  lamp  or  on  the  floor-model  vacuum 
frame  for  accurate,  repeatable  exposures. 

♦  ♦  * 


ANCHOR  LITHKEMKO  has  announced  plans  to 
build  a  70,000  square-foot  facility  in  Orange  Park,  Fla., 
in  which  the  company  will  consolidate  its  executive, 
administrative,  technical  services,  research  and 
development,  sales  and  manufacturing  operations. 

The  new  facility  will  house  the  company’s  operations 
under  one  roof  for  the  first  time  in  its  history. 

Anchor/LithKemKo  will  maintain  its  offices  in  Hicks- 
ville,  N.Y.,  which  will  serve  the  northeastern  market, 
and  its  offices  in  Santa  Fe  Springs,  Calif.;  Chicago; 
Atlanta;  Dallas;  and  Antwerp,  Belgium. 
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J.M.  HUBER  CORP.  has  begun  shipment  of  news 
inks  from  its  Los  Angeles  plant  in  what  it  calls  “tote 
tanks,”  each  of  which  can  transport  up  to  3,000  pounds 
of  ink. 

According  to  Huber,  the  tanks  will  enable  the  ship¬ 
ment  of  larger  quantities  of  inks  and  allow  users  to 
maintain  larger  inventories.  The  tanks  will  make  han¬ 
dling  and  storage  operations  easier  than  with  con¬ 
ventional  trucks,  drums  or  kits. 

The  tanks  will  only  be  used  for  shipments  in  the  Cali¬ 
fornia  and  southwestern  areas,  but  Huber  plans  to  use 
the  sytem  to  serve  other  large  volume  users  in  the  fu¬ 
ture. 

*  ♦  * 

A  series  of  new  telecommunications  devices  that  will 
permit  owners  of  most  computers,  word  processors  or 
printers  to  interconnect  with  domestic  and  international 
telex  systems  has  been  introduced  by  TELEFACE 
CORP.,  New  York,  N.Y. 

The  new  interface,  called  TelexPlug®,  is  designed  to 
adapt  computer  related  equipment  as  the  transmission 
media  for  entering  telex,  TWX  or  DDD  networks,  thus 
by-passing  conventional  telex  machines. 

One  of  the  chief  advantages  of  the  device,  according 
to  the  company,  is  the  elimination  of  re-keyboarding  at 
the  reception  site.  The  TelexPlug  operates  on  a 
microcomputer  chip  that  permits  the  design  of  a  low- 
cost  gateway  to  various  communications  systems.  The 
chip  gives  the  interface  the  ability  to  perform  code  and 
speed  conversions  up  to  9600  baud. 

The  TelexPlug  line  has  seven  models,  compatible 
with  Western  Union  Telex;  Western  Union  TWX;  DDD 
(public  telephones);  ITT  Telex;  WUI  Telex;  RCA  Telex 
and  Canadian  Telex.  It  is  priced  at  $1,270. 

*  *  ♦ 


Norman  Provan,  Jr.,  named  vicepresident/sales  for 
FERAG,  INC.,  Bristol,  Pa.  .  .  .  James  D.  Cavanaugh 
named  executive  vicepresident  at  the  GRAPHIC 
SYSTEMS  DIVISION,  ROCKWELL 
INTERNATIONAL.  .  .  .  Richard  M.  Franklin  named 
vicepresident,  sales/marketing,  eastern  region  for 
GARDEN  STATE  PAPER  CO.  .  .  .  Richard  Cooney, 
former  vicepresident/operations  director  for  the 
Minneapolis  Star  &  Tribune,  now  affiliated  with  the 
PELLEGREN  CORP.,  an  architectural-engineering  firm 
specializing  in  the  design  of  newspaper  systems  and 
facilities.  .  .  .  Sumner  Stone  named  director  of 
typography  and  design  for  CAMEX,  INC. 
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Newsboys 
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American  press  which  witnessed  the 
establishment  of  New  York’s  great 
newspapers,  The  Herald,  The  World, 
The  Tribune  and  The  Times.  Soon  there 
were  47  newspapers  published  in  New 
York  City,  creating  fierce  competition 
among  the  dailies  to  get  their  papers  to 
the  readers.  This  was  the  beginning  of 
an  American  institution,  the  newsboy. 

One  of  the  few  benefactors  of  these 
forgotten  boys  and  girls  was  John  C. 
Drumgoole,  the  janitor  of  a  church  on 
Grand  Street  in  Manhattan.  In  order  to 
better  serve  his  army  of  homeless  chil¬ 
dren,  he  entered  the  priesthood  after  21 
years  working  as  a  janitor.  He  was 
ordained  at  the  age  of  53,  an  age  when 
many  people  are  beginning  to  think 
about  retirement.  But  he  saw  the  prob¬ 
lems  and  got  himself  involved. 

During  the  past  10  years,  Eckel  said 
he  has  collected  over  300  photographs 
which  dramatized  the  life  of  Drumgoole 
and  his  homeless  newsboys.  These 
were  the  subject  of  an  exhibit,  titled 
“Drumgoole’s  World,”  which  jour¬ 
neyed  to  three  localities  which  played  a 
major  role  in  the  life  of  Father  John. 
The  first  exhibit  took  place  on  the  lower 
East  Side  at  Henry  Street  Settlement, 
in  the  heart  of  the  neighborhood  where 
Father  John  lived  as  a  child  and  young 
man.  The  Settlement  is  situated  less 
than  a  block  from  St.  Mary's  church  on 
Grand  Street  where  he  worked  as  a  lay¬ 
man  and  from  where  he  initiated  his 
life’s  work  of  helping  the  poor  and 
homeless  children  of  New  York  City. 

The  second  location  for  the  exhibit 
was  Staten  Island  where  in  1883  he 
founded  the  Mount  Loretto  Institute 
for  homeless  children.  The  exhibit  was 
displayed  last  in  1977  at  the  U.S. 
Customhouse  in  the  World  Trade  Cen¬ 
ter,  situated  a  short  distance  from 
where  Father  John  founded  his  first 
home,  in  1871,  the  St.  Vincent  News¬ 
boy  Home  on  Warren  Street. 

Suburban  group  sold 

A  group  formed  by  William  H.  Rent- 
schler,  31,  a  business  executive,  has 
acquired  the  9  weekly  newspapers 
owned  by  the  family  of  the  late  Eugene 
Singer  that  are  based  in  Highland  Park, 
Ill . ,  with  a  combined  circulation  of  over 
50,000  in  20  of  Chicago’s  North  Shore 
suburban  communities.  Rentschler  of 
Lake  Forest,  Ill.,  is  the  new  editor-in- 
chief  and  president  of  News/Voice 
Newspapers,  Inc.,  the  acquiring 
corporation.  James  R.  Singer,  son  of 
the  late  founder,  continues  with  the 
new  ownership  as  senior  vicepresident 
for  printing  and  production. 
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DEC  is  striving  to  correct  what  it 
believes  is  a  misunderstanding  of  its 
change  in  strategy.  It  fully  intends  to 
remain  a  major  supplier  of  computer 
equipment  to  the  newspaper  industry. 
Tom  Colligan,  marketing  com¬ 
munications  manager  for  the  Com¬ 
munications  Marketing  Group,  says 
DEC  has  “a  vital  interest  in  newspa¬ 
pers. 

“I  think  we’ve  become  architects,” 
says  Colligan. 

As  DEC  sees  its  future  relationship 
with  newspapers,  it  will  continue  to 
provide  hardware  backed  with  strong 
operating  systems  which  will  then  be 
tailored  to  individual  purposes  by 
OEMs.  It  plans  to  beef  up  its  seminar 
program  to  increase  the  expertise  of 
users  themselves.  And,  since  all  DEC 
computers  are  designed  to  com¬ 
municate  with  one  another,  the  com¬ 
pany  hopes  to  keep  its  foothold  in  the 
newspaper  business  through  what  it 
has  called  its  Media  Information  Archi¬ 
tecture,  a  network  of  all  computers  wit¬ 
hin  a  newspaper  which  links  business 
and  production  systems  with  editorial, 
library  and  future  electronic  publishing 
systems. 

What  about  the  newspapers? 

Says  Farquhar,  “In  some  measure, 
they’re  on  their  own.” 


Donrey  Media  buys 
two  more  dailies 

Donrey  Media  Group  has  purchased 
the  Columbia  Publishing  Co.,  publish¬ 
ers  of  Columbia  (Tenn.)  Daily  Herald 
and  weekly  Mt.  Pleasant  (Tenn.)  Rec¬ 
ord  and  Alamogordo  (N.  Mex.)  Daily 
News. 

The  Columbia  Publishing  Co.  stock 
was  held  by  various  members  of  the 
Sam  D.  Kennedy  and  the  John  M. 
Jones  III  families.  The  sellers  of  the 
Daily  News  in  New  Mexico  were  Billie 
Holder  and  Aubrey  Dunn,  former  state 
senator  who  was  defeated  in  the  pri¬ 
mary  election  last  year  for  governor. 

Donald  W.  Reynolds,  president  and 
chief  executive  officer  of  the  Donrey 
Media  Group,  appointed  Doug  Beel 
general  manager  of  the  Herald.  Beel 
has  been  with  Donrey  since  1957  when 
he  joined  the  circulation  staff  of  the 
Fort  Smith  (Ark.)  Southwest  Times 
Record.  Since  then,  he  has  worked  at 
several  Donrey  newspapers  in  Nevada 
and  Northwest  Arkansas.  Sam  D.  Ken¬ 
nedy,  who  was  president,  publisher 
and  general  manager  of  the  Daily 
Herald,  which  has  a  circulation  of  more 
than  12,500,  said  he  will  remain  with 
the  paper  for  a  period  of  time. 

Reynolds  appointed  Dale  Weten- 
kamp  as  general  manager  of  the  Daily 
News  in  Alamogordo. 

With  these  acquisitions  Donrey 
owns  48  daily  newspapers. 


PR  man  joins  UPi  in  D.C.  job 


Luis  G.  Nogales  has  joined  UPI  as 
executive  vicepresident  for 
administration. 

According  to  William  K.  Adler,  UPI 
spokesman,  Nogales  will  “oversee 
many  general  administration  func¬ 
tions”  in  the  Washington,  D.C.  office 
when  UPI  moves  to  its  new  world 
headquarters. 

Nogales,  39,  was  vicepresident  of  the 
Hispanic  division  of  Fleishman- 
Hilliard,  Inc.,  a  public  relations  firm. 


that  is  headquartered  in  St.  Louis. 

From  1980  until  he  joined  UPI,  he 
was  in  charge  of  government  relations, 
corporate  affairs,  consumer  publicity 
and  public  affairs  concerning  the 
Hispanic  community  for  the  agency’s 
clients. 

Before  joining  the  agency,  Nogales 
was  executive  vicepresident  and  a 
board  member  of  Golden  West 
Broadcasters.  Golden  West’s  stations  in¬ 
clude  KTLA-tv  in  Los  Angeles,  and 
KGO-tv  in  San  Francisco. 


moneywise  mailroom  systems 


Over  100  installations  worldwide.  Proven  off-line 
and  press  speed  on-line  inserting,  single  copy 
conveying  and  automated  palletizing  and  de- 
palletizing— custom  engineered  for  your 
requirements.  For  a  no-obligation  systems 
analysis,  call  Ferag. 

FERAG  INC. 

KEYSTONE  INDUSTRIAL  PARK,  190  RITTENHOUSE  CIRCLE,  BRISTOL,  PA  19007 
TELEPHONE  (215)  788-0892;  TELEX  83  47  43 
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TIm  follawing  linof*  labulirtloaa  hov*  baan  campllad  by 
Madia  Racardt,  Inc.  lar  tha  axcluiiva  publkcrtlon  o<  Iditor 
it  bvMithar.  Tbay  may  not  ba  raprlnlad  er  publiihad  la 
My  form  vrithout  axpllcit  parmlulM  from  Madia  Kac- 
arda,  Inc.  NOTl;  Nawipoparc  nmriiad  with  coda  balow 
Inclvda  advarticing  In  harada  or  family  Waakly, 
nppreximota  llnogo  aa  followa: 

•Parodo  31,751  tfomlly  Waakly..3S,472 

Tht  fottowinf  tn  subscribtrs  to  Media  Aeconfe  Nitmul 
Admtisiot  Ktport  Snvke.  Their  figures  on  totil  edvertising 
are  furnished  to,  but  ire  not  measured  by  Medii  Records — fort 
Worth  Star-Telegram,  tndianapolis  Star  News,  Los  Angeles/ 
Torrance  Breeze,  Louisville  Courier  loumal  t  Times,  Fhoenit 
Republic  Gazette,  fortland  Oregon  lournal,  Tampa  Tribune, 
Toledo  Blade,  West  Fahn  Beach  Fost  A  Times. 

1993  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ATLANTA,  OA. 

Coostitution-m .  3,045,498  627,078  2,651,296  490,616 

JoumoU .  3,051,627  627,357  2,723,451  551,632 

Journal  &  Constitution-S  1,914,594  734,887  1,832,441  487,825 

Joumol  &  Constitution-sot  592.330  _  498.391  _ 

Grand  Total .  8,604,049  1,989,322  7,705,579  1,530,073 

NOTE:  Constitution-m  and  Joumol-e  published  5  days  o  week  only. 

BALTIMORI,  MD. 

•News  American  S  497,312  27,624  536,487  14,592 

News  Amencon-e .  1,030,751  260,964  1,102,624  105,792 

Sun-m .  2,026,177  162,563  1,946,255  191,744 

Sun-e .  2,040,499  162,882  1,892,268  233,266 

Sun-S .  2,190.920  _  1.928.462  135644 

Grond  Total  7,785,659  614,033  7,406,096  681,038 

■IROIN  COUNTY,  N  J. 

Record-e .  2,794,358  431,002  2,549,087  359,381 

•Record  s .  2,036.160  436.999  1.748.292  404  502 

Grand  Total .  4,830,518  868,001  4,297,379  763,883 

NOTE:  Record-e  published  5  days  o  week  only. 

BOSTON,  MASS. 

HerohJ-m .  750,320  737,145  55,792 

Herold-S  .  413,480  153,480  435,905  217,236 

Globe-o/d..  2,719,420  128,514  2,615,506  108,315 

Globe-S .  2.882.178  329.948  2.706.808  322874 

Grand  Total .  6,765,398  611,942  6,495,364  704,217 

NOTE:  Effective  Dec.  21,  1982,  the  8oston  Herald  Americon,  changed  the 
newspaper  name  to  the  Boston  Herald 

BUFFALO,  N.Y. 

News-od .  2,277,812  261,872  2,328,326  22,528 

News-S .  1.111.938  138.644  515.123  66  768 

Grand  Totol .  3,389,750  400,516  2,843,449  89,296 

NOTE:  Courier  Express-m  and  S  ceased  publication  Sept  19,  1982 

CAMOIN,  NJ. 

Courier  Post-e .  1,836,550  129,487  1,886,037  59,520 

•tCourier  Post-S .  798.446  47.008  772.751  39080 

Grand  Totol .  2,634,996  176,495  2,658,788  98,600 

CHABLOTTI,  N.C. 

News-e .  1,167,729  1,237,593  85,064 

Observer-m .  1,632,937  627,375  1,565,196  425,392 

•Observers .  916.248  402.547  864  862  254.687 

Grand  Total .  3,716,914  1,029,922  3,667,651  765,143 

NOTE:  News-e  published  5  doys  o  week  only.. 

CHICAOO,  ILL. 

Tribone-o/d .  2,908,759  2,562,927  2,922,466  2,231,245 

Tribune-S  1,832,678  924,489  1,716,768  894,784 

Sun-Times  m  2,508,906  956,389  2,229,909  588,898 

•Sun  Times  S  752.116  593.380  679  080  604.801 

Grand  Total .  8,002,459  5,037,185  7,548,223  4,319,728 


NOTE :  T ribune  o/d  and  S  changed  from  nine-column  to  six-column  Oct.  1 1 , 
1982 

NOTE:  Tribune  o/d  and  S  six -column  figures  for  June,  1983  reflect  converted 
nine-column  meosurements. 

CINCINNATI,  OHIO 


Enquirer-m .  2,459,459  81,136  2,261,620  17,568 

Enquirer-S .  1,559,834  52,600  1,348,089  14,576 

Post-e .  1.162.650  81.136  1.072  904  8  736 

Grand  Total .  5.181,943  214,872  4,682.613  40,880 

CLIViLANO,  OHIO 

Ploin  Deoler-m .  3,142,912  326,249  2,748,599  357,828 

Plain  Deoler-S .  1,697,119  52,150  1,531,360  88,726 

Press-e .  914,101  196,722 

. . ’<8.458  116.983 

Grand  Total .  4,840,031  378,399  5,342,518  760,259 


NOTE:  Press-e  and  S  lost  publicotion  dote  June  17,  1982 
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DALLAS,  TlX. 

Newi-m .  5,425,310  427,332  4,803,055  235,805 

•News-S..  2,658,891  265,186  2,413,666  318,803 

Times  Herald-o/d .  4,522,011  241,999  4,162,622  345,154 

Times  Heralds  2.162.846  207.807  2.123.475  209.742 

Grand  Total  14,769,058  1,142.324  13,502,818  1,109,504 

DINVIB,  COLO. 

Rocky  Mt  News-m .  5,545,796  5,259,593 

•R«ky  Mt.  News-S .  1,305,511  1,268,624 

Post-m .  3,446,500  198,322  3,358,722  109,042 

Post-S .  2.255.995  17.792  2.102.342  _ 

Grand  Total . 12,553,802  216,114  11,989,281  109,042 

NOTE:  Post-e  chortged  to  morning  edition  June  7,  1982. 

DHROn,  MICH. 

FreePress-m .  1,957,965  927,857  1,911,708  314,915 

•Free  Press  S  817,449  182,011  600,122  308,253 

News-o/d  2,811,352  546.855  2,618,728  360,920 

News-S.  1.469.389  330.644  1.335.533  295.924 

Grand  Totol  7,056,155  1,987,367  6,466,091  1,280,012 

IRIS,  Finn: 

Times-e .  1,268,977  43,632  1,326,258  9,120 

•Times-News-S  939.110  18.744  890.661  19.796 

Grand  Total .  2,208,087  62,376  2,216,919  28,916 

FORT  WORTH,  nX. 

Stor-Telegrom-m .  4,099,534  797,406  3,457,254  951,568 

Stor-Telegrom-e  .  3,453,884  1,026,544  3,178,378  1,065,740 

Stor-Telegrom  S  .  1.991.853  555.481  2.043.108  212076 

Grand  Totol  .  9,545,271  2,379,431  8,678,740  2,229,384 

ORIINWICH/STAMFORD,  CONN. 

Time-e .  1,443,563  1,304,144  19,824 

tTime-S .  656,002  709,348 

Advocote-e .  1,922,165  75,176  1,836,132  90,240 

TAdvocote-S  705.804  _  723.604  _ 

Grond  Totol .  4,727,534  75,176  4,573,228  110,064 

HARHORD,  CONN. 

Couront-m .  2,726,920  465,967  2,605,348  488,566 

Couront-S .  1.463.989  1.122.561  1.309.205  628.456 

Grand  Total .  4,190,909  1,588,528  3,914,553  1,117,022 

HOFIOLULU,  HAWAII 

Advertiser-m .  2,604,145  2,622,062 

Star  Bulletin-e .  2,680,666  2,682,443 

•Star  Bulletin  & 

Advertisers .  1.324.961  1.290  570 

Grand  Total .  6,609,772  6,595,075 

HOUSTON,  TIX. 

Chronicle-o/d .  6,566,649  419,898  6,131,775  520,449 

Chronicles  ,2,364,885  417,578  2,701,926  242,416 

Post-m.  .  5,191,698  346,251  4,702,140  370,138 

•Post-S  .  1.450.863  366.440  1.450.363  443  396 

Grand  Total . 15,574,095  1,550,167  14,986,204  1,576,399 

INDIAFUPOLIS,  IND. 

News-e .  1,705,357  1,630,420 

Stor-m .  2,185,205  2,013,896 

Stor-S .  1.261.895  I  154  659 

Grond  Total .  5,152,457  4,798,975 

LONO  ISLAND,  N.Y. 

Newsdoye  .3,126,773  869,130  2,804,254  823,414 

NewsdoyS  .  1.469.620  1.090.088  1.416.146  1.195.770 

Grand  Totol  .  4,596,393  1,959,218  4,220,400  2,019,184 

LOS  ANOILtS,  CALIF. 

Times-m .  5,309,355  3,797,859  5,216,278  3,033,904 

Times-S .  2,681,947  1,365,274  2,683,114  1,096,453 

Herald  Exominer-m .  965,424  304,904  935,825  131,261 

Herald  Exominer-S .  259.084  33.379  236  700  60  277 

Grond  Totol .  9,215,810  5,501,416  9,071,417  4,321,895 

NOTE:  Herold-Exominer-e  changed  to  o  morning  edition  June  5,  1982. 

LOS  AffOILIS/SAN  FIRNANDO  VALLiY,  CALIF. 

News-m .  3,104,153  502,024  2,915,250  592,906 

News-S .  1.058.120  193.832  919805  160  338 

Grond  Totol .  4,162,273  695,856  3,835,055  753,244 

LOS  ANOILIS/TORRANCt,  CALIF. 

Breete-e .  2,423,708  2,366,266 

Breece-S .  936.992  867  538 

Grand  Totol .  3,360,700  3,233,804 

LOUISVILLI,  KY 

Courier-Joumol-m .  1,596,013  287,998  1,605,512  256,206 

Times-e .  1,695,112  573,356  1,761,243  452,414 

Courier- Journol-S .  1,387.607  8.823  1  316.097  4  303 

Grand  Totol .  4,678,732  870,177  4,682,852  712,923 
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NASHVILLI,  TINN. 


Bonner-e .  1,435,215  409,636  1,399,902  183,752 

Tennesseon-m .  1,443,176  409,636  1,341,604  206,152 

•Tennesseon-S .  891.274  330.896  815212  205  354 

Grand  Totol .  3,769,665  1,150,168  3,556,718  595,258 

NSW  YORK,  N.Y. 

Times-m .  3,073,187  388,384  3,228,753  347,180 

Times-S  3,179,100  1,600,476  2,968,490  1,723,804 

News-m  1,280,876  1,678,374  1,174,726  1,530,917 

News-S  541,106  1,159,049  543,079  1,086,710 

Post-o/d  1.076.304  _  1. 061  099  _ 

Grand  Total .  9,150,573  4,826,283  8,976,147  4,688,611 

NIWARK,  NJ. 

Star  Ledger-m .  3,839,304  137,227  3,357,497  157,686 

•Star  Ledger  s .  2,751.300  316.688  2.388.853  362.664 

Grand  Totol .  6,590,604  453,915  5,746,350  520,350 

OAKLAND,  CJUIF. 

Tribune-m .  1,692,758  245,522  1,793,773  351,912 

•Tribune  S  856.918  297.676  743  634  71  348 

Grand  Total .  2,549,676  543,198  2,537,407  423,260 

NOTE:  Effective  Oct.  25, 1982,  the  Tribune  changed  from  on  evening  edition 
to  0  morning  edition. 

ORAFlOf  COUNTY,  CALIF. 

Register-o/d .  4,853,965  777,769  4,756,678  226,640 

TRegister-S .  1.846.247  37.200  1.732  787  _ 

Grand  Totol .  6,700,212  814,969  6,489,465  226,640 

PHILADtLPHIA,  PA. 

Inquirer-m .  2,233,684  790,185  2,254,610  355,519 

Inquirer-S .  1,850,329  384,662  1,656,057  526,937 

Ff«ws-e .  1.266.474  31.584  1.303.166  9.840 

Grand  Totol .  5,350.487  1,206,431  5,213,833  892,296 

PHOINIX,  ARIZ. 

Arizona  Republic-m .  5,172,734  264,572  5,328,064  197,302 

Arizono  Republic-S .  2,699,858  2,595,600 

Gozette-e .  5.014.506  270.410  5.148.584  205.492 

Grond  Total . 12,887,098  534,982  13,072,248  402,794 

PORTULND,  OKI. 

Oregonion  a/d,S .  5,283,908  5,033,406 

PROVIDINCE,  R.l. 

Bulletin-e .  1,656,559  617,796  1,659,105  656,827 

Joumol-m .  1,926,744  359,242  1,636,958  366,433 

Journol-S .  1.597.691  215.948  1.487.732  191 392 

Grand  Total .  5,180,994  1,192,986  4,783,795  1,214,652 


NOTE:  Bulletin-e  and  Joumol-m  hove  o  combined  Sot  edition.  Effective  Jon 
1983  the  linage  is  shown  only  in  the  Journol-m.  In  1982,  the  Sot  linage  was 
shown  only  in  the  Bulletin-e. 


ROCHESTER,  N.Y. 

Democrat  &  Chronicle-m  1,929,070  111,408  1,796,974  141,404 

Democrat  &  Chronicle-S  1,218,655  102,624  1,012,346  101,136 


Times  Unkxi-e .  1.675.446  47.136  1.633.790  46  612 

Grand  Total .  4,823,171  261,168  4,443,110  289,152 

NOTE:  Times  Union-e  published  5  days  o  week  only 

SAN  AffTONIO,  TEX. 

Express-m .  2,846,640  85,872  2,536,483  289,012 

Express  News  S  1,729,093  24,256  1,354,137  205,850 

Express-News-sot .  736,545  631,149 

News-e  2,638,316  75,120  2,428,891  295,642 

Light-e  2,488,229  305,936  2,405,112  359,322 

•Lights  .1,392,614  145,568  1,172,829  271,302 

Light-sot  552.530  _  504  664  _ 

Grand  Total . 12,383,967  636,752  11,033,265  1,421,128 


NOTE:  Express-m,  News-e  and  Light-e  published  5  days  o  week  only 
NOTE:  Effective  Oct.  3,  1982,  Express-News-S  discontinued  distributing 
Family  Weekly. 


SAN  DIEOO,  CALIF. 

Union-m .  3,743,597  398,720  3,508,055  272,193 

•Unkxi-S .  1,749,901  1,500,689  63,450 

Tribune-e .  4  025.198  394.202  3.792.907  316  657 

Grond  Totol .  9,518,696  792,922  8,801,651  652,300 

SAN  FRJLNCIKO,  CALIF. 

Chronicle-m .  2,376,599  940,112  2,310,328  721,371 

Exominer-e .  2,341,223  913,194  2,281,544  732,899 

Exominer  &  Chronicle-S.  1.261.701  493.080  1.189027  387876 

Grand  Totol .  5,979,523  2,346,386  5,780,899  1,842,146 

SAN  JOSE,  CALIF. 

Mercury-m .  5,018,083  519,498  4,678,089  637,506 

News-e .  4,312,215  519,520  3,984,890  642,578 

•Mercury-News-S .  2.306.911  _  1.989.320  79  544 

Grond  Total . 11,637,209  1,039,018  10,652,299  1,359,628 


NOTE:  Mercury-m  and  News-e  hove  o  combined  sot.  edition  The  linage  is 
only  shown  in  the  Mercury-m. 
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FULL  RUN  PART  RUN 

FULL  RUN 

PART  RUN 

SHRIVIPORT,  LA. 

Joumal-e . 

1.396.405  30.984 

1,618,324 

78,376 

Times-m . 

1.863.021  42.664 

2.147.803 

103,336 

*Times-S . 

1.014.004  175.568 

1.055.978 

_ ziS2a 

Grand  Totol . 

4,273,430  249,216 

4,822.105 

254,310 

SYRACUSE,  N.Y. 

Herald  Joumal-« . 

.  1,776,120  357,416 

1,849,704 

239,570 

*Herald-Anwicon-S . 

.  1,044.067  188,038 

999,359 

77,574 

Post  Stondord-m . 

.  1.382.435  546.335 

1.308.592 

254.731 

Grond  Totol . 

.  4,202,622  1,091,789 

4,157,655 

571,875 

TAMPA.  FLA. 

Tribune-o/d . 

.  3,225,483 

3,390,664 

Tribune-S . 

.  1.753.543 

1.957.550 

Grond  Total . 

.  4,979,026 

5,348,214 

NOTE:  Port-run  vreighted  by  full-run  revenue  eqivalent.  1983 — 192,737; 

1982—195,501 

NOTE:  Comics  linoge  excluded. 

TOLIDO.  OHIO 

6lode-e . 

.  2,118,163 

2,035,527 

Blode-S 

1.373.244 

1.109  490 

Grand  Totol . 

3,491,407 

3,145,017 

WASHIF40T0N,  D.C. 

Post-m . 

5,211,271  571,508 

5,184,386 

697,514 

•Posl-S . 

..  2.353.473  305.298 

1-811.992 

662.473 

Grond  Totol . 

..  7,564,744  876.806 

6,996,378 

1,359,987 

WASHINGTON,  D.C.  JOURNAIS 

Alexandria  Joumol-m.. 

.  935,431  784 

814,761 

Prince  George's  Journal- 

m  850,039 

669.307 

Montgomery  Joumal-m 

906,938  784 

774,626 

2,400 

Fairfax  Joumol-m . 

..  957,362  8,448 

929,010 

15,936 

Arlington  Joumol-m . 

..  958.772  _ Zai 

818.502 

_ 2,^ 

Grond  Totol . 

..  4,608,542  10,800 

3,976,206 

20,736 

NOTE;  Journals  published  five  days  a  week  only. 

WIST  MLM  SIACH, 

FLA. 

Post-m . 

..  2,572,682  362,782 

2,378,852 

152,124 

Times-e . 

..  2,154  782  3,500 

1,953,294 

5,250 

Post-S . 

..  1.562.806  128.646 

1-216.516 

_ iim 

Grond  Totol . 

..  6,290,270  494,928 

5,548,662 

249,256 

WISTCHISTI*  ROCKLAND,  N.Y. 

Reporter  Dispotch-e . 

..  1,496,161  181,168 

1.507,490 

235,110 

Reporter  Oispotch-S . 

..  860.780  304.780 

888.774 

178.352 

Grand  Totol . 

..  2,356,941  485,948 

2,396,264 

413,462 

JUNE  19ta/19Ra 

LINAGE  FIGURES 

SUPPIIID  lY  PUIIISHI* 


ALIANY,  N.Y. 

Times-Union-m .  1,887,359  1,930,442 

Knickertocker  News-e  ...  1,160,401  1,255,110 

Times-Union-S .  862.279  756.278 

Grand  Totol .  3,910,039  3,941,830 

NOTE:  Heorst  Newspaper  period  runs  May  23-June  26,  1983. 

ALTOO«M,PA. 

Mirror-e .  1,796,406  1,630,496 

ANAHIIM,  CAIIF. 

Bulletin-e .  1,771,588  1,583,582 

■ANOOa,  MI. 

Doily  News-m .  1,032,075  889,476 

NOTE:  ROP  linoge  only-inserts  not  included. 

BIUMINOHAM,  AUk. 

News-e.  2,066,722  389,942  1,990,282  353,822 

News-S..  1,443,778  1,333,934 

Posl-Herold  m  1.628.676  _  1.385.258  _ 

Grond  Totol  5,139,176  389,942  4,709,474  353,822 

■RANTIOAD,  ONT. 

E*positor.e .  1,942,632  1,794,697 

UlOOf  NOIT,  CONN. 

Tetegrom-m .  1,471,480  1,385,646 

Post^e...  1,600,254  1,536,838 

Posts...  643.556  552.245 

Grand  Totol  3,715,290  3,474,729 

NOTE:  Sot.  linage  reported  in  Post-e  figures  only 

•UBIINOTON,  VT. 

Free  Press-m  1,707,384  1,608,726 

free  Press  S  398.286  322.434 

Grond  Total  2,105,670  1,931,160 

CAIOAKY,  AITA. 

Herold-e .  4,936,527  5,362,925 

EDITOR  &  PUBLISHER  for  August  13,  1983 
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CASPIt,  WYO. 

Stor-Tribone-mS . 2,122,638  2,158,562 

NOTE:  Includes  inserts — 495,068  lines  in  1983;  381,360  lines  in  1982 
Fomify  Weekly  not  included — 42,976  lines  in  1983;  45,517  lines  in  1982. 


CHICAGO,  ILe 


Herald-m . 

858,015 

360,756 

943.191 

235,798 

Herold-S . 

127.092 

53.437 

i<3.M2 

_ 3izai 

Grand  Total . 

985,107 

414,193 

1,086,333 

271,583 

DES  MOINES,  lA. 

Register-m . 

656,391 

642,568 

574,204 

323,099 

Register-S . 

mm 

51.035 

767.627 

_ 3SLS62 

Grand  Totol . 

1,434,084 

693.603 

1,341,831 

353,161 

DOVER, 

y  DELA. 

Dekiwore  State  News-e.. 

1,059,394 

759,444 

Deloware  State  News-S.. 

332.248 

288.792 

Grond  Total . 

1,391,642 

1.048,236 

NOTE;  Inserts  not  included 

ICNMOf4TON,  ALTA. 

Joomol-e .  4,755,101  4,914,973 

FOftT  LAUDIRDALI,  TLA. 

News  &  Sun  Sentinel-m,e,S  5,816,048  1,325,058  5,369,875  1,283,079 

NOTE:  Includes  preprints.  Porode  linoge  not  included. 

ORIENSBURO,  PA. 

Tribune-Review-m .  1,764,798  1,657,656 

Tribune-Review-S .  988.162  830.242 

Grond  Totol .  2,752,960  2,487,898 

KITCHENIR-WATERLOO,  ONT. 

Record-e .  2,750,438  2,728.458 

LINCOLN.  NER. 

Joumol-Stor-d/S .  1,503,880  1,424,374 

NOTE:  Includes  inserts-^,518  lines  in  1983;  459,270  lines  in  1982 

MADISON,  Wise. 

Copitol  Times*€ .  1,835,732  1,785,277 

Stote-Joumol-m .  1,881,926  1,825,470 

Stote-Joumol-S .  1.045.177  856.135 

Grond  Total .  4,762,835  4,466,882 

NOTE  6-column  pages  converted  to  8-column.  Includes  legal. 

MEMPHIS.  TENN. 

Commerciol  Appeal-m  ...  2,421,608  1,887,704  2,332,288  472,626 

Commercial  Appeol-S .  1,419,852  1,291,052 


Press-Scimitar-e .  1.791.916  596.750  1.889  538  256.438 

Grond  Totol .  5,633,376  2,484,454  5,512,878  729,064 


NOTE:  Effective  AAoy  1, 1982  the  Press-Scimitor  chonged  the  format  of  Sot. 
edition  from  stondard  size  9-column  to  o  tobloid  size  7-column  format.  Mon. 
to  Fri.  editions  continue  on  9-column  formot. 

MERIDEN.  CONN. 


Record-Journal-m .  1,027,096  1,012,760 

MONROE.LA. 

News-Star-World-d .  1,368,948  1,510,558 

News-Star-World-S .  815.383  644,784 

Grond  Totol.._ .  2,184,331  2,155,342 

MONTREAL.  QUE. 

Gozette-m .  3,895,293  3,503,383 

Le  Devo  r  m  359.126  375.572 

Grand  Totol .  4,254,419  3,878,955 

NOTE:  Gozette  incudes  T  V  Times — 35,340  lines  in  1983;  26,154  lines  in 
1982. 

NASHUA.  N.H. 

Telegraph-e .  1,914,920  1,656,102 

NEW  RRUNSWICK.  NJ. 

Home  News-e .  1,421,955  1,361,539 

Home  News-S .  759.922  741.053 

Grond  Total .  2,181,877  2,102,592 

NEWPORT  NEWS.  VA. 

Daily  Press-m .  1,614,886  1,433,112 

Times  Herold-e .  1 ,491 ,420  1 ,272,306 

Daily  Press-S .  837.354  814.826 

Grond  Totol .  3,943,660  3,520,244 

NORFOLK.  VA. 

Virginion-Pilot-m .  2,610,579  247,733  2,558,804  208,271 

Ledger-Store .  2,515,297  679,741  2,364,022  530,354 

Virginion-Pilot  & 

Ledger-Star-S .  1.445.973  381.523  1.378.471  313.462 

Grand  Total .  6,571,849  1,308,997  6,301,307  1,052,087 

NORTH  RAY.  ONT. 

Nugget-e .  877.137  911,227 

NORTH  PLATTE.  NER. 

Telegroph-mS .  764,138  708,699 


NOTE:  Includes  Fomily  Weekly— 39,833  lines  in  1983;  45,433  lines  in  1982. 
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OGDEN.  UTAH 

Stondord-Exominer-e .  1,696,864  1,425,206 

Standard-Exominer-S .  737.072  517.594 

Grond  Total .  2,433,936  1,942,800 

NOTE:  Sunday  includes  Fomily  Weekly— 43,134  lines  in  1983;  45,514  lines  in 
1982 

OKLAHOMA  CITY.  OKLA. 

Oklahomon-m .  1,908,759  1,267,727  1,761.100  1.418.880 

Times-e .  1.911,768  1,325,918  1,804.054  1.245.744 

Oklohomon-S .  1.399.778  1.368.340  _ 

Grand  Total .  5,220,305  2,593,645  4,933,494  2,664,624 

ORLANDO.  FLA. 

Sentinel  Stor-o/d.S .  5,027,120  1,744,274  4,173.498  1,493,968 

OTTAWA.  ONT. 

LeDroit-e .  1,877,811  1,789,191 

PALM  SPRINGS-PALM  DESERT.  CALIF. 

Desert  Son-e .  1,429,063  1,478,122 

PALO  ALTO.  CALIF. 

Peninsulo  Times- 

Tribone-e .  1,523,774  261,072  1,450,806 

PORTLAND.  MAINE 

Press-Herald-m .  1,263,910  1,137,121 

Express-e .  1.146.379  1.062.969 

Telegrams .  968.402  814^878 

Grond  Totol .  3,378,691  3,014,968 

QUEREC.  QUE. 

Le  Soleil-e .  2,066,912  2,019,390 

NOTE:  Inserts  not  included — 506,835  lines  in  1983;  504,438  lines  in  1982 

READING,  PA. 

Times-m/Eogle-e .  1,652,340  1,493,173 

Eogle-S .  975.308  830.480 

Grond  Total .  2.627,648  2,323,653 

NOTE;  Includes  preprints. 

RENO.  NEV. 

Gazette- Joumol-d .  2,105,964  1,827,252 

Gozette-Joomal-S .  329.602  279.076 

Grond  Total .  2,435,566  2.106,328 

RICHMOND,  VA. 

Times-Dispetch-m  1,729.407  1,933.057 

Times  Dispatch  S .  1,202,493  1,341,818 

News  Leoder-e .  1.545.762  1.591.336 

Grond  Total .  4,477,662  4,866,211 

NOTE:  Part-run  linoge  weighted  by  full-run  revenue  equivolent— 74,133 
lines  in  1983;  83,141  lines  in  1982  Comics  not  included 

RIVERSIDE,  CALIF. 

Press-Enterprise-m .  2.094.568  2,105.502 

Press-Enterprise-e .  1.704,248  1,789.746 

Press-Enterprise-S .  443.282  435.890 

Grond  Total .  4,242,098  4,331,138 

NOTE:  Porode  linoge  or  preprinted  inserts  not  included. 

SAN  RERNARDINO,  CALIF. 

Sun-mS .  3,028,592  3,006,192 

NOTE:  Porode  linoge  not  included 

SANTA  RARRARA.  CALIF. 

News-Press-eS .  2,843,813  5,943  3.008,257  12,145 

NOTE:  Porode  linoge  not  included 

SCOTTS  RLUFF.  NER. 

Stor-Herold-mS .  865,590  841,856 

NOTE:  Includes  Fomily  Weekly^— 39,820  lines  in  1983;  45,334  lines  in  1982- 

SEATTLE,  WASH. 

Post-Intelligencer -d .  963,662  1,060,024 

Times-d .  2,985,010  3,060,148 

Times.Post-Intellioencer-Sl  .218.266  1.722.280 

Grond  Total .  5,166.938  5,842,452 

SPOKANE,  WASH. 

Spokesmon-Review-m .  1,586,592  1,571,416 

Spokesmon-Review-S .  773,430  683,046 

Chronicle-e .  1.566.348  1.611.022 

Grond  Totol .  3,926,370  3,865,484 

TACOMA,  WASH. 

News-Tribune-e  & 

Tribune  Ledger-S .  2,094,540  2,014,558 

NOTE.  Figures  ore  based  on  6-column  ond  10-column  classified 

TOPEKA,  KANSAS 

Copitol  Joumol-d .  1,229,480  1,150,786 

Copitol-Joumol-S .  612.202  522.501 

Grond  Total .  1,841,682  1,673.287 
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Play,  says  dead  boy’s  father 


What  Kiwis  daiiies 


have  that  we 

By  Martin  L.  Gibson 

New  Zealand  newspapers  are  like 
bulldogs — ugly  as  sin  but  good  com¬ 
panions  after  you  get  used  to  them. 

I  got  used  to  them  in  a  recent  six 
month  visit. 

Despite  a  number  of  shortcomings. 
New  Zealand  papers  have  some  things 
to  teach  us.  They  have  some  things  to 
learn,  too. 

New  Zealand  has  32  dailies,  not  a  bad 
number  for  a  nation  of  3  million  people. 
(It  has  70  million  sheep.)  Newspapers 
range  in  size  from  the  225,000  daily 
New  Zealand  Herald,  published  in 
Auckland,  to  a  couple  that  print  only 
5,000  a  day. 


don’t 


tions  are  set,  the  proper  VDT  button 
gets  a  punch  and  type  is  set  with 
photocomposition,  just  as  it  is  here. 

There  is  no  change  in  sight. 

New  Zealand  thrives  on  the  union 
shop.  You  have  to  be  a  union  member 
to  work  on  a  newspaper,  except  for 
supervisors.  The  printers  and  the  two 
journalist  unions  (one  just  for  the 
Auckland  area)  are  solid.  Journalists  do 
not  clamor  for  VDTs  in  the  newsroom 
because  the  printers  have  a  firm  grip  on 
the  equipment. 

In  addition,  one  union  president  told 
me  he  would  object  to  newsroom  use  of 
VDTs  until  seme  of  the  savings  were  set 


aside  for  journalists.  His  argument  was 
that  people  should  get  more  pay  if  they 
did  the  work  of  printers  and  typeset¬ 
ters. 

New  Zealand  papers  are  converting 
to  offset,  though  fairly  slowly.  The 
Press,  the  South  Island’s  largest  news¬ 
paper,  would  have  made  the  switch  by 
mid- 1982,  but  movers  dropped  a  unit  of 
the  new  press  off  a  truck  at  the  factory 
loading  dock. 

iMmost  every  one  of  the  24  dailies  at 
which  I  worked  was  into  photocomposi¬ 
tion. 

New  Zealand  Herald  was  still  run¬ 
ning  hot  type,  though  it  was  moving, 
away  in  stages.  It  had  to  keep  a 
stereotyping  department  going  because 
three  stereotypers  did  not  want  to 
change  their  work  and  the  union  back¬ 
ed  them.  A  buy-out  was  in  the  works. 

Newspaper  appearance  cannot  be 
blamed  on  the  lag  in  technology.  The 

(Continued  on  page  34) 


Lag  behind  U.S.  dailies 

In  technology,  they  lag  behind  us  by 
about  10  years.  In  appearance,  20 
years.  In  grammar,  a  generation. 

The  VDT  has  made  its  appearance  in 
New  Zealand,  but  not  in  the  newsroom. 
Here’s  the  process;  Reporters  gather 
news  just  as  they  do  here.  They  go  to 
their  manual  typewriters  and  write 
their  stories.  Copy  then  goes  to  the 
subs  (sub-editors;  we  call  them  copy 
editors  here).  They  edit  with  a  pen  and 
write  headlines.  Then  the  copy  is  given 
to  a  printer.  The  printer  sits  at  a  VDT 
and  puts  the  copy  into  the  system. 
Next,  the  printer  gets  a  printout.  That 
and  the  original  copy  go  to  the  reading 
room,  where  readers  (proofreaders) 
check  it,  as  we  used  to  do.  After  correc- 


(Gibson  teaches  Journalism  at  Univer¬ 
sity  of  Texas,  Austin.) 
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TORONTO,  ONT. 

Star-o/d .  5,314,643  4,821,666 

Sun-m.  1,424,903  2.457.373 

Grand  Totol .  7,739,546  7,279,039 

TRINTON,  N  J. 

Times-mS .  2,438,152  2,319,853 

NOTE:  Preprints  not  included. 

TULSA,  OKLA. 

World-m .  1,771,485  1,679,852 

Tribune  e  1,779,781  1,761,202 

World-S  898.848  884  582 

Grand  Total  4,450,114  4,325,636 

NOTE;  Figures  are  bosed  on  6-column  format  and  9-column  clossified. 

VANCOUVER,  R.C. 

Sun-e .  4,160,052  4,179,017 

WAUKiOAN,  III. 

News-Sun-e .  1,782,970  1,733,956 

WILKES-RARRI,  PA. 

Times-Leoder  a/d .  1,312,486  1,066,870 


1983  1982 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


WILMINOTON,  DEI. 

News-Joumal-m,e .  2,043,155  1,908,535 

Ntws-Jcumal-S .  1.019.206  832.955 

Grand  Total .  3,062,361  2,741,490 

WILMINOTON,  N.C. 

Stor-m .  1,059,254  1,123,612 

Stor-News-S .  434.910  404.880 

Grand  Totol .  1,494,164  1,528,492 

WINDSOR,  ONT. 

Stor-e .  2,665,280  2,194,874 

WINSTON-SALEM,  N.C. 

Journol-m .  1,473,080  1,653,074 

Journol-S .  714,798  72'  38 

Sentinel-e .  1.436.666  _L'  ji32 

Grond  Totol .  3,624,544  3,915,044 

NOTE:  Port-run  linage  weighted  by  full-run  revenue  equivalent — 198,701 
lines  in  1983;  437,246  lines  in  1982.  Comics  not  included. 

WORCESTER,  MASS. 

Gocette-e .  1,254,442  1,286,582 

Telegrom-m .  1,255,642  1,257,830 

Telegrom-S .  1,477,609  1.373.834 

Grond  Total .  3,987,693  3,918,246 
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LONG  SHADOW — Axel  Springer's  headquarters  in  Berlin  casts  a  shadow  over  the 
Communist  sector  of  the  divided  city. 

Axel  Springer  building 
serves  as  peace  symbol 

By  John  J.  Spano 


Nineteen  stories  up  the  view  struck 
us  with  almost  physical  force.  Among  a 
group  of  visiting  American  executives, 

I  was  a  guest  recently  in  the  headquart¬ 
ers  of  Axel  Springer’s  West  German 
publishing  empire.  The  modern,  gold- 
and-glass  building  is  located  a  few  feet 
from  the  graffiti-scrawled  wall  that  sep¬ 
arates  West  from  East  Berlin.  And  the 
Springer  official  was  describing  the 
scene  stretched  out  below: 

“  .  .  .  Take  a  look  out  these  win¬ 
dows.  From  up  here  above  the  wall  you 
have  a  truly  unique  panorama.  We  are 
here  on  Kochstrasse  in  the  very  heart 
of  the  old  city  of  Berlin. 

“Every  square  meter  of  soil  down 
there  is  literally  soaked  with  history. 
And  let  me  add;  Positively  as  well  as 
negatively. 

Grim  scenery 

“And  you  have  that  brutal  master¬ 
piece  of  Communism;  The  Wall.  Plu^ 
electric  fences  and  watch  towers  and 
trip  wires  and  obstacles  and  fortifica- 


(Spano  was  appointed  by  the  Pres¬ 
ident’s  Commission  on  Executive 
Exchange  to  serve  as  special  consultant 
to  the  U.S.  Attorney  General  while  on 
leave  of  absence  for  a  year  from  Monsan¬ 
to  Company.  He  visited  the  Springer 
headquaters  as  part  of  an  International 
Educational  Seminar  sponsored  by  tbe 
President’s  Commission  and 
underwritten  by  private  companies.) 
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tions  and  the  death  strip  that  is  raked 
several  times  a  week.  And  that  is  kept 
vacant  so  as  to  provide  a  good  shooting 
range  for  East  German  border  guards 
who  would  shoot  —  and  do  shoot  —  at 
anyone  who  tries  to  escape. 

“It  is  grim  scenery  that  you  see  down 
there.  One  that  reflects  crime  and 
punishment.  The  crime  being  that 
down  there  50  years  ago  Hitler  seized 
power.  To  be  more  precise,  the  Ger¬ 
mans  gave  him  the  power  to  set  out  on 
his  murderous  course.” 

At  this  point,  as  the  group  of  50 
Americans  stood  listening  to  the  meas¬ 
ured  words  of  Stefan  Gaensicke,  the 
speaker  paused  to  add  emphasis.  He 
continued; 

Press  failed 

“Down  here  was  not  only  the  old  city 
of  Berlin.  This  also  was  Fleet  Street  of 
Berlin,  the  newspaper  quarter  where  all 
the  big  publishing  houses  had  their 
seats.  We  are  the  only  ones  who  re¬ 
turned  here.  For  sentimental  reasons? 

“No,  the  reason  is  much  deeper.  It 
was  here  that  the  German  press  failed. 
In  the  Twenties  before  Hitler  came  to 
power  the  majority  of  the  German 
press  assembled  here  was  liberal. 
Democratic  and  anti-Hitler. 

“The  press  failed  to  play  the  Cassan¬ 
dra  role.  Possibly  the  press  did  not  real¬ 
ly  take  him  seriously.  That  was  a  grave 
mistake.  Because  after  all  in  the  late 
Twenties  Hitler  had  committed  himself 
in  writing  to  throw  out  the  Jews,  to 
conquer  territories  to  the  East  for 


leibensraum,  and  to  abolish  the  parlia¬ 
ment. 

“You  may  ask,  is  it  really  the  role  of 
the  press  to  try  and  stop  a  man  like 
Hitler?  Yes,  I  think  it  is  partly  the  role 
of  the  press.  At  least  it  has  to  fulfill  that 
Cassandra  function.” 

Gaensicke  said  that  it  was  not  only 
the  press  that  had  underestimated  Hit¬ 
ler.  He  said  politicians  were  also  taken 
in,  and  he  mentioned  British  Prime 
Minister  Neville  Chamberlain’s  peace- 
in-our-time  remarks  as  he  stepped  off 
the  plane  from  his  conference  with  Hit¬ 
ler  as  a  case  in  point. 

“But  while  parliamentarians  in  Ger¬ 
many  and  in  our  European  neighbor 
countries  failed  to  really  recognize 
what  Hitler  was  about  to  do,  the  Ger¬ 
man  press  cannot  be  excused,  cannot 
be  acquitted.  The  blame  is  on  us  not  to 
have  ‘raised  hell.’  Had  we  raised  hell 
about  Hitler  —  I  do  not  know  —  there 
might  have  been  a  chance  to  stop  him  in 
time,”  Gaensicke  declared. 

Punished  by  wall 

“And  the  punishment  imposed  on 
us,”  he  continued,  “on  the  Berliners, 
on  the  Germans,  is  The  Wall,  the 
dividing  freedom  and  slavery.  The 
punishment  is  that  we  are  a  divided 
city,  a  divided  country 

“But  while  we  Germans,  in  the  face 
of  history,  have  to  accept  punishment, 
this  wall  means  much  more.  It  means 
from  the  windows  of  this  house  you  can 
look  into  what  Aleksandr  Solzhentsyn 
has  called  the  ‘Archipelago  Gulag.’  In 
other  words,  that  vast  concentration 
camp,  the  East  Block  .  .  .  that 
stretches  right  to  the  foot  of  this  build¬ 
ing. 

“It  was  with  full  deliberation  and 
determination  that  Axel  Springer  built 
the  headquarters  of  his  publishing 
house  right  here,  flush  against  the  wall, 
right  next  to  the  guard  towers,  barbed 
wires,  electric  fences. 

“He  built  his  house  here  to  make 
clear  beyond  doubt  what  this  house 
stands  for;  namely,  for  a  crusade 
against  the  division  of  Germany  .  .  .It 
was  built  also  for  the  people  in  East 
Berlin  to  see  .  .  .  freedom  continues 
to  exist  ...  as  a  symbol  to  radiate 
confidence.” 

Agreement  reached 

Financial  Times  in  London  has 
reached  an  agreement  with  the  Nation¬ 
al  Graphical  Association,  which 
represents  machine  supervisors.  The 
daily  paper  was  shutdown  for  10  weeks 
by  a  strike.  The  agreement  offers  24 
supervisors  in  the  pressroom  a  base 
wage  of  about  $460  a  week  plus  $  10.50  a 
week  for  incidentals  and  $9  or  more  a 
week  for  productivity  changes.  Alan 
Hare,  chairman  of  the  paper,  said  he 
expected  publication  to  resume  this 
week. 
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Syndicates 


By  David  Astor 


LATS  offering  healthIfitness  news 


The  Los  Angeles  Times  Syndicate 
(LATS)  will  begin  offering  its  “Health 
and  Fitness  News  Service”  next 
month. 

The  news  service  is  starting  at  a  time 
when  about  40  million  Americans  run 
and  jog,  and  numerous  others  go  to 
gyms,  buy  health  foods,  and  do  other 
things  to  keep  healthy  and  fit. 

“At  least  100  million  Americans, 
almost  half  the  population,  are  now 
exercising  in  some  way,”  said  Megat¬ 
rends  author  John  Naisbitt.  And  health 
food  stores  reported  sales  of  $2.44  bil¬ 
lion  last  year;  this  figure  does  not 
include  the  thousands  of  low-fat,  low- 
sodium,  low-cholesterol,  low-calorie, 
“all-natural”  products  now  sold  in 
nearly  every  supermarket. 

Offered  each  week  by  the  LATS 
service  will  be  several  photos  and 
about  12  stories,  including  magazine- 
length  features,  news  briefs,  and  occa¬ 
sional  columns.  There  will  also  be  at 
least  one  book  serialization  per  month 
and  three  major  diets  per  year.  All 
material  will  be  available  on  both  AP 
DataFeature  and  UPI  DataNews  high¬ 
speed  wires. 


Topics  that  will  be  covered  in  the 
first  week,  for  instance,  include  how  to 
evaluate  the  state  of  one’s  health,  how 
to  prevent  and  overcome  jet  lag,  runn¬ 
ing  and  anorexia,  new  discoveries  in 
nutrition  and  how  it  relates  to  breast 
cancer,  non-prescription  diet  pills,  the 
relationship  between  phases  of  the 
moon  and  disease,  why  workaholics 
get  more  infections,  and  work  satis¬ 
faction’s  affect  on  health. 

The  news  service  will  feature  materi¬ 
al  from  four  American  Medical 
Association  books — Family  Medical 
Guide,  Woman  Care,  Heart  Care  and 
Back  Care;  Executive  Fitness  News¬ 
letter;  Weight  Watchers,  Runner’s 
World,  Fit,  Prevention,  Spring,  Shape, 
Muscle  &  Fitness,  Women’s  Sports, 
Medical  Times,  and  Strength  &  Health 
magazines;  and  experts  such  as  George 
Allen,  football  coach  and  chairman  of 
the  President’s  Committee  on  Physical 
Fitness. 

Charter  subscribers  include  the  San 
Francisco  Chronicle,  Chicago  Sun- 
Times,  Baltimore  Sun,  Milwaukee  Sen¬ 
tinel,  Detroit  News,  Philadelphia 
Inquirer  and  Newsday. 
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A^R. FUSSY.'  'rOUKE 
JUST  TTHE  person 
I  NEEP.' 


BKOUGHT  HCWi. 
TWO  new  hats  oM 
APPROVAL,  ANP 
I  WANT  TOO  TOTEU. 
ME  which  one  TW 
LIKE  BETTER 


Mr.  Fussy  doesn't  ploy  hockey  but  he  knows  hot  tricks. 

U.K.  strip  crosses  ocean  to  U.S. 

“Mr.  Men  and  Little  Miss,”  already  a  success  in  London’s  Daily  Mail, 
will  be  distributed  to  American  papers  by  Newspaper  Enterprise  Association 
beginning  Sept.  12. 

The  comic  strip’s  simply  shaped  characters — which  have  names  like  Mr. 
Happy,  Mr.  Smile,  Mr.  Grumpy,  Mr.  Fussy,  Little  Miss  Sunshine,  Little 
Miss  Shy  and  Little  Miss  Bossy — have  also  appeared  in  books  that  have  sold 
50  million  copies,  including  six  million  in  the  U.S.  alone  since  1980.  And  the 
characters  have  spawned  numerous  toys,  stationery  items,  party  goods,  and 
other  products. 

NEA  stated  that  the  strip  “develops  a  child’s  vocabulary  and  perception 
of  various  personality  traits  and  characteristics,  and  can  improve  a  young¬ 
ster’s  conversation  skills.” 

“Mr.  Men  and  Little  Miss”  creator  Roger  Hargreaves — who  lives  in  a 
farmhouse  situated  on  320  acres  of  English  countryside — was  an  advertising 
executive  in  197 1  when  he  decided  that  he  didn’t  want  to  spend  the  rest  of  his 
life  commuting  to  London.  During  lunch  with  a  publishing  friend,  he  drew 
on  a  restaurant  napkin  what  he  thought  looked  like  a  “tickle,”  which 
developed  into  the  comic  character  Mr.  Tickle.  Now  there  are  52  characters 
in  all. 

Paul  Sellers,  the  other  half  of  the  strip’s  team  and  a  resident  of  a  house  that 
dates  back  to  the  14th  century,  is  also  the  creator  of  the  United  Feature 
Syndicate-distributed  “Eb  &  Flo”  comic. 
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Puzzling  world  records 

A  huge  jigsaw  puzzle  filled  with  27 
King  Features  Syndicate  comics 
characters  will  be  assembled  Aug.  14  at 
the  annual  “Macy’s  World’s  Largest 
Games  Festival”  for  children  in  New 
York  City. 

King  is  inviting  the  public  to  the 
Herald  Sq.  department  store  to  help  put 
together  the  puzzle,  which  will  go  twice 
into  the  Guinness  Book  of  World  Rec¬ 
ords  as  the  biggest  (72x44  feet)  jigsaw 
with  the  most  pieces  (13,280). 

The  puzzle— designed  by  King  art 
director  Mike  Chan  and  then  passed  on 
to  Manford  Bass  of  Macy’s  Parade  Stu¬ 
dio  to  expand  to  its  full  size — features 
an  almost  surrealistic  rendering  of  the 
cartoon  characters  playing  at  a  summer 
picnic.  Those  pictured  include  Blondie, 
Dagwood,  Hagar,  Popeye,  Olive  Oyl, 
Beetle  Bailey,  Sarge,  Agatha  Crumm, 
Hi,  Lois,  Prince  Valiant,  and  the  Phan¬ 
tom,  among  others. 

Health  magazine  items 

Articles  from  American  Health 
magazine  will  be  syndicated  by  the 
Washington  Post  Writers  Group 
(WPWG)  beginning  the  week  of  Sept. 
18. 

Each  week,  the  syndicate  will  send 
clients  an  article  for  Sunday  release 
plus  a  series  of  brief  items  that  can  be 
used  during  the  week. 

The  18-month-old  American  Health, 
which  will  hit  550,()(K)  in  guaranteed 
circulation  this  fall,  was  described  by 
Newsweek  earlier  this  year  as  “one  of 
the  most  successful  magazines  of  the 
’80s,  positioned  squarely  in  the  middle 
of  America’s  obsession  with  fitness  and 
health.” 

Bartender  on  A.P.  radio 

Steven  J.  Austin,  the  bartender  who 
writes  an  advice  column  (E&P,  May 
14),  has  signed  with  the  Associated 
Press  Radio  Network  for  a  broadcast 
version  of  his  newspaper  feature. 

The  90-second  radio  show  will  air 
five  times  a  week  beginning  in  early 
September.  It  has  the  potential  of 
reaching  about  1,100  stations. 

The  “Straight  Up  with  Steven  the 
Bartender”  column  now  runs  in  nine 
newspapers. 

Kilpatrick  has  surgery 

Conservative  columnist  James  J. 
Kilpatrick,  62,  underwent  triple  bypass 
coronary  artery  surgery  Aug.  3  at  Uni¬ 
versity  of  Virginia  Hospital  in  Charlot¬ 
tesville.  He  was  reportedly  doing  well 
after  the  operation. 

Kilpatrick’s  thrice-weekly  column  is 
distributed  by  Universal  Press  Syn¬ 
dicate. 

EDITOR  &  PUBLISHER  for  August  13,  1983 


Deeb  views  tv  from  inside  and  outside 

By  David  Astor 

Gary  Deeb  has  been  watched  very 
closely  this  year — sort  of  like  he  was  a 
highly  rated  television  show.  Which  is 
exactly  what  the  broadcast  columnist 
hopes  to  have  come  January. 

The  “terror  of  the  tube,”  as  Time 
magazine  once  called  Deeb,  has  been 
the  subject  of  even  more  attention  than 
usual  in  1983  because  of  his  departure 
from  the  Chicago  Sun-Times  when  his 
contract  expired  April  30.  The  col¬ 
umnist,  speaking  during  an  E&P 
interview,  explained  that  he  and  the 
newspaper  “disagreed  on  several 
important  issues,  (although)  money 
was  not  one  of  them.” 

Deeb — who  declined  to  be  more 
specific  about  why  he  left — is  still  writ¬ 
ing  his  column  for  the  Field  Newspaper 
Syndicate,  which  distributes  it  to  about 
180  papers.  “The  syndicated  news¬ 
paper  column  will  continue  forever  as 
far  as  I’m  concerned,”  said  the  37- 
year-old  Chicago  resident.  But  he 
noted  that  it  has  changed  somewhat 
since  April. 

While  with  the  Sun-Times  (which  he 
Joined  in  1980),  Deeb  wrote  five  col¬ 
umns  a  week — three  on  nationally- 
oriented  broadcast  matters  and  two  on 
Chicago  subjects.  Now  that  Deeb  is  no 
longer  tied  to  a  local  paper,  he  is  writing 
just  the  three  pieces  every  seven  days. 

And  since  tv  is  more  national  than 
radio,  Deeb  said  95%  of  the  column 
now  focuses  on  the  visual  medium — up 
from  approximately  75%  when  he  left 
the  Sun-Times. 

Deeb  said  he  has  been  spending 
much  of  his  extra  time  planning  for  a 
syndicated  tv  show  that  will  be  a 
“video  version  of  what  I  try  to  do  in  my 
column.”  He  will  host  and  co-produce 
the  half-hour  weekly  program,  which 
he  hopes  will  debut  in  January. 

The  show — which  might  be  called  On 
Television,  Gary  Deeh  on  Television, 
or  Inside  Television — will  include  three 
main  segments  a  week  (much  like  60 
Minutes).  There  will  be  performer  pro¬ 
files,  hard  news  features,  and  other 
stories.  Deeb  will  also  offer  news 
briefs,  commentary,  and  —  on 
occasion — program  reviews. 

Deeb  said  he  was  a  little  nervous 
about  starting  the  show,  but  noted  that 
he  had  experience  over  the  years  as  a 
guest  on  tv  and  radio  programs.  And 
Deeb  actually  began  his  career  on  tv, 
serving  as  an  unpaid  station  break 
announcer  for  WNED-TV  in  his  native 
Buffalo  when  he  was  16. 

After  a  stint  as  a  disc  jockey,  he 
became  a  full-time  radio  news  reporter 
and  news  director  in  Buffalo.  Then  he 
joined  the  Buffalo  Evening  News  as  a 
reporter  in  1%9,  becoming  that  paper's 


Gary  Deeb 

tv  and  radio  columnist  18  months  later. 

He  moved  his  column  to  the  Chicago 
Tribune  in  1973,  and  soon  became 
nationally-known  for  his  pungent  com¬ 
mentary  and  controversial,  consumer- 
oriented,  behind-the-scenes — and 
often  investigative — reporting. 

Deeb  was  prominent,  for  instance,  in 
exposing  fraud  and  other  problems 
associated  with  the  “United  States 
Boxing  Championships”  televised  on 
ABC  during  1977.  Part  of  the  scandal — 
which  was  investigated  by  the  FBI  and 
U.S.  Congress — involved  fighters  hav¬ 
ing  to  make  payoffs  to  get  on  the  pro¬ 
gram. 

On  the  local  front  at  about  the  same 
time,  WBBM-TV  reinstated  weather¬ 
man  John  Coughlin  after  Deeb’s  col¬ 
umns  triggered  the  heaviest  outpouring 
of  mail  in  Chicago  broadcasting  his¬ 
tory — about  13,000  letters.  The  station 
had  fired  the  popular  Coughlin  because 
electrode-type  tests  measuring  the 
reactions  of  viewers  had  indicated  that 
he  was  supposedly  not  “exciting  or 
flashy  enough,”  according  to  Deeb. 

If  the  station  had  interpreted  the 
same  tests  in  a  more  positive  light,  said 
the  columnist,  it  would  have  realized 
that  the  weatherman  was  seen  as  a 
“cozy,  warm  personality  that  people 
were  comfortable  with.”  Deeb 
observed  that,  if  making  the  lines  jump 
on  paper  graphs  was  the  reaction 
WBBM  wanted  its  tv  personalities  to 


cause,  “Adolf  Hitler  should  have  been 
the  top  anchorman  for  the  station.” 

The  columnist — who  has  also  written 
for  Playboy,  Saturday  Review,  Vari¬ 
ety,  The  Progressive,  and  other  pub¬ 
lications — often  criticizes  the  tv  net¬ 
works’  programming  and  practices. 
One  of  his  continuing  campaigns  has 
been  to  alert  viewers  to  the  butchery  of 
movies  on  tv  to  allow  for  a  saturation  of 
commercials.  But  Deeb  praises  the 
medium  when  warranted.  “I  stand  up 
for  excellence  whenever  I  can,”  said 
Deeb,  noting,  for  example,  that  Hill 
Street  Blues  “is  the  finest  weekly  pro¬ 
gram  in  the  history  of  tv.” 

Deeb  said  that  network  tv’s  “golden 
age”  was  the  first  half  of  the  1970s — a 
time  when  such  “popular  and  very 
good”  shows  as  All  in  the  Family,  Mary 
Tyler  Moore  and  M*A*S*H  were  at 
their  peaks.  He  said  the  second  half  of 
the  decade  was  a  time  of  “lowest  com¬ 
mon  denominator,  cheap  laugh’’ 
shows,  but  added  that  network  tv  has 
started  to  pick  up  again  in  the  past  two 
years. 

The  columnist  said  he  feels  this  re- 
cent  improvement  has  been 
spearheaded  by  the  increase  in  news 
and  information  programming,  such  as 
ABC’s  Nightline  and  various  fringe¬ 
time  news  broadcasts. 

“Cable,  pay  tv  and  home  video  have 
stolen  so  much  of  the  entertainment 
audience  away,”  explained  Deeb,  that 
the  networks  have  felt  forced  to  “play 
their  trump  cards’’ — news  and 
information  programming  that  the  new 
technologies  cannot  match. 

Deeb — who  keeps  up  with  cable  and 
pay  in  his  column — sees  tv  viewing 
fragmentation  as  a  positive 
development.  “The  networks  will  al¬ 
ways  be  the  biggest  arena  for  a  mass 
audience,  even  if  they  go  down  another 
30%  or  40%, ”  he  said.  “But  I  am  very 
happy  that  they  no  longer  have  an  abso¬ 
lute  stranglehold  on  the  hearts  and 
minds  of  the  audience.” 
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THESE  FEATURES  HAVE  ENTERTAINED  READERS  IN  COUNTRIES  THROUGHOUT  THE  WORLD 
STUMPY  STUMBLER  BY  EMIL  V.  ABRAHAMIAN  the  SPORTS  FILE  u« 

Imaginative.  Delightful,  Situation  Comedy  5UM0  WngTI  iriO.  ~i  & 

JAPAN  DATES  BACK  TO  ZOOA.oj  ^ 


SUMO  WRE5TLIN6,  wii 

JAPAN  DATES  BACK  TO  200A.0 
CIRCULAR  RING  12  FT.  INDIAMEt' 
_  usually  G  FT. 


IMPRESSIONS  SPACERS  BY  EMIL  V.  ABRAHAMIAN^ 

imrncaijiund _ Humorous  Adventures  of  Inhabitants  Who  Live  in  Space 

I  WISH  SOMEBODY  WOULD  -  - — - 

INVENT  PEPPERMINT 
.  FIAVOREP  SOAP  FOR  KIDS 
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New  Zealand 

(Continued  from  page  30) 

typical  New  Zealand  daily  has  10  col¬ 
umns  per  page,  usually  just  over  9  picas 
wide.  (Width  is  cited  in  ems,  not  picas, 
there.)  Newspapers  run  as  wide  as  105 
picas,  against  something  around  85  for 
most  American  papers. 

But  you  get  used  to  the  horse-blanket 
size.  You  get  used  to  the  large  number 
of  stories  (20  isn’t  rare)  on  a  page.  You 
get  used  to  weak  art,  undersized  art. 
You  get  used  to  those  things  because  of 
other  good  qualities. 

I  spent  four  months  on  the  South 
Island  and  became  a  fan  of  the  Press,  in 
Christchurch.  It  came  at  5  a.m.,  six 
days  a  week  (Sunday  papers  are  scarce , 
as  we’ll  see  later),  and  I  usually 
devoted  an  hour  and  a  half  to  reading 
the  paper  and  drinking  coffee  (instant, 
of  course;  good  brewed  stuff  is  scarce, 
too). 

Hold  your  attention 

You  know  a  newspaper  is  doing 
something  right  if  it  can  hold  your  atten¬ 
tion  for  an  hour  and  a  half  with  no  com¬ 
ics,  an  unfathomable  British  crossword 
puzzle,  and  a  sports  page  with  a  lot 
about  horses  but  nothing  about  the  Dal¬ 
las  Cowboys  or  Kareem  Abdul  Jabbar. 

Like  most  New  Zealand  papers,  the 
Press  offers  a  thorough  coverage  of  the 
area,  understandable  coverage  of  the 
government  (a  parliament  in  Welling¬ 
ton  does  it  all;  no  state  government), 
and  important  news  about  the  world. 

Indeed,  as  a  certified  bumpkin,  I 
have  never  suffered  from  an  over¬ 
exposure  to  international  coverage. 
But  New  Zealand  papers  offered  news 
about  all  of  the  world,  usually  in  a  form 
I  enjoyed.  Part  of  that  is  because  New 
Zealand  is  so  small  that  anything 
happening  elsewhere  can  have  a  big 
impact. 

Likes  foreign  coverage 
What  we  learn  from  New  Zealand 
papers  is  that  a  lot  goes  on  the  world  that 
Americans  don't  worry  about.  We  get 
news  from  abroad,  yes,  but  sometimes 
it  can  be  called  foreign  news  only 
because  it  happened  overseas.  That  is, 
a  plane  crash  in  Kenya  is  much  like  one 
in  Iowa.  What  the  New  Zealand  papers 
provide  is  news  about  what  people  are 
thinking.  They  gave  us  good  reports, 
for  instance,  on  Argentine  response  to 
U.S.  moves  regarding  the  Falkland  Is¬ 
lands  last  year.  They  told  us  much  more 
on  Japanese  views  of  trading  problems. 
They  gave  us  an  abundance  of  reaction 
from  Europe  regarding  every  issue  that 
made  the  news. 

1  found  it  sobering,  possibly  refresh¬ 
ing,  to  read  news  written  for  people 
who  haven’t  learned  that  the  United 
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States  is  the  center  of  the  universe. 

Most  of  the  American  papers  I  see  do 
not  cover  world  opinion  as  well  as  the 
Kiwis. 

Grammar 

Finally,  we  get  to  grammar.  New 
Zealand  may  be  more  than  a  generation 
behind  us,  more  than  30  years  away 
from  mangling  the  language.  Good  for 
you.  New  Zealand,  you  still  have  some 
respect  for  literacy. 

It  may  be  because  the  country  has 
only  two  television  channels,  both  con¬ 
trolled  by  the  government  and  both 
lousy.  Or  it  may  be  that  reading  is  sim¬ 
ply  part  of  the  national  character. 
Whatever,  New  Zealanders  read  more 
than  we  do.  Much  more.  Except  for 
Sunday. 

The  Kiwis  get  one  serious  Sunday 
paper,  the  New  Zealand  Times.  This 
paper,  usually  under  48  pages,  has  six 
column  modular  makeup  that  would 
not  look  out  of  place  on  an  American 
newsstand.  Two  other  papers,  both 
referred  to  as  tits  and  bums  sheets,  pub¬ 
lish  on  Sunday.  1  found  their  scandal- 
mongering  unimpressive,  and  my  wife 
wouldn’t  let  me  look  at  page  three,  the 
source  of  their  appellation. 

Fewer  typos 

Similarly,  you  do  not  find  gramma¬ 
tical  lapses — well,  not  many — in  New 
Zealand  newspapers.  You  find  a  typo  (a 
“literal”)  now  and  then,  but  most  pa¬ 
pers  are  clean. 

I  did  workshops  at  24  dailies  and  a 
batch  of  weeklies,  and  I  always  found 
something  to  complain  about.  But  the 
search  was  tougher  than  it  is  at  home. 

The  Kiwis  have  a  more  formal  writ¬ 
ing  style  than  we  do.  They  take  the 
sequence  of  tenses  (“he  said  he  would 
be  here  tomorrow”)  an  extra  step. 
Thus:  “The  Prime  Minister,  Mr.  Mul- 
doon,  would  call  Parliament  back  into 
session  next  week,  he  said  today.”  (We 
would  say  he  will  call.) 

Perhaps  because  of  this  approach. 
New  Zealanders  tend  to  run  long  sent¬ 
ences.  The  longest  lead  (“intro”)  1 
found  ran  79  words.  It  topped  a  sports 
story.  It  did  not  mention  the  name  of 
the  sport  or  tell  us  who  won.  I  didn’t 
say  they  were  perfect. 

After  you  get  used  to  all  the  past 
tense,  along  with  those  god-awful  col¬ 
lective  nouns  (“Canterbury  win  Ran- 
furly  Shield.”  “Auckland  defeat  Wel¬ 
lington.”),  you  have  little  trouble 
understanding  these  people.  Some 
newspapers  are  drifting  away  from  the 
collectives,  and  some  use  the  present 
tense  on  occasion. 

New  Zealand  newspaper  people  are 
keen  to  discuss  their  work.  In  my  work¬ 
shops,  I  did  2-3  hours  on  writing  and 
editing  and  2-3  hours  of  slides  on  lay¬ 
out,  usually  showing  the  newspaper 
involved.  I  got  a  remarkably  friendly 


reception  at  every  stop. 

The  Kiwis  listened,  questioned, 
understood.  They  conceded  some 
points,  (the  Evening  Post  in  Wellington 
quit  putting  cutlines  atop  its  photos)  but 
not  all  (the  Herald  will  run  those 
hideous  all-cap  headlines  for  another 
decade). 

Grants  offered 
to  probe  money 
in  politics 

A  newly-created  group  announced  a 
new  program  awarding  grants  for 
investigative  reporting  on  money  in 
politics. 

The  Project  for  Investigative  Report¬ 
ing  on  Money  in  Politics,  headed  by 
political  writer  Philip  M.  Stern,  is  offer¬ 
ing  “no  strings”  grants  to  print  or 
electronic  journalists  to  finance 
investigative  projects. 

“This  is  a  particularly  important 
moment  to  encourage  investigative 
reporting  on  money  in  politics.  The 
public  and  the  press  are  increasingly 
concerned  about  the  explosive  growth 
of  campaign  money  and  its  influence  on 
public  policy-making.  This  grant  pro¬ 
gram,  devoted  exclusively  to  that  sub¬ 
ject,  is  designed  to  heightenjournalists’ 
interest  in  the  problem,”  Stern  said. 

Myrta  Pulliam,  of  Indianapolis  Star, 
one  of  the  five  members  of  the  project 
advisory  board,  said  the  number  of 
grants  to  be  awarded  and  the  possible 
dollar  amount  of  each  have  not  been 
determined. 

Applications  of  the  grants  must 
include  an  outline  of  the  proposed  proj¬ 
ect  and  the  applicant’s  background 
accompanied  by  a  letter  from  an  editor 
expressing  an  interest  in  the  finished 
product.  Applications  should  be  sent  to 
the  project’s  executive  director, 
Edward  Zuckerman,  2004  National 
Press  Building,  12th  floor,  Washington, 
D.C.  20045,  telephone  (202)  544-1141. 

Members  of  the  advisory  board, 
Aaron  Epstein,  Knight-Ridder  News¬ 
papers;  Les  Payne,  Newsday,  Jim  Polk, 
NBC  News;  Robert  Walters,  News¬ 
paper  Enterprise  Association;  and  Pul¬ 
liam  will  review  the  applications. 

In  addition  to  the  grants  program,  the 
project  will  act  as  a  clearinghouse  for 
information  on  the  effect  of  money  on 
politics  for  journalists. 

“Often,  those  most  interested  in 
publishing  or  airing  investigative  stor¬ 
ies  are  the  least  able  to  pay  for  the  time 
and  expense  of  the  research  required,” 
Stern  said.  “Hopefully,  grants  to 
investigative  journalists  to  supplement 
what  the  publication  or  broadcaster  can 
pay  will  enable  reporters  and  editors  to 
undertake  stories  they  would  otherwise 
let  pass.” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CURRENT  AFFAIRS 


THE  EIGHTIES  attracts  readers.  Let  Bill 
Wallace's  current  affairs  column  prove 
itself  to  you.  Box  15,  Fraser  NY  13753. 

"WHY  DOES  Uncle  Sam,  the  largest 
consumer  of  goods  and  services  on 
earth,  buy  everything  at  retail?"  The 
"Working  Stiff"  asks  questions  people 
who  punch  time  clocks  want  answered. 
Only  column  of  its  type  anywhere.  Man¬ 
sfield  Agency,  31220  La  Baya,  Suite 
110,  Westlake  CA  91362. 

ENTERTAINMENT 

TV  FEATURES — Star  interviews,  com¬ 
mentary  by  award-winning  Los  Angeles- 
based  journalist.  Perfect  for  TV  listing 
pages.  Reasonable  rates.  For  samples, 
write:  TV  Signals,  10280  La  Hacienda, 
F-4,  Santa  Ana  CA  92708. 


HIT  PARADER'S  (Musical  Notes)  weekly 
column  covers  the  wide-ran^ng  field  of 
popular  music  from  the  Big  Band  sound 
to  Swing,  and  Rock  and  Roll  superstars. 
Photos  included.  Dickson-Bennett, 
1324  N  3rd,  St  Joseph  MO  64501; 
(816)  279-9315. _ 

PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 

ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 

INVENTIONS,  ideas,  new  products 
wanted!  Industry  presentation/national 
exposition.  1-800-528-6050.  Arizona, 

1-800-352-0458.  x831. _ 

SEEKING  silent  or  active  investor  for 
expansion.  Proven  market.  Complete 
printing  plant  now  producing  successful 
paid  circulation  weekly  newspaper. 
Established  1948.  Currently  involved  in 
some  commercial  Web  offset  printing. 
Unlimited  potential.  Zone  8.  Box  6060, 


SATIRE.  Proven  in  over  50  newspapers! 
Robert  Skoglund,  St.  George  MB 
04857;  1 

(207)  372-8052. 


"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav- 
I  ing  consumer  news.  Mike  LeFan,  1802 
is  13th,  Temple  TX  76501. 

MOVIE  REVIEWS 

j  MINI  REVIEWS  (Cartoon  illustrated). 

:  Great  for  weekend  section  or  entertain- 
!  ment  pages.  Camera  ready.  Star  photos. 
Our  9th  year.  Cineman  Syndicate,  7 
1  Charles  Court,  Middletown  NY  10940; 
1  (914)  692-4572. 


I _ REAL  ESTATE _ 

I  HOUSE  CALLS-Rocky  Mountain  News, 

I  Miami  Herald,  60  dthers.  4  national 
I  awards;  one  said  "concise,  entertaining, 
wealth  of  real  estate  knowledge,  solid 
I  writing  skills.”  7th  year.  Box  18447, 
I  Rochester  NY  14618;  (716)  271-6230. 


OUTER  SPACE  NEWS.  New  column 
.  service  covers  all  serious  space  related 
I  topics.  Choice  of  frequency  and  format. 
Exciting,  original,  authoritative.  Pre- 
i  pared  by  staff  of  internationally  read  per¬ 
iodical.  Write:  Space  Press,  645  WE  Av, 
New  York  NY  1(5025. 


ANNOUNCEMENTS  | 

NEWSPAPER  APPRAISERS  ! 

NEWSPAPER  APPRAISALS  for  estate  j 
planning,  tax,  partnership,  loan, 
i  depreciation,  insurance,  corporate  and  I 
;  personal  worth.  Sensible  fees.  Brochure.  ! 

]  Marion  R.  Krehbiel,  Robert  N.  Bolitho, 
i  PO  Box  7133,  Shawnee  Mission  KS  | 


We  move  machinery! 
E&P  CLASSIFIEDS 
(212)  752-7053 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consu  Hants 
Over  540  Newspaper  Sales 
MARION  R.  KREHBIEL 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

I  TEXAS  NEWSPAPERS  from  $40,000  to 
$750,000.  Some  low  down  payment, 

!  owner  financed.  Bill  Berger,  Associated 
Texas  Newspapers,  Inc,  1801 
Exposition,  Austin  TX  78703;  (512) 
476-3950. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
I  WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO,  INC 
1511KSt,  NW 

'  Washington  DC  20005 

;  (202)  NAtional  8-1133 


NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  re- 
,  venues  sought  by  group  of  community 
I  newspapers.  Write  Box  5466,  Editor  & 
I  Publisher. 

ED  0  MEYER,  Licensed  Broker- 
Appraisals-Consultation-Sales.  7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


You  May  Take  One  Giant 
Step... 

toward  a  better  job 
by  placing  your  ad  in  E&P’s 


.  .  .Those  individuals,  com¬ 
panies.  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with 
us  on  a  regular  basis. 

Whether  it's  12. 26  or  52  times  per 
year,  we  produce  business  and 
profit  for  these  people.  We  offer 
you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times, 
monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the 
most  effective  classified  market 
in  the  newspaper  industry. 

E&P  CLASSIFIEDS 

Rates  on  Request 
(212)  752-7050 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487.  Vancouver  WA  98662 


MIDWEST  PAPERS 
FOR  SALE 

Profitable  publications  of  every  size, 
priced  to  pay  out  from  present  net. 

.  Financing  available  on  all. 

'  INDIANA 

Small  northern  Indiana  weekly,  grossing 
i  $65,000,  $18,000  down.  Good,  pro¬ 
sperous  town. 

Consistent  Indiana  prize  winner  in  rural 
.  area.  Net  better  than  $30,000  on 
$110,000  gross.  Good  building.  Price 
$145,000,  liberal  terms. 

ILLINOIS 

Monthly  music,  entertainment  magazine 
j  serving  metro  area.  $500,000  gross 
i  annually.  Good  net.  Price  $250,000. 

\  terms. 

!  Rural  weekly,  plus  farm  publication. 
Good  building.  Fine  net.  $45,000down. 
IOWA 

One  of  best  in  state.  No  competition  in 
town  of  4000,  having  retail  sales  of  $38 
million.  Gross  $400,000.  Excellent  net. 
Vi  ownership  in  Web  plant.  $150,000 
down. 

1800  circulation  weekly,  $145,000 
gross.  Excellent  community.  Building 
I  included  in  price.  $50,000  down. 

I  Several  other  good  properties  in  M  idwest 
'  states. 

ROY  HOLDING  &  ASSOCIATES 
PO  Box  212,  Galva  IL  61434 
(309)  932-2270 

,  Roy  Holding  Dave  Kramer 

;  (309)  879-24 12  (217)  784-4736 

— Appraisals  done  quickly,  reasonably — 


...We  Bet  You’ll  Be  Satisfied! 

If  your  game  is  equipment,  products,  services  or  systems  used  in 
newspaper  production  (or  if  you’re  a  publisher  with  surplus 
equipment  on  your  hands)  E&P  Classifieds  are  your  best  bet  to 
make  (or  save)  some  easy  money. 

E  &  P’s  Help  Wanted  ads  reach  the  industry  people  you  are 
looking  for  to  fill  that  open  position  at  your  paper.  And,  Positions 
Wanted  advertisers  tell  us  that  E&P  Classified  ads  get  results! 

E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 

(212)  752-7050 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information: 

E&P  CLASSIFIEDS  (212)  752-7053 

We’ll  give  you  something  to  write  about! 
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CLASSIFIED  ADVERTISING 
Order  Blank 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  mar¬ 
kets.  1 14  Wickersham  Dr,  Savannah  GA 
31411;  (912)  598-0931,  day  or  night. 


YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

To  take  your  used  press,  hard¬ 
ware  (or  software)  that's  been  sit¬ 
ting  idly  by,  and  put  it  back  into 
production! 

Perhaps  you  can’t  use  that  par¬ 
ticular  equipment  .  .  .  but  we’ll 
bet  you  could  sure  use  the  space 
it  occupies. 

Consider  the  dozens,  perhaps 
hundreds  of  square  feet  being 
lost  in  storage  of  unused  equip¬ 
ment.  Now  look  at  the  space 
occupied  by  each  single  piece  of 
equipment  on  this  page!  Space  is 
money — hundreds  of  dollars 
worth  of  your  space  can  be 
opened  up  for  as  little  as  $2.80  a 
line  of  our  space!  We’ll  put  that 
equipment  back  into  production 
for  you  in  someone  else’s  plant — 
and  produce  a  profit  for  you  to 
boot! 

E&P  CLASSIFIEDS 
(212)  752-7050 


Assign  a  box  number  and  mail  responses  daily. 

Run  ad - Weeks _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear. 

Mail  to:  Editor  &  Publisher,  575  Lexington  Av,  New  York,  NY  10022.' 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


SYD  S  GOULD  ASSOCIATES,  INC. 
Brings  together  anxious  sellers 
and  eager  buyers! 

SALES,  SERVICE,  MANAGEMENT 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


NEWSPAPERS  FOR  SALE 


DIRECT  MAIL  Coupon  Shopper.  50,000 
;  circulation,  Tennessee’s  top  coupon 
area.  Call  VR  Business  Brokers;  (901) 

’  685-9252. 

I _ 

FOR  TRADE;  three  Kentucky  weeklies 
I  grossing  $650,000,  for  small  daily  or 
!  large  weekly.  Box  5959,  Edioor&& 
Pbbisser. 

iWEEKLY  NEWSPAPER— 
j  Headquartered  in  and  sen/ing  Eastern 
!  Long  Island-Hamptons.  Gross  approx- 
'  imately  175,000.  Seven  New  York  Press 
Association  Awards  in  the  past  year,  2nd 
I  in  General  Excellence  Award.  Write  or 
call:  The  Sun,  Bridge  Street,  Sag  Harbor 
j  NY  11963;  (516)  537-3474. 

ZONE  5  weekly  newspaper  for  sale.  Well 
;  established.  $500,000  gross  and  grow- 
'  ing.  Health  reasons  dictate  sale.  Box 
6023,  Editor  &  Publisher. 


E&P  Classifieds — 

/Is  effective  in  the  newspaper  community  as  your  newspaper’s  classi¬ 
fieds  are  in  your  community. 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $4.50  per  line. 

2  weeks — $4.00  per  line,  per  issue 

3  weeks — $3.40  per  line,  per  issue. 

4  weeks — $2.80  per  line,  per  issue 


Effective  January  1,  1983 

POSITIONS  WANTED 
5.  1  week  — $3.00  per  line 

i,  per  issue  2  weeks — $2.50  per  line,  per  issue. 

3.  per  issue.  3  weeks — $2.25  per  line,  per  issue 

3.  per  issue.  4  weeks — $2  00  per  line,  per  issue. 


Add  $4.50  per  insertion  for  box  service.  Add  $3.00  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

DEADLINE:  Every  Tuesday,  2  pm  (EST) 
for  Saturday’s  issue. 

Payment  must  accompany  all  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rates  for  display-classified  are:  1 
time-$70  per  column  inch;  2  or  more  times-$65  per  column  inch. 

DEADLINE:  8  days  prior  to  publication  date. 


Contract  rates  available  on  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Edif«r  &  PublislMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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ANNOUNCEMENTS  | 

ANNOUNCEMENTS  | 

INDUSTRY  SERVICES 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  WANTED 

CIRCULATION  SERVICES 

COMPOSING  ROOM 

FOR  THE  PAST  7  years,  I've  been  editing 
and  publishing  a  nationally-award- 
winning  newspaper  in  a  resource-rich 
area  of  Western  Colorado.  Now,  I've  got 
the  chance  to  buy  this  $300K  annual 
gross  publication,  and  it's  an  offer  I  can't 
refuse.  What  I'm  looking  for  is  a  partner: 
either  a  straight  investor,  or  someone 
who  wants  to  join  me  in  this  prime  tourist 
area  for  hunting,  fishing  and  skiing. 
Write  to  Box  6058,  Editor  &  Publisher. 

FOR  SALE:  Weekly  newspaper  and  job 
shop  in  Southwest  Florida.  Doing  good 
jusiness-yearly  increase  of  27%.  Owner 
anxious  to  sell  because  of  other 
interests.  A  Good  Buy!  If  interested, 
write  Box  6106,  Editor  &  Publisher  for 
details. 

FLORIDA  WEEKLY  in  beautiful  city. 
10,000  pre  distribution.  Strong  editorial 
product.  Will  sell  for  $100,000  gross. 
Owner  has  other  interests.  Call;  (813) 
733-8053  for  particulars. 

IOWA  WEEKLY-SHOPPER,  exclusive. 
Growth  area,  cultural  advantages.  Town 
has  4-year  college.  Gross  $190,000. 1 
Priced  $210,000. 

WISCONSIN  EXCLUSIVE  weekly-TMC 
shopper,  gross  projected  $600,0(J0  this 
year.  $550,000,  $145,000  down,  10 
years,  11%  interest. 

For  information,  write: 

ROBERT  N.  BOLITHO 
PO  Box  7133 

Shawnee  Mission  KS  66207 

KENTUCKY  bi-weekly,  $200,000;  ter- 
ms  negotiable.  Includes  press,  building, 
equipment.  Box  5958,  Editor  &  Pub¬ 
lisher. 

MENDOCINO  COUNTY'S  only  profitable 
small  independent  weekly.  Nets 
$30,000-*-  on  $70,000  gross.  Must  sell 
now;  (707)  983-6853  BKR. 

QUALITY  CENTRAL  INDIANA  weekly,  j 
$45,000.  High  income,  growth  area. 
Box  6203,  Editor  &  Publisher.  I 

TRADE  THREE  Kentucky  weeklies 
grossing  $650,000  for  small  daily  or 
large  weekly.  Box  5889,  Editor  &  Pub¬ 
lisher. 

THREE  CALIFORNIA  Weeklies,  grossing 
over  $6(50,000.  Central  plant  in  growth 
area.  Box  6018,  Editor  &  Publisher. 

TWO  WEEKLY  newspapers  in  ideal 
Southern  California  beach  city.  Gross 
$300,000.  Low  down,  easy  terms.  Box 
5922,  Editor  &  Publisher. 

NEWSPAPERS  WANTED 

SINCERE  marketing  professional  seeks 
solid  weekly  newspaper.  Prefer  working 
arrangement  with  gradual  buy-in.  Zones 
1,2,3,4,5.  Box  6061,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  WANTED:  Former  pub- 1 
lisher  seeks  to  buy  weekly  newspaper  or 
shopper.  $150,000-$300,000  gross! 
range.  Zones  5,6.  David  S.  Holden,  922 1 
E  Caesar,  Kingsville  TX  78363.  j 

NEWSPAPER  WANTED,  $200,000-1 
$800,000  revenues,  by  multimedia 
corporation.  M.H.  Sunderlund,  Asterisk, 
1429  N  Federal  Hwy,  Ft  Lauderdale  FL 


ATTENTION  CIRCULATORS  OR  j 
PUBLISHERS 

Using  a  high  quality  sales  organization 
makes  a  real  difference— better  reten-  ' 
tion  at  a  lower  cost.  Campbell  and  I 
Associates  can  provide  your  circulation 
department  with  the  volume  of  quality  ! 
new  customers  you  want  at  a  reasonable  | 
price.  For  more  information  call  or  write  I 
Campbell  and  Associates,  3864  Center 
Rd,  #10C,  BrunswickOH  44212;  (216) 
225-7440. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966-  i 
5250. 


We  move  mach^ry  LEVIS  SALES  SELLS!  The  finest  quality 

r"  11 n  ♦  ^  delivery  customers  via  tele- 

cau  for  Kates  phone  sales  and  boy  crews,  national  re- 

and  Information  ferences,  for  action  call;  (201)  966- 

SHOPPING  GUIDES -  - MARKETING  A - 

EQKIl>°RiS!FTY  .  readership  RESEARCH 

of  your  paper.  Free,  write  Estil  Cradick, 

950  Parkwood  Dr,  Dunedin  FL 33528 or  yVE’RE  IMPROVING  AD  REVENUE 


AM  ELECTRO/SET  PUNCH  ASSEMBL¬ 
IES  remanufactured  including  punch 
block,  $655  +  shipping,  insurance  and 
trade-in.  Spalholz,  128  Midland  St, 
Cold  Spring  Harbor  NY  11724;  (516) 
692-M59. 

ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 

(212)  7S2-7050 


phone;  (813)  733-1678. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

MARKETING  PAPERS  for  the  80's  to 
survive  through  the  90's  and  beyond. 
From  carrier  to  mail  with  expertise 
in  .  .  .Renewal  systems  in  advance 
carrier  and  mail  programs  .  .  .Phone 
and  crew  solicitations  .  .  .  Voluntary 
paid  and  other  conversion  pro¬ 
grams  .  .  .Promotions,  single  copy 
sales,  MBO  and  financial  man¬ 
agement  .  .  .Personnel  development 
and  specialized  training  .  .  .  and 
much,  much  more. 

Call  Kevin  S.  Pappert,  (313)  683-2963 
Circulation  Consultant  for  Newspapers 


THROUGH  MARKET  RESEARCH  | 

The  first  goal  of  a  market  research  com-  j 
pany  is  to  provide  its  clients  with 
accurate  readership  research.  OMNI¬ 
RESEARCH  believes  the  role  of  a  news¬ 
paper  research  firm  doesn't  end  there,  j 
For  each  of  our  clients,  we  create  a  ' 
unique  competitive  edge  that  results  in  { 
improved  ad  lineage  from  their  advertis-  I 
ing  base.  j 

We  aim  to  become  part  of  your  manage-  ] 
ment  team.  From  our  presentations  tc  i 
top  management,  to  our  sales  seminars 
with  your  sales  force,  we  work  to  make 
your  research  data  a  useful  and  profit¬ 
able  tool. 

We  welcome  the  opportunity  to  show  you 
just  how  profitable,  productive  and 
affordable  research  can  be.  Call  our 
Director  of  Newspaper  Research,  Jack 
Brodbeck  collect,  at  (305)  746-3335. 

OMNI-RESEARCH 


NEWSPAPER  SERVICES 

NON-DAILY  newspaper,  $250,000  to 
$750,000  in  advertisin^circulation  re¬ 
venues  sought  by  group  of  community 
newspapers.  Write  Box  5466,  Editor  & 
Publisher. 


COMPUTER  SOFTWARE 

AD/SYSTEM  390 

The  professional  system  for  advertising 
scheduling  billing  and  reporting  dailies 
and  weeklies.  Third  generation  software; 
runs  on  most  microcomputers.  Software 
available  alone  or  with  complete 
installed  system.  Free  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 

BILLING  SOFTWARE 
Designed  by  a  publisher  for  ease  of 
operation  by  non-computer  users.  Prints 
Journals,  Bills,  ^ing  and  many  unique 
Sales  Reports.  Single  or  Multi-Zone  ver¬ 
sions  available  to  run  on  Tandy/Radio- 
Shack  computers.  Call  or  write  for  sam¬ 
ple  reports.  Publisher  Control  Systems, 
223  West  Fifth  Striet,  Shawano  Wl 
54166.  Jim  Sutton  or  Steve  Kuckuck; 
(715)  526-6547. 

CIRCULATION  SOFTWARE 
For  newspapers  and  shoppers,  500  to 
30,000  circulation.  One  or  more  pub¬ 
lications,  paid/non-paid/free  lists, 
labels,  postal  pre  sort,  bundle  markers, 
expiration  billings,  cancel,  edit,  statis¬ 
tics,  etc.  For TRS  80  III,  or  IV,  Software, 
$1195.  Write:  BURCO  Systems,  Inc, 
distributors  for  AMICO  Software,  PO  Box 
68,  Gridley  CA  95948;  (916)  846- 
3661.  (Gridley  Herald). 

COMPUTERIZED  BOOKKEEPING  sys- 
tem  for  weekly  newspapers  and  shopp¬ 
ers.  Runs  on  Radio  Shack  business  mod¬ 
els.  Custom-designed  with  many  time¬ 
saving  and  helpful  management  fea¬ 
tures.  Write  tor  sample  reports,  etc.  The 
Chiefland  Citizen,  PO  Drawer  980, 
Chiefland  FL  32626.  Phone;  (904) 
493-1553. _ 

COMPUTERS 


LEVIS  SALES,  Inc.  will  customize  a  COMPUTERS 

short  term  promotion  for  your  weekly  - 

newspaper,  we'll  produce  more  new  COMPUTER  NEEDED — non  profit 
yearly  subscribers  than  you  dreamed  association  and  museum  needsdonation 
possible!  Call  for  details;  (201)  966-  of  small  computer  system.  Tax 
5250.  deductable.  Box  5811,  Editor  &  Pub- 

!  _ MAILROOM _ 

BAIIIDMPMT  2  MULLER  MARTINI  5-station  227 
■  Inserters,  each  with  disk  jacket  heads 
and  231  counter  stackers.  Near  new 

&d  I DDI  ICC  condition.  Contact:  Rich  Glasson,  Daily 
9 Ur  I'kIEO  News  of  Los  Angeles;  (213)  997-4264. 


JOIN  OUR  CONTRACT  CREW! 

.  .  .Those  individuals,  companies,  syndicates  that  know  the 
value  of  an  E&P  ad  and  run  with  us  on  a  regular  basis. 

So  be  it  12,  26  or  52  times  per  year,  we  produce  business  and 
profit  for  these  people.  We  offer  you  freedom  to  rotate  your  copy 
within  our  regular  deadline  times,  monthly  billing  and  the  best 
exposure  in  the  field. 

Reserve  your  place  now,  in  the  most  effective  classified  market  in 
the  newspaper  industry. 

E&P  CLASSIFIEDS 

Ratos  on  Request 
(212)  752-7050 


CAMERA  A  DARKROOM 

SQUeeze  Lenses,  new  and  trade 
ins.  .  . 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 

aRCULATION  SUPPUES 

MOTOR  ROUTE  tubes,  1400  standard 
size,  yellow,  plastic,  in  cartons,  with 
"Record”  imprint.  One-half  original 
price.  Never  used.  Amherst  Record; 
(413)  256-8331. 


STUFFERS.  Guaranteed  production;  re¬ 
furbished  and  installed  in  your  plant; 
training  program  included. 

UPGRADING  YOUR  MAILROOM?  We 
purchase  used  stuffers  in  running  condi¬ 
tion. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 

SMEridan  48P  inserting  machine  with 
9  heads.  Will  do  1  into  8  or  2  into  7. 
Kansa  Inserter,  1  into  2.  Muller  227 
Inserter.  Intergraphic  Equipment  Ltd, 
121  Weldon  Pkwy,  St  Louis  MO  63043; 

(314)  993-2112. _ 

MULLER  EM  10  Inserter  in  excellent 
condition.  Reply  to:  Graphic  Manage¬ 
ment  Associates,  Inc,  11  Main  St, 
Southboro  MA  01772;  (617)  481- 
8562. 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45*  and  90*  Floor  Curves 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


FERAG  conveying  systems,  2  forwarding 
stations,  2  delivery  stations,  like  new. 
We  will  sell  part  or  all. 

IPE(i,  97  Marquardt  Dr 
Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 


FOR  SALE;  Stepper  quarterfolder,  mod¬ 
el  81QF,  used  less  than  year,  top  condi¬ 
tion,  includes  feeder  pocket  and  delivery 
belt  mechanism.  Still  under  warranty, 
$5000.  Available  immediately.  Marc  W. 
Anthony,  Star-Herald  Publishing  Co, 
Scottsbiuff  NB;  (308)  632-0670. 


GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  headsand  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS. 
Reconditioned.  $1000  &  up. 
WSI;  (216)  729-2858. 


CG  CDS  SYSTEM,  complete  with 
VIDEOSETTER  UNIVERSAL,  UC,  Pre¬ 
view,  Printer,  Controller,  $18,500. 
Guaranteed.  Bob  Weber;  (216)  831- 
0480. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


HARRIS  1420  TERMINAL,  4  years 
$2750;  HARRIS  TXT,  $500;  HARRIS 
TXT  Typesetter,  integrated  processor 
and  wire  service.  Parts  Kit,  $2500. 
Guaranteed.  Bob  Weber;  (216)  831- 
0480. 


CG  TYPESETTERS.  Exec  II,  $1250; 
Comp  I  &  Jr,  $1750;  Comp  II  &  II  Jr, 
$1950;  7200,  $1500.  WSI;  (216)  729- 
2858. 


'  COMPUGRAPHIC  8600,  Advantage  I 
AUTOLOGIC  APS-MICRO  5/57 , 70  pica- 
APS-5A/70,  APS-19,  APS-41/D 
Scanner, 

MONOTYPE  Lasercomp  Mark  IA-100 
MCS  42/8400,  1  VDT,  2  discs 
MCS  20/8212  LR,  ruling,  MCO 
1 QUADEX  2500,  4  VDTs,  10  MB  discs 
MERGENTHALER  202  CRTronic,  Lino 
screen  Composer.  2100,  202N 
KROHM  INTERNATIONAL  with  2  VDT’s 
COMPUTEK  SYSTEM 
AUTO-TROL  CAD-CAM 
PENTA  Front-end  System 
AD/NEWS  SYSTEM 
RAYTHEON  Ad  Set 
2  VDT's-10  MB  Disc 
EETEXT  System 
2  VDT’s-1  PCU 

AUTOLOGIC  MICRO-5/70  pica 
VIP  Translator 

HASTECH  42  with  4  VDT's,  Previewer 

LOCKER  TYPESETTING  EQUIP¬ 
MENT 

1  Maple  Street 
East  Rutherford  NJ  07073 
800-526-0192  In  NJ  (201)  935-8993 


CG  IV-A  HR,  Excellent  condition,  has 
been  well  maintained.  $4500.  The  Kirk- 
sville  Crier,  PO  Box  1049,  Kirksville  MO 
63501.  Call;  (816)  665-4663.  Ask  for 
Dave  or  Ed. 


CG  TYPESETTERS.  Comp  IV  LR  A, 
$2750;  Edit  7500  LR  Series  II,  $8500; 
Unified  Composer,  $3250;  Itek  430, 
$3500.  Videosetter  Universal, 
$13,500.  Edit  7500  LR,  $7500.  WSI; 
(216)  729-2858. 


CG  VIDEOSETTER  UNIVERSAL  S/N 
683  with  Reverse  Leading;  Reverse 
Video;  Paper  Tape  Reader;  On  Line  Mod 
Kit;  Analog  Spare  Kit;  Digital  Spare  Kit 
with  16  font  grids  &  V/C  width  cards. 
Also,  UNIFIED  COMPOSER  with 
expanded  memory  &  previewer;  2  mini 
Disk  Readers;  Paper  Tape  Punch  with  24 
font  grids  &  width  cards.  $8500.  Call 
Randy;  (316)  263-3138.  Pennypower 
Shopping  News,  Wichita  KS. 


UNISETTER  HR,  5  years,  corporation  in 
house,  $6250;  UNISETTER  HR  with 
DEK  (^rts  kit  available),  $9000; 
UNISETTER  LR,  5  years,  corporation  in 
house,  $4900.  Bob  Weber;  (216)  831- 
0480. 


FOR  SALE:  Harris  2200  and  2  VDTs. 
Also  interested  in  purchasing  Harris 
2200  equipment.  Call  between  12-6 
pm;  (201)  265-2448. 


PRESSES 


Community,  Suburban,  Urbanite 


MICRO  5,  45  MEG  Winchester,  70 
PICA,  128K,  RS  232  port,  FDR,  serial 
interface,  230  fonts,  $47,500;  MERG 
LINOSCREEN,  on  line  interface.  Paper 
Tape  Reader,  R  &  B,  $12,000.  (Guaran¬ 
teed.  Bob  Weber;  (216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic 
Compugraphic,EEText,  IBM 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers- 10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber,  (216)  831-0480 


GOSS  PRESS  RECONDITIONING 

Includes  complete  stripdown, 
needed  parts  replacement, 
assembly  to  factory  specs. 


Contact  Bill  Lawson  or  John  Kovas 
Graphic  Systems  Division 
Rockwell  International 
3100  S.  Central  Ave. 
Chicago,  IL  60650 
Phone:  312-656-8600 


Rockwell  International 

where  science  gets  down  to  business 


FOR  SALE  OR  LEASE 
One  (1)  Goss  6-Unit  Community  Web 
Offset  Printing  Press  with  a  combination 
Vi  andlVnppaee  Cmmunity  folder  and 
other  related  equipment.  Please  con¬ 
tact:  Steve  Mecyssne;  (312)  993-2266. 


WE  HAVE  In  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22%  cutoff 
8  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 
Press  #592 

12  Wood  electra  tab  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


COMPLETE  PRESSES: 

6  unit  Color  King,  60  HP  KJ6  double 

parallel  folder 

2  unit  News  King,  1970 

2  unit  Mergenthaler  Pacer  with  mobile 

folder 

6  unit  1000  series  Suburban  (available 
after  January) 

2  unit  Goss  (jommunity  grease  model 
Add-on  units 

2 1982  Goss  Community  units,  less  than 

3  million  impressions 

2  1970  Goss  Community  units,  oil/ 
sidelay 

2  900  series  Suburban  units,  no  sidelay 
1  900  series  Suburban  folder 
1  Hancho  folder  W239 
Accessory  equipment: 

Model  104  (iount-O-Veyor 
National  340  plate  processor 
Lincoln  Powermaster  8  ink  pump. 
Includes  all  accessories  for  Tote-Bin 
connection. 

We  carry  all  miscellaneous  Web  press 
accessory  equipment. 

All  machines  except  those  noted  are 
available  immediately.  Call  or  write  for 
our  turnkey  installation  price. 

Call  or  write: 

Jim  Estes 

Wesco  Graphics,  Inc 
394  Martin  Av 
Santa  Clara  CA  95050 
telephone:  (408)  496-0666 
telex:  172644 


4  UNIT  Color  King  2234x36  heat  set 
press  complete  with  KJ8  folder,  pasters, 
Martin  infeed,  Offen  oven,  chills,  can  be 
seen  running.  Newman  &  Associates; 
(816)  756-3350. 


2  UNIT  900  series  Suburban 

3  unit  1000  series  Suburban 

4  unit  1100  series  Suburban 
SU/Suburban  Folder 
Urbanite  tri-color  unit 
Urbanite  add-on  units  and  folders 

JF 1 5  folder  with  heavy  duty  quarterfold, 
1978 

4  to  6  unit  VI 5A  with  JF15  folder,  1975/ 
76 

Harris  V15A  add-on  units,  1975/76 

3  or  4  unit  News  King  with  KJ6 
KJ6  Heavy  duty  folder,  reconditioned 
KJ8  with  upper  former  1976  folder 
News  King  add-on  units 

Ferag  counter/stacker,  reconditioned 

Offered  Exclusively  by 
INLAND  NEWSPAPER  MA(5hINERY 
CORP 

105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa,  Kansas  66215 
(913)  492-9050  Telex  4-2362 

4  UNIT  HARRIS  V15A,  2-3  unit  Newsk- 
ing,  5  unit  Suburban,  Countoveyor, 
Stobb  Stacker;  (213)  885-5995. 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
2(3-6766. 


CONVERSION 

PRESSES 

Offset-Flexo 

Two  complete  presses 
1-8  unit  Hoe  Colormatic  with 
pump  and  rail 
3-Color  humps 

1  -Single  3:2  folder-22y4  cutoff 
8-Fully  automatic  reels 
8-50  HP  motors 
(removed  in  storage) 

1  -7  unit  Goss  Mark  I  A82 
1 -Double  color  deck 
1  -Single  color  deck 
1 -Double  3:2  folder-239/16 
cutoff 

7-Goss  digital  reels,  tensions 
and  pasters 

EXTRA-double  3:2  folders- 
239/16  cutoff 

INLAND  NEWSPAPER 
MACHINERY  CORP 

105th  &  Santa  Fe  Dr 
PO  Box  15999 
Lenexa  KS  66215 

(913)492-9050  Telex  4-2362 


2  Martin  Pasters,  1979  rated  1200 
FPM. 

GossCommunityadd-on  units,  1969-76. 
Goss  Suburban  add-on  units. 

Goss  Urbanite  ’4  folders. 

Goss  Urbanite  folders  and  units. 

Goss  Urbanite  1000  series,  ’4  folder. 

6  Goss  Urbanite  1000  series  units. 

Goss  4,  6,  8-position  roll  stand. 

Goss  Llrbanite,  10  units,  1980. 

Gregg  flying  imprinter  22  %",  45  W. 
Fincor  motor  and  controls. 

Harris  V-15A,  add-on  units,  1977. 
Harris  V-25,  *4  and  '4  folder  JF-1. 
Harris  845  add-on  units. 

Harris  845,  22^4,  8  units,  1973. 

Harris  845,  6  units,  2234". 

Harris  V-25,  8  units,  1978. 

3  Butler  pasters,  1600  FPM,  1975. 
Color  King  presses  and  units. 

Harris  V-25,  4  units,  1978. 
Count-O-Veyors  Model  106. 

2  Cary  Silicone  applicators. 

1  King  Press  Book  Former. 

WILL  SELL  COMPLETE  PRESSES  OR 
ANY  COMPONENTS  SEPARATELY. 

WANTED:  Newspaper  equipment  and 
complete  plants. 

IPEC,  INC 

97  Marquardt  Dr 
Wheeling  IL  60090 
(312)  459-9700  Telex  20-6766 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  COMMUNITY 
Reconditioned  and  guaranteed 

3- 74  units,  Vi-Vi  web  folder 
1-77  3-color  Universal  unit 

4- ’66  Community  Vi-'/*  folder 

5- ’66  Suburban  press 
4-71  V15A-JF  folder 
Will  sell  individual  components.  Call  for 
installed  prices. 

WE  TAKE  TRADE-INS 
OFFSET  WEB  SALES,  INC 
PO  BOX  211 

MARYSVILLE  WA  98270 
(206)  653-2519 


GOSS  URBANITE,  5  units 
Urbanite  3-color  units,  add  on  units 
Suburban  1500  ,  add  on  units 
SC  Community,  9  units,  1973 
Community,  2  units,  1975 
UOP  3  color  unit;  Community  units 
Urbanite,  SU,  SC  folders 
Harris  845,  4  units 
V25,  8  units,  1982 
V15A,  4  units,  1978 
V15A,  4  units,  1978  and  1976 
VI 5A,  V25,  845  units 
Solna  News  King,  10  units,  KJ8,  1982 
News  King,  5  units,  1974 
Ck)lor  King,  4  units,  KJ8,  1980 
Butler,  Cary,  MEG,  Wood  auto-slicer 
(DNE  CORP/Atlanta 

(404)  458-9351  Telex  700563 


GOSS  URBANITE,  3  units,  1  color  unit,  f 
older,  3  Butlers,  1980,  Idab  Conveyor 
an 

d  C/Stacker. 

Goss  Community,  S/C,  6  units,  1975. 
Goss  Suburban,  6  units,  1000-1500 
series. 

Harris  845,  4  units,  1979. 

Harris  M-1000,  6  units,  1972. 

Harris  V-22,  5  units,  RBI  folder,  1969. 
Harris  V-15A,  4  units,  4  units  JF7, 
1975. 

Vanguard  V-15,  4,  3  units. 

Goss,  Mark  I,  2IV2",  4  units. 

Goss,  Mark  I,  22%",  4  units. 

Goss,  Mark  I,  add  on  22%. 

BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  13026 

GOSS  COMMUNITY  FOLDER 
Completely  rebuilt,  all  new  bearings, 
modified  for  six  webs,  accepts  units  at 
nose.  Guaranteed.  Will  install. 

Call  BILL  JOHNSTON 
GRAPHIC  SUPPLY  INC 
2122  Tudor  Castle  Way 
Decatur  GA  30035 
(404)  981-7372 


HOE  LITHOMASTER  22%”  x  36",  4 
units,  2  color  decks,  half-quarter  folder. 
Oil  bath  lubrication.  60  horsepower 
drive.  30,000  pph.  Can  be  seen  runn¬ 
ing.  Available  immediately.  Priced  to 
sell. 

OFFSET  WEB  SALES,  INC 
PO  BOX  211 
MARYSVILLE  WA  98270 
(206)  653-2519 


V25  HARRIS  4  unit  with  folder.  Never 
turned  on.  Brand  new  condition. 
Intergraphic  Equipment  Ltd,  121  Wel¬ 
don  Pkwy,  St  Louis  MO  63043;  (314) 

993-2112. _ 

HARRIS  845,  8  units  (New,  approx¬ 
imately  1981),  2  folders.  Angle  Bar  Nest 
with  bay  window,  4  Butler  pasters  (1800 
FPM  data  mat  controls).  Available 
immediately  at  less  than  half  new  price. 
GOSS  SUBURBAN  1500  and  1600 
Series,  10  unit  press,  2  folders,  upper 
balloon  and  double  parallel. 

HARRIS  1650,  6  units,  1  folder,  1974. 

I  PEC,  INC,  97  Marquardt  Drive,  Wheel¬ 
ing  IL  60090;  (312)  459-9700.  Telex 
20-6766. 


I  EQUIPMENT  &  SUPPLIES 


PRESSES 


HOT  OR  COLD 
HARRIS  N-845  PRESSES 
We  have  both  heatset  and  coldset  pre¬ 
sses  for  sale.  Complete  presses,  add-on 
units  or  folders. 

1981-4  units,  splicer,  dryer 

1981-8  units,  splicers,  imprinter,  dryer 

1981-5  units,  splicers,  dryer 

1981-6  units,  splicers 

1981-12  units,  splicers 

1981-5  units,  splicers 

1980-12  units,  imprinter,  splicers 

1980-5  units,  splicers 

1980-8  units,  splicers 

1972/79-presses  and  units  available 

Contact;  Bill  Cumberland 
TREASURE  CHEST 
ADVERTISING  COMPANY,  INC. 
700  Larkspur  Landing  Circle,  Suite  199 
Lark^ur  CA  94939 
(415)  461-3477  Telex  171463 


NEW  LISTING 


GOSS  COMMUNITY  PRESS: 

1  SC  Folder 

2  Community  Folders 
9  Community  Units 

Fine  condition  and  can  be  seen 
running. 

Offered  exclusively  by 

INLAND  NEWSPAPER 
MACHINERY  CORP 

105th  &  Santa  Fe  Dr 
PO  Box  15999 
Lenexa  KS  66215 

1(913)492-9050  Telex  4-2363 


PRESSROOM 


CUSTOM  BUILT  3  knife  trimmer  to  fit 
Harris  V15,  V22,  V25.  Has  collector  for 
high  speed  operation.  Excellent  condi¬ 
tion.  Intergraphic  Equipment  Ltd,  121 
Weldon  Pkwy,  St  Louis  MO  63043; 
(314)  993-2112. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


GOSS  COMMUNITY  OIL  BATH, 
with  S()  folder  unit  separate. 
Box  1983,  Editor  &  Publisher. 


NEWS  KING  add-on  units  or  complete 
press  with  KJ6  or  KJ8  folder-minimum 
40  HP  motor,  drive  plus  controls.  McKa- 
y;  (516)  288-3900. 


SKIP-SLITTER  for  Goss  Urbanite,  plus 
parts,  shafts,  gears,  blades,  etc.  for 
complete  installation.  Call;  (213)  927- 
8681.  Bill  Hilser. 


SIGNODE  MLN  2  or  MLN  2A  Tying 
Machines  and  IDAB  440  Counter  Stack¬ 
er.  Reply  to:  Graphic  Management 
Associates,  Inc 
11  Main  St 

Southboro  MA  01772;  (617)  481- 
8562. 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urcranite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 
627-5511. 
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HELP  WANTED 


ACADEMIC 


REPORTER  AND 
REPORTER/TV  PRODUCER 
UNIVERSITY  OF  FLORIDA 
Both  will  report  mostly  on  University  of  F 
lorida  research  for  popular  media  and 
will  supervise  student  writers.  Both  re¬ 
quire  good  newswriting  skills  especially 
on  scientific  subjects.  Position  83687 
concentrates  on  print.  Position  98981 
will  write  for  both  print  and  television, 
rimarily  on  engineering  research; 
nowledge  of  television  prc^uction  pre¬ 
ferred  with  strong  news  background.  For 
both,  bachelor's,  five  years  journalism 
experience.  $15,660-$20,000  negoti¬ 
able.  Good  fringe  benefits.  Send  resume 
with  job  preference  by  8/25/83  to: 
George  P.  Bradley,  Employment  Mana¬ 
ger,  445  Stadium,  University  of  Florida, 
Gainesville  FL  32611. 

EQUAL  EMPLOYMENT  OPPORTUNITY/ 
AFFIRMATIVE  ACTION  EMPLOYER 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 

E  &  P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


ADMINISTRATIVE 


PUBLICATIONS  MEDIA  COORDI¬ 
NATOR 

5  years  experience  in  professional  writ¬ 
ing  and  editing;  firm  grasp  of  modern 
layout,  design  &  artwork.  Knowledge  of 
advertising,  promotion  &  marketing. 
Minimum  education  BA  degree.  Reply 
before  8/19/83  to:  Personnel,  Uni¬ 
versity  of  Nebraska  Medical  Center,  619 


HELP  WANTED 


ADMINISTRATIVE 


GENERAL  MAN AGER— energetic, 
experienced,  reliable,  self-starter  for  tri¬ 
weekly  (with  shopper).  Zone  6.  Excellent 
market,  highly  competitive.  Emphasis 
on  sales.  Sala^  commensurate  with 
experience,  abilities.  Stock  option.  Send 
resume,  references  to  Box  6047,  Editor 
&  Publisher. 


GENERAL  MANAGER 
For  9000  circulation  daily  in  Southwest. 
General  manager  experience  a  MUST. 
$35, OCX)  to  $37,000  plus  bonus.  Reply 
to  Box  6104,  Editor  &  Publisher. 


PERSONNEL  MANAGER 

The  Billings  Gazette,  Montana's  largest 
and  best  newspaper,  is  seeking  a  person 
to  direct  our  personnel  function.  The 
position  is  responsible  for  employment 
recruiting  and  screening,  wage  and  sal¬ 
ary  administration,  employee  benefit 
administration  and  training  and 
development  programs.  The  qualified 
applicant  should  have  a  minimum  of  2 
years  experience  in  personnel 
administration,  enjoy  the  fast  pace  of  a 
daily  newspaper  operation,  and  be  an 
excellent  communicator.  Please  send  a 
letter  of  application  including  educa¬ 
tion,  work  and  sala^  history  to;  Per¬ 
sonnel  Department,  the  Billings  Gazet¬ 
te,  PO  Box  2507,  Billings  MT  59103. 

EOE  M/F 


EXECUTIVE  DIRECTOR 
Of  the  largest  and  oldest  regional 
association  of  daily  newspapers  in  the 
county  (located  in  Chicago).  The  Inland 
Daily  Press  Association  seeks  a  dynamic 
leader  to  administer  the  Association  and 
its  $1  million  Foundation.  Newspaper 
experience  preferred.  Submit  resume 
and  salary  requirements  by  August  26 
to:  John  M.  Lavine,  Chairman,  Search 
Committee,  PO  Box  69,  Chippewa  Falls 
Wl  54729. 


S  42  St,  Omaha  NE  68105.  An  EOE 
M/F/H/V. 


/  - \ 

ASSISTANT  PUBLICATIONS 

DIRECTOR 

EDUCATION 


National  professional  association  located  in  Chicago  seeks 
individual  to  work  on  publications,  consumer  booklets,  newslett¬ 
ers,  magazines  and  other  materials  intended  to  help  the  public 
better  understand  the  law  and  legal  system.  Also  includes  pre¬ 
paring  and  editing  speeches,  articles,  reports,  funding  proposals 
and  related  documents. 

A  minimum  of  three  to  five  years  experience  in  print  or 
electronic  journalism,  preferably  for  a  general  audience. 
Undergraduate  degree  in  English,  journalism,  or  com¬ 
munications  preferred.  Graduate  degree  in  law  desirable. 
Degree  in  education,  one  of  the  social  sciences,  or  related  fields 
helpful.  Requires  a  knowledge  of  socio-legal  issues  confronting 
the  legal  profession,  the  ability  to  translate  legal  terms  and  legal 
writing  into  vivid,  direct  English,  a  full  range  of  editing,  writing 
and  rewriting  skills  and  a  talent  for  developing  ideas  and  working 
with  authors.  Experience  in  promotion  and  marketing  of  pub¬ 
lications  would  be  very  helpful.  Should  be  well-read  in  the  law, 
social  sciences  and  the  humanities. 

Please  submit  resume  including  salary  history  to: 

Box  6097 
Editor  &  Publisher 

An  Affirmative  Action/Equal  Opportunity  Employer  M/FIH 

V  ^ 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


ASSISTANT  CONTROLLER- 
NEWSPAPER  DIVISION 
Position  available  with  large  com¬ 
munications  firm  based  in  the  heart  of 


ADVERTISING  MANAGER 


DISPLAY  ADVERTISING  MANAGER 


Established  Brooklyn  weekly  seeks  cap-  Award-winning  California  tri-weekly 
able  person  with  2-3  years  strong  sales  seeks  person  to  direct  staff  of  four.  A 
experience.  Salary  and  commission  plus  growing  one-newspaper  community  with 


ASSISTANT  CIRCULATION  DIRECTOR 
GREENSBORO 
NEWS  &  RECORD  COMPANY 
A  metro  newspaper  seeks  an  Assistant 


the  beautiful  Finger  Lakes  Region  of  company  benefits.  Car  and  valid  driver's  plenty  of  sales  potential.  Salary  plus  Circulation  Director.  The  position  re- 

Upstate  New  York.  Company  owns  and  license  essential.  Good  opportunity  tor  commission  on  all  local  retail  space  ports  to  the  Circulation  Director.  The  pri- 

operatestelevision.radioand  newspaper  the  right  person.  Send  resume  plus  sal-  generated.  Benefits  include  medical,  mary  responsibility  of  the  assistant  is  to 

operations  in  18  states.  If  you  are  aiy  history  to:  Pelmar  Management  Co,  life  insurance  and  retirement  plan.  One  develop  and  implement  marketing  and 

ambitious,  have  a  4  year  accounting  155  Elmira  Loop,  Brooklyn  NY  11239.  hour  from  San  Francisco,  winter  sports  distributionstrategiesfortheCirculation 


ambitious,  have  a  4  year  accounting  155  Elmira  Loop,  Brooklyn  NY  1 
degree,  a  proven  track  record,  good  com-  An  Equal  Opportunity  Employer. 

munication  and  management  sills  and  - 

want  to  be  a  member  of  a  management  ADVERTISING  DIRECTOR 


team,  then  this  could  be  the  career  Must  be  promotion-minded,  aggressive.  835-3030. _ I  ber  growth  plus,  retention  of  present 

opportunity  you’ve  been  waiting  for.  Weekly  group.  Zone  2.  Prefer  3-plus  DISPLAY  ADVERTISING  MANAGER  |  subscribers,  newspaper  carrier  sales 
Candidates  should  have  a  minimum  of  5  i  years  shopp>er  experience  in  competitive  are  Western  New  York’s  leading  daily  promotions,  direct  mail,  premium  offers 
years  accounting  experience,  preferably  market.  $20,000  to  $30,000,  benefits,  and  Sunday  newspaper,  the  22nd  larg-  |  and  market  research. 


opportunity  you’ve  been  waiting  for.  Weekly  group.  Zone  2.  Prefer  3-plus 


life  insurance  and  retirement  plan.  One  develop  and  implement  marketing  and 
hour  from  San  Francisco,  winter  sports  distributionstrategiesfortheCirculation 
1  Vi  hours  away,  boating  galore.  Contact:  Department. 

Tom  Matthews,  Publisher,  Tracy  Press,  The  position  will  be  responsible  for 
F*0  Box  419,  Tracy  CA  95376;  (209)  designing  programs  to  increase  subscri- 

835-3030. _  ber  growth  plus,  retention  of  present 

DISPLAY  ADVERTISING  MANAGER  subscribers,  newspaper  carrier  sales 


years  accounting  experience,  preferably  market.  $20,000  to  $30,000, 
on  the  corporate  accounting  staff  of  a  Box  6055,  Editor  &  Publisher 
multi-establishment  company.  ADVERTISlNcS  MANAG 

Experience  in  the  Broadcasting  news-  Growing  Colorado  daily,  approaching 
paper  industry  a  plus.  Send  resume,  16,000  circulation,  seeks  d( 

complete  with  salary  history  in  confi-  head  with  broad  advertising  bai 

dence  to:  Vice  President-Controller,  particularly  classified  and  reta 
Park  Newspapers,  Inc,  PO  Box  550,  sive  sales  and  promotion  mine 
Ithaca  NY  14851.  will  direct  and  motivate  a  sales 


est  daily  in  the  nation  and  the  fastest  The  assistant’s  responsibilities  would 
growing  Sunday  paper  in  the  United  also  include  assisting  in  the  daily 


Growing  Colorado  daily,  approaching  States.  We  are  seeking  a  proven  pro-  operation  of  the  Circulation  Department. 
16,000  circulation,  seeks  department  fessional  to  take  full  responsibility  for  Must  have  a  minimum  of  three  years 
head  with  broad  advertising  background-  directing  our  retail  and  general  circulation  sales  or  marketing 
particularly  classified  and  retail.  Aggres-  departments.  We  are  number  one  in  the  experience.  A  college  degree  is  needed, 
sive  sales  and  promotion  minded  leader  big  Renaissance  Buffalo  market  and  Candidate  must  be  a  self-starter  and  be 
will  direct  and  motivate  a  sales  staff  of  9.  need  an  experienced  leader  to  motivate  a  results  oriented.  In  addition,  a  sound 


Ithaca  NY  14851. _ I  will  direct  and  motivate  a  sales  staff  of  9.  need  an  experienced  leader  to  motivate  a  I  results  oriented.  In  addition,  a  sound 

BIG  SKY  OPPORTUNITY— Publisher  or  j  Salary  and  bonus  will  generate  earnings  dedicated  sales  force.  Must  be  strong  in  i  understanding  of  marketing  concepts 

Editor/Publisher  wanted  tor  Miles  City  $30,000 range  to  start.  Excellent  sales  management,  problem  solving,  j  and  circulation. 

Montana,  Star.  Six-day  offset  daily!  fringe  benefits.  Submit  resume  in  confi-  trainingandheavilypeopleoriented.  You  j  Excellent  compensation  and  the  oppor- 

circulation  4700  which  serves  a  citv  of  I  dence  to  Box  6063,  Editor  &  Publisher.  |  will  be  joining  a  dedicated  team  of  pro-  i  tunity  to  grow. 

10,000  along  the  Yellowstone  River  in  i  CLASSIFIED  AD  MANAGER  1  fessionals  at  one  of  the  nation’s  fine  Greensboro  News  &  Record  Company 


10,000  along  the  Yellowstone  River  in  CLASSIFIED  AD  MANAGER  fessionals  at  one  of  the  nation’s  fine  Greensboro  News  &  Record  Company 
the  heart  of  Montana  coal  and  cattle:  Move  un  to  Classified  Manager  newspapers.  Excellent  pay,  benefit  plan.  Personal  De^rtment  G 

country.  Must  be  dedicated  community  excellent  boomine  area  Good  fringe  ^^BO  incentive  and  working  conditions.  PO  Box  20848 

journalist,  mature,  and  good  administra- 1  ^nef  its  g^ba^,  commission  for  per-  Western  New  York  is  a  desirable  place  to  Greensboro  NC  27420 _ 

tor.  Business  background  preferred.;  son  to  take  over,  run  department.  Must  live  with  surprising  economic  and  cuitu-  ASSISTANT CIRCULATION  MANAGER: 
Address  inquiries  to:  John  Sullivan,  be  a  hustler,  able  to  motivate  and  take-  fal  advantages.  All  replies  treated  as  NORTHWEST  AM-PM  METRO  seeking 
President,  Yellowstone  Newspapers,  i  charge  person.  Great  opportunity  for  confidential.  Send  resume  to:  Clyde  Pin-  qualified  person  for  Number  2  position 
Box  665,  Livingston  MT  59047. _ I  right  person.  Classified  display  in  our  growing  circulation  department. 


10,000  along  the  Yellowstone  River  in  CLASSIFIED  AD  MANAGER  ressionais  ai  one  or  me  nation  s  rine 

the  heart  of  Montana  coal  and  cattle:  Move  up  to  Classified  Manager,  newspapers.  Excellent  pay,  benefit  plan, 
country.  Must  be  dedicated  community  excellent  booming  area.  Good  fringe  incentive  and  working  conditions, 
journalist,  mature,  and  good  administra-  j  benefits,  good  base,  commission  for  per- 1  Western  New  York  is  a  desirable  place  to 


President,  Yellowstone  Newspapers,  charge  person.  Great  opportunity  for  confidential.  Send  resume  to:  Clyde  Pin-  qualified  person  for  Number  2  position 
Box  665,  Livingston  MT  59047.  ;  right  person.  Classified  display  povring  circulation  department. 

CONTROLLER  |  experience  a  must.  Write  givingwork  his-  “O*  100,  One  News  Plaza,  Buffalo  NY  Competitive  salary  and  benefits  along 

Chief  financial  accounting  position  with  tory,  experience,  education,  etc  plus  ®  beautiful  area  to  live.  Send 

group  of  New  England  daily  newspapers,  phone  number  and  address  to:  Don  or  CLASSIFIED  AD  MANAGER — Michigan  resumetoBox6100,  Editor& Publisher. 
Require  solid  grounding  in  accounting,  |  Keith,  Daily  Republic,  PO  Box  47,  Fair-  publishing  group  experienced  - 


with  a  beautiful  area  to  live.  Send 


financial  controls,  information  systems,  j  field  CA  94533;  (707)  425-4646 


reporting  and  supervision  of  line  per¬ 
sonnel.  Important,  versatile  role  in 
challenging  organization.  Competitive 


HERE’S  AN  OPPORTUNITY 
TO  GROW  AS  A  MANAGER 
WITH  A  SOLID  ORGANIZATION 


We  have  an  opening  for  a  retail  advertis- 
Gcorg6  Wilson,  Prosidont,  N6wsp3p6rs  jpg  niansssr  but  tharG's  much  more 
^  ^  '  Not  lly  would  U  develop  ol]r«^ 

nn  U.33U1. _  :  u/rirL  niir 


phone  room  manager.  Aggressive  news-  CIRCULATION  MANAGER 

paper  organization.  Dominant  in  market.  Circulation  manager  moving  up  to 
Growth  position.  Resume  tO:  David  director’s  job.  Need  capable,  carrier- 
Hohendorf,  Oakland  Community  News-  oriented,  promotion-minded  circulator 
papers.  Box  14,  Union  Lake  Ml  48085.  |  with  experience  and  knowledge  of  motor 


ARTIGRAPHICS 


j  routes  and  independent  distributor  sys¬ 
tem.  Some  circulation  computer 
experience  essential.  AM  daily  and  Sun- 


Picayune  Publishing  (iorp,  I  Box  6071,  Editor  &  Publisher. 


3800  Howard  Av,  New  Orleans  LA 
70140. 

An  Equal  Opportunity  Employer  M/F 


CIRCULATION  MANAGER 
Highly  prestigious  professional  publica¬ 
tion.  3  years  experience  required 
including  fulfillment,  direct  mail  promo- 


- Controller - '  ^l^e^L'ou'?  «les  rnaTe'^stem  J^E  news  art  Department  of  the  70,000+  circulation  i^  Zone,  f 

The  position  includes  management  of  '  deve^  and^mol^ent^a  budclt  the  Times-Picayune  Publishing  Corp  of  New  Send  resume  along  with  salary  require- 

depa??ment  resSibirf"®da"a"ir^  !  kindto^f  sCiMs^e"  exTct  our  t°jS  a°?d  eSi^  S  CorSrato'°pC  B^ 

cessing,  credit,  payroll,  cash  manage-  agers  to  develop.  You  would  be  in  a  Ci«  ki  *  l  'h  *  castor  Nkfoll  OR  ™  ^  ^ 

ment  and  financial  accounting.  The  con-  position  to  grow  as  a  manager  with  an  !  *P  ^  black  and  white  Chester  NH  03105. 

troller  IS  also  in  charge  of  budgeting  for  |  organization  that  isexpandingand  which  - CITY  ZONF  MANACFR - 

fiscal  year  operations  as  well  as  long  will  need  general  manners  and  publish-  J®®®‘  ?  EarnS20  S26  omrl^r^vpar^AM  7nnpfi 

term  projections.  !  ers  in  the  future.  The  salary  is  in  the  publication  design  is  help-  Earn  $20-$25,00pperyear.  AM.Zoneo 

The  qualified  applicant  should  have  an  i  20’s  plus  bonus  The  responsibility  is  ^  ’  ^^il  work  samples  and  resume  to:  newspaper.  3-5  yeafs  circulation 

accounting  degree,  substantial  work  for  a’l2,500  daily  in  Easton?  Maryland,  Art  Department,  Ed?tor^&^Publ?she?*‘^"’® 

experience  in  managing  people,  data  !  and  two  contingous  counties.  The  quali-  I onn  a  iT"^  ^  - 

processing,  budgeting  and  accounting,  j  ty  of  life  is  superb  on  the  eastern  shore  of  New  Orleans  LA  CIRCULATION  MANAGER 

If  you  are  interested  in  joining  an  !  the  Chesapeake  Bay.  Please  send  V'  .  ^  Highly  prestigious  professional  publica- 

established,  profitable  and  growing  resume  tO'  Bob  Hryevk  Chesapeake  Opportunity  Employer  M/F  tion.  3  years  experience  required 

newspaper  with  room  for  professional  Publishing  Corp,  lA  Airpark  Dr,  Easton  TRE  ART  Bepaftment  of  tfie  Times-  if'cludingfulfillment,directmailpromo- 

and  personal  growth,  please  write  a  letter  i  MD  21601. _  Picayune  Publishing  Corp  of  New  bon  and  subscriber  relatiqns.  Competi- 

of  application  including  your  education-  ;  MAJOR  ACCOUNTS  Orleans  is  looking  for  an  Artist  with  a  bve  Mlary  and  full  tenefits.  Unlimited 

al  and  work  hi^ory  as  well  as  salary  re-  EXECUTIVE  strong  graphic  design  background,  with  growth  potential  with  rapidjy  expanding 

quirements  to  Box  6092,  Editor  &  Pub-  j  Successful  direct  mail  shopper  in  North-  the  ability  to  produce  visually  interesting  7’  *l®P'y  *0  6079,  Editor  & 

_  ern  California  is  seeking  an  experienced  charts,  maps  and  other  informational  Huoiisner. 

ADVERTISING  i  major  accounts  executive  to  develop  new  graphics  on  a  daily  basis.  - - 

■  business  in  our  emerging  market.  At  least  2  years  experience  helpful.  Mail  CIRCULATION  MANAGER 

CORPORATELY  ownprt  «;n.ithpa«t  Division  Of  solid  communications  work  samples  and  resume  to:  Oklahoma’s  best  small  daily  looking  for 

shooing  gu  de  grourneedsclassdi^^^^  corporation  offers  good  salary  and  George  Berke  right  person.  We  are  a  proud,  aggrepive, 

wizard  to  werse®  many  desirable  location.  Excellent  News  Art  Department  excellent  newspaper.  Desire  circulation 

Plan  sD^ials  Mt  rates  tram  opportunity  for  the  right  individual  to  The  Times-Picayune  Publishing  Corp  manager  with  same  qualities.  5-day  dai- 

Lots  of1?avd  Must  sel  starter  wfth  grow  with  us.  Send  resume  and  cover  3800  Howard  Avenue  ^  under  10,000  with  computerized  mail 

handvon  tP?Lna?Px^rL^nrp  anrt  letter  to  Box  6102.  Editor  &  Publisher.  New  Orleans  LA  70140  TMC  product.  Prefer  circulation  mana- 

on  innovatlvrMmne^technfou^^^  S^i^d '  MANAPFR  RFTAii  AnvFRTKiNr  ®^“®'  opportunity  employer  m/f  ger  experienced  in  small  to  medium 

M  manager  RETAIL  ADVERTISING  - -  operations.  Must  be  sales  and  promotion 

^  professional  sales  manager  with  CIRCULATION  m^ded.  Salary  plus  performance  bonus. 

6080,  Editor  &  Publisher.  ,  solid  training_skills  to  develop  and  moti-  - - _  _  -  Send  resume  to:  IkV  Massev.  PO  Box 


of  application  including  your  education¬ 
al  and  work  history  as  well  as  salary  re¬ 
quirements  to  Box  6092,  Editor  &  Pub- 
lisher. 

ADVERTISING 


hands-on  terminal  experience  and  heavy 
on  innovative  selling  technique.  Send 
resume,  salary  requirements  to  Box 
6080,  Editor  &  Publisher. 


Picayune  Publishing  Corp  of  New 

Orleans  is  looking  for  an  Artist  with  a  t've  Mlary  and  full  tenefits.  Unlimited 
strong  graphic  design  background,  with  I  growth  potential  with  rapidjy  expanding 
theabilityto  produce  visually  interesting  0°?.^®/!’'^’  ^eP'V  1®  6079,  Editor  & 

charts,  maps  and  other  informational  Publisher. 

graphics  on  a  daily  basis.  - fcSE - 

At  least  2  years  experience  helpful.  Mail  CIRCULATION  MANAGER 
work  samples  and  resume  to:  .  Oklahoma’s  best  small  daily  looking  for 

George  Berke  right  person .  We  are  a  proud ,  aggressive. 

News  Art  Department  excellent  newspaper.  Desire  circulation 


At  least  2  years  experience  helpful.  Mail  1 
work  samples  and  resume  to:  . 

George  Berke 
News  Art  Department 


REPRESENTATIVE  i  ^ough  broadcast  competition.  New  TMC  potential.  For  savvy  circulator  who  knows  CITY  CIRCULATION  SUPERVISOR— 

Exneripnrpd  aoorpcciup  ariuprtisino  needs  care  and  feeding.  Top  opportunity  how  to  manage  and  sell,  a  challenging  Deep  south  metro  newspaper  in  Zone  6  is 
snacp  salpsDprson  nppdpri  fnr  a  fact  for  ambitious,  talented  manager.  Equal  opportunity  which  can  be  professionally  accepting  applications  from 
growing,  competitive  Florida  market  j  ®PP®^*®®i*y  employer,  M/F.  Send  1  and  personally  rewarding.  Join  a  quality  ex^rienced  circula^ 


The  Times-Picayune  Publishing  Corp  manager  with  same  qualities.  5-day  dai- 
3800  Howard  Avenue  ly  under  10,000  with  computerized  mail 

New  Orleans  LA  70140  TMC  product.  Prefer  circulation  mana- 

An  equal  opportunity  employer  m/f  ger  experienced  in  small  to  medium 
operations.  Must  be  sales  and  promotion 
minded.  Salary  plus  performance  bonus. 

I  Send  resume  to:  Ike  Massey,  PO  Box 


CIRCULATION 


vate  staff  of  12.  Performance  oriented.  CIRCULATION  DIRECITOR  for  privately  j  307,  Broken  Arrow  OK  74013. 
group  owned  80,000  AM  daily  in  Zone  5.  owned  small  New  England  daily  with  big  - 


publication.  Salary  commensurate  with  '®f®T®/®?  s®'®S'  f^^'roroents  to  Box  team  and  help  us  build  a  great  news 
experience^ Send  resume  with  cover  let- 1  Editor  &  Publisher.  ;  paper.  Box  6101,  Editor  &  Publisher. 

ter  to  Box  6054,  Editor  &  Publisher.  |  "PENNY  SAVER”  CAREERS  THE  NATION’S  capital’s  fastest  growing 

CLASSIFIED  ADVERTISING  MANAGER  I  VICE  PRESIDENT  (Midwest)  to  80K+  newspaper  seeks  qualified  area  super- 

South  Dakota  dailv  seek  ne  ^novXe  1  GENERAL  MANAGER  (South)  to  60K  visor  Previous  district  manager  or  super- 
oourn  uaxoia  oaiiy  seexing  innovaiive,  MANAGER  (West)  to  40K  v.snrvB»n»ri»nr»norocc>,v  <iBi,,vr«m. 


team  and  help  us  build  a  great  news-  with  their  independent  dealers, 
paper.  Box  6101,  Editor  &  Publisher.  1  Experience  with  home  delivery 

_  !  important  and  market  coverage  very 

THE  NATION’S  capital’s  fastest  growing  helpful. 


a^^oromotihn^a  must^'start'i'nB  Please  send  resume  with  $  history  tO:  mensurate  with  experience.  Send  j  pany  benefits, 

ranee  $17-20M.  Full  benefits.  Resoon^  Multi-Media,  7616  Lindley  Av,  Reseda  resume  to:  Employment  Manager,  The  R  E  P  L  Y  BY  L 


newspaper  seeks  qualified  area  super-  |  Annual  compensation  in  the  range  of 
visor  Previous  district  manager  or  super-  |  $20,000  and  above  depending  on 


visory  experience  necessary.  Salary  com-  |  experience.  Car  allowance  plus  all  com- 


in  cwihdence^ox^60^5^Edrfo^lL^1?  '  CA91355.  Or  leave  day  and  night  #s  at  !  Washington  Times,  3600  NewVork  Av,  I  information,  salary  history  and  require- 
Tsher.^^^^^^  !  NE,  Washington  DC  20002.  I  ments  to  Box  6207,  Editor  &  Publisher. 

40  cniTnp  A  PllRl  IRHER  for  Auaust  13.  1983 


ETTER  with  ful 


EDITOR  &  PUBLISHER  for  August  13,  1983 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


LOOKING  FOR  a  future?  We  need  a 
strong  capable  district  manager  who  can 
work  effectively  in  the  field  and  produce 
results.  Good  opportunity  for  advance¬ 
ment.  Live  and  work  in  the  New  York 
Hudson  Valley.  Salary  in  teens  with  com¬ 
mission  plan  and  excellent  fringes.  Send 
resume  and  salary  requirements  tO;  Dan 
Jagunic,  Daily  Freeman,  79  Hurley  Av, 
Kingston  NY  12401. 

BUSINESS  EDITOR 

To  supervise  staff  of  7  with  responsibilit¬ 
ies  for  directing,  planning  and  producing 
business  news  coverage  for  5-day  after¬ 
noon  paper  and  7-day  morning  paper. 
Prefer  previous  experience  in  business 
news.  Previous  management  experience 
required.  Send  written  application  and 
resume  tO;  Mary  E.  Kress,  Assistant 
Managing  Editor,  The  Florida  Times- 
Union  and  Jacksonville  Journal,  PO  Box 
1949F,  Jacksonville  FL  32231. 

PHONE  ROOM  SUPERVISOR  PLUS 
35,000  (paid  circulation)  weekly  news-  1 
paper  group  seeks  self-starter  with 
phone  room  supervisory  experience. 
Circulation  promotion  background  very 
helpful.  Must  have  proven  track  record 
and  leadership  ability.  Ideal  opportunity 
for  advancement  and  growth,  (iood  sal¬ 
ary  and  benefits  package.  Please  send 
resume  with  work  history  and  salary  re¬ 
quirements  to;  Roslyn  Denard,  The  Prin¬ 
ceton  Packet,  PO  Box  350,  Princeton  NJ 
08540. 

EDITOR  for  chain  of  weeklies  in  northw¬ 
est  Indiana.  Papers  are  both  paid  and 
free  circulation,  with  a  total  circulation 
of  25,000.  Must  be  able  to  supervise  a 
staff  of  full-time  and  part-time  writers, 
photographers  and  correspondents;  and 
must  be  a  good  writer  who  is  familiar  with 
modern  newspaper  design.  Send  resume 
and  clips  to  Box  6098,  Editor  &  Pub¬ 
lisher. 

COPY  EDITORS 

Arizona  Republic  seeks  experienced 
copy  editors  for  news  and  features  desks. 
Tryout  mandatory.  Send  resumes,  with 
i  references,  to;  Mr.  Clair  Cobb,  News  Edi- 
j  tor.  Box  1950,  Phoenix  AZ  85001. 

SALES  REPRESENTATIVE  for  large 
established  circulation  supplies,  prizes 
and  promotions  company.  Must  enjoy 
working  with  Circulation  Executives, 
meeting  goals,  and  providinga  high  level 

plus  commissions  and  expenses.  Reply 
Box  6009,  Editor  &  Publisher. 


EDITORIAL  WRITER 
West  Virginia's  leading  daily  seeks 
spritely,  sensibly  conservative  writer  for 
career  spot  on  three-man  editorial  page 
staff.  Prefer  news  experience  and 
familiarity  with  Appalachia,  but  will  re¬ 
lent  for  the  right  person.  Send  resume, 
clippings  to;  William  P.  Cheshire,  Edi- 
tor-in-Chief,  Charleston  Daily  Mail, 
1001  Virginia  St  East,  Charleston  WV 
25330. 


EDITOR 

Wanted  for  established  publication  on 
enhanced  oil  recovery.  Background  in 
business  or  technical  reporting  a  must. 
Competitive  salary/benefits  package 
with  expanding  newsletter  firm.  Send 
resume  and  clips  tO:  Pasha  Publications, 
1401  Wilson  Blvd,  Arlington  VA  22209. 
Non-smoking  office.  No  phone  calls. 


EDITORIAL — seeking  aggressive, 
analytical  reporter  with  IBM  experience/ 
contacts.  Must  have  strong  news  writing 
bacteround.  Send  resume,  clips  to  Box 
6088,  Editor  &  Publisher. 

“HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write;  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


‘“■.sar; 


3;'S2, 


IS  LOOKING  FOR  I 
AN  EDITOR 


Find  a  new  level  of  professional  challenge  in  our  dynamic  organiza¬ 
tion.  We're  Newspaper  Systems,  Inc.,  industry  veterans  aggressively 
expanding  in  the  market  for  Advertising,  Business  and  Circulation 
computer  systems. 

Applicants  must  demonstrate  excellent  writing  arxl  editing  skills  and 
an  ability  to  communicate  large  amounts  of  complex  information 
clearly  and  precisely  to  non-technical  users  of  sophisticated  com¬ 
puter  systems.  Preference  will  be  given  to  applicants  with  newspa¬ 
per  experience,  knowledge  of  accounting,  and  familiarity  with 
computers. 

If  a  competitive  salary,  challenging  work  and  opportunities  for 
growth  appeal  to  you,  please  forward  your  resume,  in  confidence, 
to: 

Newspaper  Systems,  Inc. 

Attention:  Personnel 

5701  Slauson  Avenue,  Suite  100 

Culver  City,  California  90230 

NSI  is  an  equal  opportunity  employer 


EDITORIAL 


FOR  VIEWTRON®,  Knight  Ridder’s  new 
electronic  home  information  service 
starting  in  Miami  in  September.  At  least 
2  years  copy  editing  experience  and 
familiarity  with  computers  would  be 
helpful.  Job  would  involve  selecting  fea¬ 
tures  and  reference  material  and  adapt¬ 
ing  them  for  Videotex.  Candidates 
should  be  cheerful,  versatile  and  willing 
to  learn.  ViewData  Corp  of  America,  Inc 
offers  a  unique  opportunity  to  get  in  on 
the  start  of  a  new  technology.  Send  a 
detailed  resume,  clips,  salary  require¬ 
ments  and  references  tO;  Alison  Owen, 
Features  Editor,  ViewData  Corp,  1111 
Lincoln  Rd,  Miami  Beach  FL  33139. 
ViewData  is  an  Equal  Opportunity 
Employer. 

JOIN  TEAM  of  fine  editors  on  medium¬ 
sized  daily  in  lovely  Northern  California. 
Need  aggressive,  exacting  editor  with 
desire  to  get  ahead.  4-5  years 
experience.  East  coast  preferred.  Box 
6201,  Editor  &  Publisher. 


COPY  EDITOR 
SAN  JUAN,  PUERTO  RICO 
Largest  English  language  newspaper  in 
the  Caribbean.  47,500  weekly  circula¬ 
tion.  Business  and  finance.  Seeking  a 
person  with  excellence  in  news 
judgment,  language  usage,  attention  to 
detail  and  ability  to  write  informative 
headlines  that  are  not  cute  but  tell  the 
story  directly  and  concisely.  Must  have 
strong  reporter  writing  skill  and  be 
imaginative.  Will  be  involved  with  lay¬ 
out.  The  person  we  seek  must  be 
resourceful,  hard  working,  have  rewrite 
ski  Ms  and  an  eye  for  accuracy  and  clarity. 
Attention  to  detail  a  must  to  work  with 
Editorial  Department  of  ten  reporters  in  a 
challenging  environment  in  which  noth¬ 
ing  less  than  the  best  will  be  accepted. 
Fairly  fluent  Spanish  as  a  second  lan¬ 
guage  is  a  must.  Minimum  five  years 
experience  in  journalism  required. 

Send  cover  letter  explaining  you're  fit 
with  these  requirements,  a  resume  and 
clippings  to;  Editor-in-Chief,  Caribbean 
Business,  Box  6253,  Loiza  Sta,  San 
Juan,  Puerto  Rico  00914. 


CITY  EDITOR  needed  for  mid-sized  dai¬ 
ly.  Must  have  enthusiasm  and  strength 
to  direct  news  staff.  Several  years  copy 
desk  experience  required.  Salary  negoti¬ 
able.  Send  resume  to;  Editor,  Daily  Pilot, 
PO  Box  1560,  Costa  Mesa  CA  92626. 


COPY  EDITORS,  REPORTERS— if 
Interested  in  scheduling  interview  dur¬ 
ing  a  PME  convention  in  Louisville,  Ken¬ 
tucky,  early  November,  please  send 
resume  to;  Managjng  Editor,  Standard- 
Times,  PO  Box  511,  San  Angelo  TX 
76902. 


ENERGETIC  and  highly  organized  and 
orderly  person  needed  for  Librarian  for 
daily  newspaper.  Microfilm  reader/ 
copier  experience.  Typing  and  filing 
skills  essential.  Send  resume  and  cover 
letter  to;  Personnel,  SAVANNAH  NEWS 
PRESS,  PO  Box  1088,  Savannah  GA 
31402. 


EDITOR 

EDITOR — We  are  a  small  newspaper 
group  in  Zone  2.  Looking  for  an 
experienced  editor  who  is  committed  to 
excellence  and  wants  the  chance  to 
prove  it.  Must  have  good  editing  abilities 
and  news  sense  to  direct  our  staff's 
efforts  in  producing  award  winning  com¬ 
munity  newspapers.  Send  resume  and 
letter  of  interest  to  Box  6095,  Editor  & 
Publisher. 


IF  YOU'RE  THE  BEST 
Monthly  trade  magazine  seeks  energetic 
rising  star  to  come  aboard  as  staff  writer/ 
photographer.  Small  daily  or  weekly 
experience  preferred.  Position  demands 
top  reporting/rewriting  skills,  a  keen 
sense  of  initiative,  a  willingness  to  put  in 
extra  hours  and  travel  as  needed.  Better 
conditions  and  pay  than  newspapers,  su¬ 
per  Sunbelt  location.  Send  resume  and 
salary  history  to  Box  6076,  Editor  &  Pub¬ 
lisher. 


MEDICAL  REPORTER— creative,  self¬ 
starter  needed  tor  wide-ranging  beat  that 
includes  coverage  of  health  insurance 
providers,  a  large  medical  authority, 
medical  schools,  numerous  hospitals, 
regional  boards  and  state  agencies.  Suc¬ 
cessful  applicant  must  be  able  to  handle 
investigative  work,  profiles,  features  and 
medical  advancements  and  disputes. 
Collie  degree  and  reporting  experience 
required.  Send  resume,  clips  and  refer¬ 
ences  to;  Don  Hunt,  Metro  Editor,  The 
Virginian  Pilot  &  The  Ledger  Star,  150  W 
Brambleton,  Norfolk  VA  23510. 


EDITOR  &  PUBLISHER  for  August  13,  1983 


GRAPHICS  EDITOR  to  work  with  an 
award  winning  staff  and  give  our  product 
that  something  extra  to  complement 
superb  color.  This  is  an  opportunity  to 
carve  your  own  niche.  Job  includes  pre¬ 
paring  graphics,  layout  and  art  and  work¬ 
ing  with  the  photographers.  Zone  3.  We 
offer  an  excellent  salaiy  and  benefits 
package.  Apply  to  Box  6090,  Editor  & 
Publisher. 


MUSIC  CRITIC/FEATURE  WRITER 
In  search  of  knowledgeable  classical 
music  critic  who  can  evaluate  per¬ 
formances  and  educate  audiences  with 
insightful  reviews.  We  expect  the  music 
organizations  to  be  covered  like  a  beat, 
and  that  you  have  a  nose  for  news  as  well 
as  features.  Area  of  coverage  includes; 
The  Virginia  Opera  Association,  The  Vir¬ 
ginia  Philharmonic  and  two  Pops  series, 
all  with  strong  community  support. 
Become  a  member  of  a  twice-daily  fea¬ 
ture  section  that  prides  itself  on  good 
writing  and  layout.  Send  resume  and 
clips  tO;  Carol  Mather,  AME,  Features, 
The  Virginian-Pilot  and  The  Ledger-Star, 
150  W  Brambleton  Av,  Norfolk  VA 
23501. 


MIDWEST  UTILITY  seeks  the  counseling 
services  of  skilled  editorial  writer  to  turn 
complex  issues  into  understandable 
pamphlets  and  ads.  Our  person  is  prob¬ 
ably  retired,  free  of  conflicts  and 
interested  in  occasional  freelance 
assignments.  No  relocation  involved 
since  most  projects  could  be  completed 
at  home  with  coordination  by  telephone. 
Send  resume  and  examples  to  Box 
6108,  Editor  &  Publisher. 


NEWS  UYOUT  EDITOR  by  Florida  daily. 
If  you  have  a  minimum  of  three  years' 
editing  experience  on  a  daily  newspaper, 
have  an  inclination  and  a  verifiable  tal¬ 
ent  for  modern,  modular,  horizontal  lay¬ 
out  and  a  quick,  solid  news  and  graphic 
'  sense,  we  may  be  interested  in  you.  It 
I  you  have  these  qualifications  and  are 
I  looking  for  career  advancement  based  on 
i  strong,  proven  layout  skills  or  potential, 
you  may  be  the  person  we're  looking  for. 

I  If  you,  however,  are  hoping  to  become  a 
I  lai^ut  expert  overnight  or  have  done  only 
copy  editing  for  years,  please  don't 
j  apply.  Send  cover  letter,  references,  full 
i  samples  to  Box  5969,  Editor  &  Pub- 
I  lisher. 

j  NEWS  EDITOR  for  5000  circulation,  6 
I  day  daily  in  Central  Missouri.  Send 
resume  and  clips  to;  Daily  Guide,  Box 
578,  Waynesville  MO  65583. 


I  NEWS  EDITOR  tor  Midwestern  Catholic 
j  diocesan  weekly  paper.  Must  be  strong 
i  on  graphics  and  layout.  Box  6082.  Edi- 
'  tor  &  Publisher. 


POSITION  AVAILABLE  for  editorial  writ¬ 
er  with  strong  conservative  political 
philosophy.  Salary  negotiable.  Send 
resume  tO;  Editor,  Daily  Pilot,  PO  Box 
1560,  Costa  Mesa  CA  92626. 


I  REPORTER 

j  Fast-growing,  news-oriented  hot  weekly 
I  newspaper  covering  all  forms  of 
I  electronic  media  seeks  aggressive  repor- 
:  ter  to  handle  major  breaking  news  events 
I  from  Washington  bureau  and  provide  in- 
I  depth  analysis  and  interpretation  relat- 
I  ing  to  electronic  media.  Several  years 
i  reporting  experience  required  with  daily 
newspaper,  business  journalism, 
electronic  media  backgrounds  helpful. 
Past  coverage  of  FFC,  Congress, 
Supreme  Court,  other  Washington 
agencies  desirable.  Send  resume  and 
clips  to; 

Bob  Harris,  Managing  Editor 
Electronic  Media 
740  N  Rush  St 
Chicago  IL  60611 

I  (A  Crain  Communications  publication) 

1  EEO  M/F 
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HELP  WANTED 

EDITORIAL 


HELP  WANTED 

EDITORIAL 


HELP  WANTED 

EDITORIAL 


HELP  WANTED 

PRESSROOM 


RELIGION  WRITER 

Immediate  opening  at  mid  size  daily 
newspaper  in  Zone  7  for  experienced 
general  news  reporter  with  a  keen 
interest  in  the  subject  of  religion.  Broad 
experience  in  general  reporting  and  writ¬ 
ing  essential.  This  position  offers  oppor¬ 
tunities  to  explore  the  full  range  of  relig¬ 
ion  from  personality  profiles  to  major 
religious  issues.  Religion  is  a  diverse, 
important  aspect  of  community  life  in 
this  area.  Send  resume  to  Box  6208, 
Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
Strong  copy  editing  skills  a  must.  Prev¬ 
ious  experience  in  sports  preferred. 
Send  written  application  and  resume  tO: 
Carole  Fader,  Executive  Sports  Editor, 
The  Florida  Times-Union  and  Jackson¬ 
ville  Journal,  POBox  1949F,  Jacksonvil¬ 
le  FL  32231. 


SMALL,  LIVELY  suburban  Los  Angeles 
daily  seeks  energetic  copy  desk  person. 
Write  with  salary  requirements  to:  PO 
Box  591,  Burbank  CA  91502. 


THE  CHICAGO  REPORTER,  a  monthly 
investigative  publication  on  racial  and 
urban  issues  in  metropolitan  Chicago, 
seeks  a  Spanish  speaking  journalist  to 
specialize  in  Latino  affairs.  Reporting 
ei^rience  necessary.  Salary-.  $17,000- 
$20,000.  Send  resume  and  writing 
samples  to:  The  Chicago  Reporter,  18 
South  Michigan  Av,  Chicago  IL  60603. 


THE  PERSON  who  will  be  city  editor  of 
this  mid-size  Zone  6  daily  will  have  a 
reporting  background,  several  years  desk 
experience,  a  firm,  gentle  hand  with 
young  reporters  and  an  avid  interest  in 
the  community  he  lives  in.  State  salary 
requirements  when  sending  resume.  Box 
6053,  Editor  &  Publisher. 


THE  SEATTLE  POST-INTELLIGENCER 
is  looking  for  an  experienced  baseball 
writer  to  cover  baseball  at  home  and 
away.  The  right  candidate  will  provide  us 
with  enough  material  to  prove  he  or  she  is 
one  of  the  best  in  the  country.  Include 
strong  clips,  references  and  full  creden¬ 
tials  in  first  letter  to:  Blaine  Johnson, 
Sports  Department,  Seattle  Post- 
Intelligencer,  PO  Box  1909,  Seattle  WA 
98111. 


WANTED:  Editor/general  manager  for 
The  DIALOG,  40,000  weekly.  Catholic 
Diocese  of  Wilmington  DE.  Editing,  writ¬ 
ing,  graphics,  managerial  experience 
necessary.  Photographic  skills  highly 
desirable.  Applicant  should  have 
knowledge/understanding  of  Catholic 
religion.  Address  resume  and  writing 
samples  to: 

Search  Committee 
The  Dialog 

do  Vy.  Rev.  J.  Thomas  Cini 
PO  Box  2030 

Wilmington  DE  19899-2030 


WANTED  IMMEDIATELY— Sports  editor 
for  6  day  daily  in  Central  Missouri 
Ozarks.  Send  resume  to:  Larry  W.  Freels, 
do  Daily  Guide,  Box  578,  Waynesville 
MO  65583. 


ZONE  4  tri-weekly  needs  versatile  repor¬ 
ter  to  cover  county  government  and  other 
areas.  Ideal  position  for  experienced 
small-daily  or  weekly  reporter.  Will  con¬ 
sider  recent  college  graduate  who  has 
proven  mettle  through  internships  and/ 
or  position  on  college  paper.  Write  Box 
6105,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  sports  editor 
and  general  assignment  photographer  on 
national  award-winning  semi-weekly 
newspaper  in  Wyoming  mountains. 
Some  general  reporting  expected.  Good 
potential  for  advancement.  Call  Mike 
Quinn  at;  (307)  332-2323,  Wyoming 
State  Journal,  Box  J,  Lander  WY  82520. 
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LAYOUT/PRODUCTION  editor  for  fea¬ 
tures  department.  Page  design,  make¬ 
up  editing  and  copy  editing  experience 
are  musts.  The  ideal  candidate  has  sim¬ 
ilar  experience  on  a  metro  daily  and  the 
talent  to  contribute  to  one  of  the  best 
written  and  designed  sections  in  the 
country.  Send  resume  and  sample  lay¬ 
outs. 

FEATURE  WRITER  capable  of  produc¬ 
ing  an  in-depth  political  profile  one 
week,  a  magazine  piece  on  an  entertain¬ 
ment  figure  the  next  and  a  story 
illuminating  an  aspect  of  city  life  or  cul¬ 
ture  the  next.  We  want  a  great  reporter 
and  brilliant  stylist.  Send  resume  and 
clips. 

GRAPHIC  ARTIST  with  experience  and 
interest  in  maps  and  charts.  Daily  news¬ 
paper  experience  preferred.  Send 
resume  and  30  samples  of  your  work. 

Apply  to: 

Philip  M.  Evans 
Deputy  Managing  Editor 
The  Washin^on  Times 
3600  New  York  Av,  NE 
Washington  DC  20002 
FFO/M-F  employer 

EDITOR  to  assume  full  responsibility  for 
publications  program  of  national  educa¬ 
tional  association,  including  journals, 
momographs  &  newsletters.  3  years 
experience  required  for  1  person 
operation.  Box  6206,  Editor  &  Pub¬ 
lisher. 


MANAGING  EDITOR 
With  a  feel  for  community  news  sought 
by  50,000  circulation  Zone  2  daily. 
Must  provide  strong  leadership  for  staff 
of  50  reporters  and  editors.  Works  close¬ 
ly  with  and  reports  to  executive  editor. 
Management  experience  and  proven 
skills  a  must  for  this  position.  Write  Box 
6069,  Editor  &  Publisher. _ 


FREELANCE 


MORE  WRITERS  NEEDED 
Nationally  circulated,  monthly  pro¬ 
fessional  news  journal  needs  more  free¬ 
lance  writers  to  report  locally  on  rapidly 
expanding  home  health  care  industry. 
Professional  associations  located  in 
most  state  capitals.  Ideal  opportunity  for 
additional  income  for  established  read¬ 
ers,  medical  or  not.  Send  resume  and 
clippings  to:  Marlene  Eddins,  Health 
Journal,  3100  University  Blvd,  S,  Ste 
239,  Jacksonville  FL  32216. 

RECYCLE  your  stories.  Syndicate  buys 
European  rights  to  features.  Free  guide¬ 
lines.  Allpress,  Box  1266,  Inverness  FL 
32651. 


JOB  LEADS 


NEWSPAPER  training  needed  in  many 
PR/editorial  areas.  For  newsletter  rates: 
M  Sternman,  68-38  Yellowstone,  Forest 
Hills  NY  11375. 


EXPERIENCED  PRESS-CAMERA  super¬ 
visor  for  Cottrell  845  8-unit  press. 
Experience  on  small  Goss  presses  a  plus 
also.  Will  report  to  Production  Manager 
in  Zone  6-Gulf  Coast.  Insurance-profit 
sharing,  excellent  salary-flexible  work¬ 
ing  hours-send  resume  and  salary  history 
to  Box  6020,  Editor  &  Publisher. 


PRESSROOM-CAMERA  supervisor.  Full 
charge,  hands-on  supervisor  of  5-day 
daily  and  commercial  Web  operation  in 
St.  Louis  area.  Experience  in  training 
and  handling  people,  setting  schedules 
and  maintaining  quality  production  on 
our  8-unit  Goss  Community  press.  Start 
at  $18,000.  Answer  directly  to  pub¬ 
lisher.  Send  resume  to  Box  6086,  Editor 
&  Publisher. 


PRESS  FOREMAN— 7-day,  Zone  5, 
55,000  AM  seeking  night  press  foreman 
experienced  in  training  and  motivating 
employees.  Will  supervise  camera, 
platemaking,  and  pressroom  production 
and  work  with  spot  and  process  color. 
Press  is  7'/2  units  of  Hoe  (Jolormatic  let¬ 
terpress  with  anilox  inking  system. 
Excellent  salary  and  benefit  package. 
Send  resume  and  salan  requirements  in 
confidence  to  Box  6093,  Editor  &  Pub¬ 
lisher. 


PRODUCTION 


MARKETING 


MARKETING 


DIRECTOR  OF  MARKETING 


Number  1  firm  in  the  home  furnishing  industry  is  seek¬ 
ing  management-styie  individuai  to  direct  com¬ 
munications  with  manufacturers,  store  buyers  and 
the  media.  Media  background  for  pubiic  reiations 
capacity  required.  Aiso  must  have  pubiishing 
experience  with  emphasis  on  printing,  production  and 
layout.  Must  be  wiiiing  to  iearn  to  seii.  A  knowiedge  of 
the  furniture  industry  or  whoiesaie  market  system 
preferred.  Piease  submit  detaiied  resume  inciuding 
business  experience,  education,  saiary  history  and 
business  references  to: 

Director  of  Marketing 
PO  Box  828 
Highpoint  NC  27261 


ELECTRICAUELECTRONIC 
MAINTENANCE  FOREMAN 
Zone  9  metro  has  an  opening  for  a  fore¬ 
man  to  supervise  maintenance  electri¬ 
cians.  Responsibilities  include  plann¬ 
ing,  purchasing,  scheduling,  budget 
preparation  and  coordination  with  other 
departments.  Strong  supen/isory  skills 
essential.  Heavy  emphasis  on  predictive/ 
preventive  maintenance  and  technical 
training.  Position  is  salaried.  Please 
send  resumes  to  Box  6083,  Editor  & 
Publisher. 


PRODUCTION  MANAGER 
We  are  looking  for  an  energetic,  pro¬ 
gressive  supervisor.  Functions  will 
include  managing  the  night  shifts  of  the 
composing  room,  pressroom,  camera/ 
plateroom,  and  mailroom.  The  ability  to 
manage  people  is  essential.  Candidates 
must  possess  knowledge  of  offset  print¬ 
ing  and  the  ability  to  make  quick,  sound 
decisions.  We  are  a  7-day  a  week 
operation  that  prints  a  daily  newspaper 
and  a  large  volume  of  commercial  work. 
Excellent  salary  and  benefits.  Box  6067, 
Editor  &  Publisher. 


WHAT  HELPS  US 
HELPS  US 
HELP  YOU 


To  expedite  your  questions, 
claims  and  payments  regard- 
ing  classified  invoices, 
please  RETURN  THE  YEL¬ 
LOW  COPY  OF  THE  INVOICE 
WITH  YOUR  PAYMENT,  and 
refer  to  the  invoice  number  in 
all  correspondence  regard¬ 
ing  your  bill.  This  will  assure 
proper  credit  to  your 
I  account. 


I  THANK  YOU: 
i  E&P  CLASSIFIED 
I  DEPARTMENT 


PHOTOGRAPHER 


QUALITY  MINDED,  mid-size  West  Texas 
daily  seeks  talented  photographer  who 
can  supervise  three-person  department. 
Five  or  so  years  of  experience  necessary. 
Title  is  chief  photographer  but  future 
could  include  photo  editor  job  and 
responsibilities.  Color  experience  valu¬ 
able.  Send  portfolio  and  resume  to:  Olaf 
Frandsen,  News  Editor,  The  Odessa 
American,  PO  Box  2952,  Odessa  TX 
79760.  No  telephone  calls,  please.  An 
equal  opportunity  employer. 


PRESSROOM 


PRESS  FOREMAN 

Immediate  opening.  6  unit  Goss  Urba¬ 
nite.  11,500  daily  plus  a  number  of 
commercial  jobs.  Need  experienced 
working  foreman  to  take  charge  of 
scheduling  jobs,  ordering  supplies  and 
managing  people.  Salary  negotiable. 
Write  giving  references,  salary  require¬ 
ments,  etc.  to:  Robert  W.  White,  Pro¬ 
gressive  Communicative  Corp.,  PO  Box 
791,  Mount  Vernon  OH  43050;  (614) 
397-5333. 


PRODUCTION  DIRECTOR  wanted,  mul- 
ti-Web  printing  plant.  Southeast.  We 
need  a  p^ple-person  who  can  hire,  train 
and  motivate  multi-shift  crews  to  pro¬ 
duce  more  with  less  waste,  overtime  and 
mistakes.  Low  pay,  long  hours:  great 
opportunity  tor  person  wishing  to  grow 
with  our  corporation.  Big  bonus  for  mak¬ 
ing  high  goals.  Send  full  resume,  salarv 
requirements  to  Box  6089,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


MANAGER  OF  PUBLIC  RELATIONS 
Southeast  bank,  NA  (Miami)  seeks  a 
Manager  of  Public  Relations  (Assistant 
Vice  President),  Must  have  good  verbal, 
writing  and  editing  skills;  be  a  creative 
self  starter;  possess  a  solid  knowledge  of 
press  relations;  and  have  5  to  7  years 
experience  in  Public  Relations/ 
Communications.  Knowledge  of  the 
banking  and  financial  services  industry 
helpfuF.  Excellent  benefits  package, 
including  tuition  refund.  Starting  salary 
commensurate  with  experience.  Send 
resumes  to:  William  E.  Fowler,  Jr,  South¬ 
east  Banking  Corporation,  10()  South 
Biscayne  Blvd,  Miami  FL  33131;  (305) 
577-4117. 
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HELP  WANTED 
SALES 


POSITIONS  WANTED 
CARTOONIST 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


25  YEAR  OLD  Zone  5  weekly  shopper 
seeks  ambitious  salesperson  for  position 
as  display  classified  ad  manager. 
Straight  commission;  good  benefits.  Call 
Gary  Canon;  (515)  233-1251. 

- 1 

EDITORIAL  cartoonist,  illustrator, 
experienced,  published  in  Southeastern 
newspaper.  Will  relocate.  Write  for  sam¬ 
ples.  Box  6052,  Editor  &  Publisher. 

CIRCULATION 

ZONE  5  daily  wishes  to  expand  its  terri¬ 
tory  and  seeks  aggressive  promotion- 
minded  advertising  salesman  who  loves 
to  sell  and  is  ready  for  management 
responsibilities.  Starting  pay  in  mid-20s 
plus  lucrative  commissions  and  top 
fringe  benefits.  Send,  in  confidence, 
your  resume  and  tell  us  about  your  sales 
achievements.  Write  Box  6045,  Editor  & 
Publisher. 

HELP  YOURSELF 

To  the  job  you  want  by 
selling  your  talents  in 
E&P’s  Positions  Wanted 
section. 

CIRCULATOR:  Experience  with  AM,  PM 
dailies,  weeklies,  TMC,  voluntary  col¬ 
lect,  boy  crews  and  phone  rooms.  Seek¬ 
ing  to  relocate  in  management  or  staff 
position.  Box  6048,  Editor  &  Publisher. 

CIRCULATION  PROFESSIONAL: 
Experienced  field  supervisor  with  large 
metro  daily  looking  to  move  into  a  more 
responsible  position  in  a  smaller  market. 
Currently  with  an  MES  operation.  Strong 
in  problem  solving,  basics,  and  all  sales. 
Box  6107,  Editor  &  Publisher. 

MANAGER  Experienced  with  proven  rec-  j 
ord  seeks  long  term  challenge  on  aggres- 
sivedaily.  Box 6075,  Editor& Publisher.  ! 

SMALL  PAPER  circulation  manager  or 
home  delivery,  single  copy  sales  mana¬ 
ger.  11  years  recent  experience  in  all 
facets  of  circulation.  For  resume  call; 
(916)  722-9687  or  write;  R.  Kuhl,  PO 
Box  2766,  Sacramento  CA  95812. 

POSITIONS 

WANTED 

SEASONED,  proven,  multi-faceted, 
flexible  circulator  seeking  challenging 
position.  Box  6034,  Editor  &  Publisher. 

EftP  CLASSIFIEDS 
PRODUCE  JOBS 

FOR  NEWSPAPER  PEOPLE 

- - — -  [ 

ACADEMIC 

ALL  LEVELS  reporting,  editing, 
graphics,  print  management,  law,  his¬ 
tory.  15  years  professional  experience; 
ABD  at  top  school;  University  teaching. 
Available  now.  Box  6087,  Editor  &  Pub¬ 
lisher. 

EDITORIAL 

ACCOMPLISHED  newspaper/magazine 
writer  seeks  daily  sports  section  needing 
quality  features.  Zone  8,9  preferred.  Box 
6062,  Editor  &  Publisher. 

ADMINISTRATIVE 

CREDIT  CONSULTING.  30  years 
experience  in  credit,  8  years  in  publica¬ 
tions,  8  years  owning  collection  agency. 
Expertise  in  classified,  display,  and 
computers.  Call;  (509)  248-6910. 

AWARD  WINNING  sports  columnist 
wants  to  write  humor  column.  Covered 
NFL,  NBA,  World  Series,  college.  1 
showed  humorous  side  of  sports.  Now  1 
want  to  show  the  humorous  side  of  life. 
Box  6065,  Editor  &  Publisher. 

GENERAL  MANAGER  with  proven  rec¬ 
ord  of  success.  Finance,  systems,  anc 
operating  experience;  planning  for  anc 
control  of  total  newspaper.  Ability  to  take 
charge  and  achieve  goals.  Seeking 
senior  management  position.  Write  Box 
6064,  Editor  &  Publisher. 

ASSISTANT  EDITOR  of  Northern 
Indiana  weekly  seeks  upward  move  tc 
small  or  medium  size  daily.  Thorough 
portfolio  in  a  variety  of  beats.  Recent 
Purdue  J-grad,  able  to  relocate  in  Great 
Lakes  area.  Box  6202,  Editor  &  Pub¬ 
lisher. 

GENERAL  MANAGER  of  mid-size  week¬ 
ly  seeks  post  as  small-daily  publisher  or 
assistant  to  publisher  at  larger  daily.  18 
years  working  experience  includes  ad 
sales  and  news,  14  years  as  daily  city 
editor  and  managing  editor.  Present  job 
requires  active  direction  of  all  news¬ 
paper  functions  with  emphasis  on 
advertising.  Shirt-sleeve  people  mana¬ 
ger.  Box  6025,  Editor  &  Publisher. 

BIG  EAST  GRAD  seeks  position  as 
sportswriter  for  a  daily.  Willing  to  relo¬ 
cate.  Jeff  Navin,  6  South  Ridge  Rd, 
Niantic  CT  06357. 

COPY  EDITOR,  reporter,  photographer; 
management  experience;  on  medium 
daily;  seeks  move  to  coast  or  desert. 
Spouse  similarly  qualified.  Box  6008, 
Editor  &  Publisher. 

I'M  STUCK  on  a  career  plateau,  eagerly 
seeking  a  new  challenge  with  growth 
potential  in  Zones  1,2, 3, 5.  Bright,  tena¬ 
cious,  daring;  willing  to  accept  a 
demotion  if  it’ll  put  me  on  a  faster  track. 
Presently  CEO  of  a  suburban  weekly 
group  that's  increased  sales  and  cut 
expenses  despite  tough  competition.  34 
year  old  female  with  male  managerial 
prowess.  Box  6094,  Editor  &  Publisher. 

NEWSMAN,  BA.  More  than  a  decade  of 
experience  in  sound  reporting  based  on 
research  ability.  Career  position  sought. 
Box  5642,  Editor  &  Publisher. 
PHOTOGRAPHER/REPORTER  COUPLE 
seek  positions  with  daily.  Both  have 
served  internships,  held  college  editorial 
positions,  presently  working  part  time 
with  newspapers.  Superior  clips.  Box 
6091,  Editor  &  Publisher. 

PUBLISHER/EDITOR  with  25  years 
experience  in  all  departments  on  dail  ies, 
weeklies.  Paper  sold,  looking  for  last 
move.  Prefer  Zones  3-4,  will  consider 
others.  45,  married,  daughter  13.  Call 
Moody  Hamrick;  (615)  890-0620. 

PUBLISHER — 7  years  publishing  a  daily 
and  4  years  publishing  a  group  of  4 
weeklies  gives  me  the  experience  neces¬ 
sary  to  manage  your  newspaper.  Desire 
to  become  part  of  the  community  the 
newspaper  serves.  G.A.  Lords;  (503) 
842-5421. 

RELIGION  WRITER/EDITOR— Currently 
i  Living  Pages  Editor  for  medium-sized 

1  daily.  Ten  years  experience,  including 
j  feature  writing  for  metros.  Looking  tor 

1  the  right  metro  to  listen  to  my  ideas  on 
how  to  cover  the  ever-changing  influence 
of  religion  on  our  world.  Box  6109,  Edi- 
j  tor  &  Publisher. 

!  SPORTSWRITER — desk  man,  12  years 
j  on  daily.  Looking  for  challenge  in  Zone 

1  1,2  or  4.  Top  quality  work  guaranteed. 

'  Box  6056,  Eoitor  &  Publisher. 

842-5421.  uoAoujo, 
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NEWSPAPERMAN  AVAILABLE:  J- 
school  grad  up  through  the  ranks  with 
several  dailies;  editing,  photos,  VDT, 
teletext  experience,  also  MA  and  teach¬ 
ing  stint  in  publications,  some  ad  sales. 
Jeff  Stone,  826  Lincoln,  Prescott  AZ 
86301. 


SPORTS  REPORTER,  COPY  EDITOR.  6 
years  on  55,000  AM  daily.  Versatile, 
dedicated,  knowledgeable.  Can  cover 
preps  to  pros  in-depth  with  flair.  Pro¬ 
vocative,  insightful  columnist.  Solid, 
experienced  desk  man,  strong  on  news 
judgment,  headlines,  copy  editing.  Any 
Zone,  any  size  daily.  Box  6073,  Editor  &  | 
Publisher. 

TOP-NOTCH  REPORTER  with  metro  1 
experience,  who  has  chased  a  news  j 
career  to  the  Wild  West,  Far  East  and  a 
few  spots  in  between,  looks  for  place  to 
settle  down.  Seeks  major  metro.  Prefers  ! 
state/regional/national  desk,  but  open  to  j 
suggestions.  Available  this  fall.  For  ; 
resume  and  clips,  write  Box  6074,  Edi- 1 
tor  &  Publisher.  | 


VETERAN  reporter  of  Three  Mile  Island  : 
and  other  major  stories  in  Pennsylvania  | 
is  seeking  career  move  to  Philadelphia  or  | 
nearby.  Age  34,  married  and  stable,  I  { 
have  10  years  of  solid  credits,  including  | 
a  Keystone  news  series  award.  From  the  ! 
whimsical  to  the  nuts  and  bolts,  I  have  1 
made  it  all  compelling.  Box  6006,  Editor ! 
&  Publisher.  I 


WOULD  LIVELY,  clear,  informed 
analysis  of  confusing  debates  and  man¬ 
euvers  at  annual  157-nation  United  Na¬ 
tions  Assembly  (New  York  mid- 
September  to  mid-December)  interest 
you?  Issues  include  nuclear  arms.  Mid¬ 
east,  trade-and-development.  South 
Africa,  Central  America,  Afghanistan. 
Established  United  States  foreign  policy 
writer-editor,  long  United  Nations 
experience;  accurate,  objective.  Refer¬ 
ences,  clips  on  request.  W.  Irwin,  1 
Summit  Av,  Larchmont  NY  10538; 
(914)  834-1962. 


CREATIVE,  award-winning  feature  writ¬ 
er  +  copy  editor  seeks  challenge  at  met¬ 
ro  daily.  Five  years  of  experience  as  life¬ 
style  editor,  news  editor  and  reporter. 
Trained  by  expert  in  graphic  design. 
Degree  sociology -i-  journalism.  Pro¬ 
ductive,  self-motivated  journalist  meets 
deadlines  in  advance,  (jail;  (409)  898- 
7104  after  5. 


EXPERIENCED  sports  writer  looking  for 
new  challenge  with  solid  organization. 
Two  degrees  in  journalism  and  41^  years 
experience.  Contact:  Mike  Weaver,  555 
E  El  Camino  Real  #605,  Sunnyvale  CA 
94087;  (408)  735-8431. 


EDITORIAL  and/or  column  writer.  Mod¬ 
erate-liberal.  Creative  new  voice.  537 
Jones  St,  8882,  San  Francisco  CA 
94102. 


HARDWORKING,  professional  reporter 
seeks  any  overseas  work.  Reporting, 
editing  experience.  Clips,  resume.  Box 
6200,  Editor  &  Publisher. 


MAY  '83  GRAD,  BA  journalism  and  fore¬ 
ign  affairs  seeks  entry-level  any  Zone. 
Experience  New  York  City  daily  and 
abroad.  I  adapt  well,  work  hard,  learn 
fast.  Call:  Judy  DeBuccio;  (212)  933- 
2398  (pm). 


PHOTOGRAPHER 


PHOTOGRAPHER/WRITER,  8  years 
United  States/International  experience, 
seeks  fulltime  on  major  daily  or 
magazine.  MA.  Strong  features,  color. 
Portfolio.  Peter  Tatiner,  3502  Kings 
Hwy,  Brooklyn  NY;  (212)  258-3772. 


'82  PENN  STATE  photojournalism  grad 
seeks  staff  photographer  position  on  dai¬ 
ly.  College  newspaper  and  New  York  City 
lab  experience.  Color  &  black  &  white 
darkroom.  Strong  sports.  Desires  reloca¬ 
tion.  Suzanne  Tyrrell;  (609)  368-3159 
or  368-7249. 


PHOTOJOURNAUSM 


WASHINGTON  COVERAGE— 
Experienced  writer,  diplomat,  econom¬ 
ist,  accredited  State  Department,  Capi¬ 
tol  Hill,  wishes  spot  assignments/part  or 
full  time  work.  Box  6096,  Editor  &  Pub¬ 
lisher. 


PHOTOGRAPHER  seeks  position  on  dai¬ 
ly,  available  immediately,  all  Zones, 
experienced,  hardworking,  award  win¬ 
ner;  call  David;  (501)  863-0098. 


PRODUCTION 


WRITING,  EDITING,  LAYOUT— CAN 
DO!  Newspaperman  with  15  years 
experience  seeks  position  as  sports  edi¬ 
tor,  sports  slot,  layout  editor,  copy  edi¬ 
tor.  Box  6204,  Editor  &  Publisher. 


PRODUCTION  MANAGER,  12  years 
management.  Experienced  all  phases. 
Press,  camera,  strong  composing.  Labor 
negotiations.  Box  6(J84,  Editor  &  Pub¬ 
lisher. 


Shop  Talk  at  Thirty 

Status  of  press  clubs 


By  Becky  Yerak 

E>espite  increasing  numbers  of  one- 
newspaper  cities  and  the  delicate  fi¬ 
nances  of  some  media  businesses, 
press  clubs  in  the  United  States  and 
Canada  are  surviving,  or  at  least  trying 
to  survive,  according  to  a  recent  tele¬ 
phone  survey  by  the  Press  Club  of 
Cleveland. 

Press  clubs  in  the  30  largest  U.S.  and 
Canadian  cities  were  asked  about 
membership,  dues,  organizational 
structures,  club  facilities,  activities  and 
recruitment  efforts.  They  were  assured 
that  their  responses  would  be  kept  con¬ 
fidential,  if  they  desired. 

Although  memberships  ranged  from 
30  to  3,000  and  the  number  of  member 
categories  ranged  from  one  to  11,  the 
study  found  that  clubs  averaged  610 
members  and  four  membership 
categories.  Member  categories 
included  active,  associate,  non¬ 
resident,  honorary,  retired,  education¬ 
al,  corporate,  government,  student  and 
charter.  Approximately  one-third  of 
the  clubs  have  categories  for  non¬ 
resident  members,  one-fourth  have 
corporate  and  one-half  reported  non¬ 
journalist  categories. 

Categories  are  sometimes  used  as  a 
device  to  recruit  and  retain  active 
members  (those  employed  directly  by 
the  media),  whose  dues  usually  are  the 
lowest.  One  club  is  trying  to  recruit 
young  journalists  by  dividing  its  active 
category  into  those  under  or  over  age 
35.  Other  clubs  are  dividing  associate 
members  into  specific  industries;  non¬ 
residents  into  active  and  associate  cate¬ 
gories;  and  public  relations  into  execu¬ 
tive  and  employee  segments. 

Dues  for  news  media  and  public  rela¬ 
tions  employees  ranged  from  zero  to 
$300,  and  averaged  $55  and  $110  re¬ 
spectively.  Average  dues  for  other 
members  included  $  1 27  for  government 
officials,  $15  for  students  and  $250  for 
corporations.  Fewer  than  one-third  of 
the  clubs  mentioned  initiation  fees, 
which  averaged  $27  for  reporters  and 
$59  for  associates. 

Nearly  all  of  the  clubs  increased  dues 
in  the  1980s,  and  several  increased  fees 
as  recently  as  January. 

Although  one  club  increased  its 
membership  when  lowering  active 
member  dues  and  eliminating  initiation 
fees,  another  representative  said  her 
club’s  dues  reduction  was  ineffective, 
speculating  that  clubs  with  low  dues  get 
little  respect. 

Her  hunch  might  have  some  cre¬ 
dence.  There  was  no  visible  member¬ 
ship  fluctuation  in  clubs  that  raised 
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dues  and  clubs  that  have  never  raised 
them  reported  steady  memberships  as 
well. 

Leadership  structure 
The  study  also  determined  that: 
Clubs  averaged  four  or  five  officers, 
six  committees  and  fewer  than  10  board 
members,  one  of  which  usually  was  a 
past  president. 

Approximately  one-fifth  of  the  clubs 
require  some  active  member  leader¬ 
ship,  and  none  of  those  clubs  reported 
declining  memberships. 

Nearly  all  of  the  clubs  have  member¬ 
ship  committees,  and  the  handful  that 
take  stands  on  First  Amendment 
issues,  such  as  Kansas  City,  New  York 
and  Chicago,  have  retained  or 
increased  their  memberships. 

Approximately  one-third  of  the  clubs 
mentioned  travel  committees.  The 
Detroit  Press  Club,  for  example,  has 
planned  trips  to  Canada,  Mexico,  Paris 
and  China. 

Approximately  one-fourth  of  the 
clubs  reported  scholarship  com¬ 
mittees. 

Representatives  reported  a  variety  of 
contests,  educational  programs,  Fol 
activities,  dinners,  luncheons,  thematic 
parties  and  speaker  forums.  Gener¬ 
ally,  major  festivities,  gridiron  shows 
and  contests  are  well-received,  and 
speaker  forums  are  cornerstones  to 
most  organizations.  T-shirts  and  other 
items  are  sometimes  used  to  promote 
the  club  or  its  events. 

Fol  events — Defend  reporters 
whose  First  Amendment  rights  have 
been  violated;  plan  an  Fol  month;  dis¬ 
tribute  bumper  stickers;  encourage 
editorials,  sponsor  advertisements  and 
billboards;  ask  public  officials  to  sign 
proclamations. 

Contests — Awards  for  cub  report¬ 
ers,  business  writers,  college  students, 
on-the-spot  news  coverage,  and  some¬ 
one  who  investigates,  reveals  and  cor¬ 
rects  (indirectly)  a  situation.  Other  con¬ 
tests  include  man/woman  of  the  year 
and  a  talent  show  featuring  members 
and  city  officials. 

Educational  programs — Seminars 
for  professionals  and  college  students 
included  writers’  workshops,  libel 
information  sessions  and  presentations 
on  how  to  report  news  about  labor- 
management  relations,  computers  and 
energy  engineering. 

Social  events — Picnics;  movie  pre¬ 
views;  monthly  TGIF  celebrations; 
ballpark  days;  boat  cruises;  golf 
tournaments;  holiday  parties;  barbe¬ 
cues;  seafood  dinners;  club 
anniversary  parties;  city  birthday  festi¬ 


vities;  front  page  balls. 

Speaker  forums — George  Bush,  Ed 
Asner  and  Robert  Redford  were  among 
major  speakers  at  recent  club 
activities,  respondents  said.  Other 
speakers  have  included  USA  Today 
representatives.  United  Auto  Workers 
union  representatives,  wine-tasting 
experts,  representatives  of  non-profit 
groups.  Defense  Department  officials, 
network  representatives  and  an 
Amnesty  International  director  who 
spoke  about  reporters  who  “dis¬ 
appear”  while  covering  stories. 

Miscellaneous — Most  clubs  have 
monthly  newsletters,  and  about  half 
have  used  questionnaires  to  solicit 
member  opinions,  but  no  club  has 
found  them  particularly  insightful. 


Respondents  listed  by  size  of  city, 
and  membership  reported: 


New  York . 700 

Chicago . 2,000 

Los  Angeles . 980 

Philadelphia . 165 

Houston . 225 

Detroit . 1,300 

Dallas . 400 

San  Diego . 250 

Phoenix . 466 

Maryland  (Baltimore) . 225 

San  Antonio . 30 

Indianapolis . 500 

San  Francisco . unavailable 

Memphis . 75 

Washington,  D.C . 700 

Milwaukee . 600 

Peninsula  (includes  San  Jose) . 150 

Cleveland . 73 

Ohio  (Columbus) . 750 

Boston  (surviving  in  name  only) 

New  Orleans . 300 

Florida  (for  Jacksonville) . 300 

Seattle . 202 

Denver . 750 

Tennessee  (for  Nashville) . 180 

St.  Louis . 525 

Kansas  City . 215 

El  Paso . folded 

Atlanta . unavailable 

Pittsburgh . 3,000 

Toronto . 700 

Montreal . 450 

Vancouver . 6(X) 

Ottawa . 966 


LEE  DIRKS 
&  ASSOCIATES 

Professional  Assistance 
To  Newspaper  Owners 
On  Appraisals  and  Sales 

Suite  3870/400  Renaissance  Center 
Detroit,  Michigan  48243 
313-259-0080 


EDITOR  &  PUBLISHER  for  August  13.  1983 


Here’s  where  to  find 

...the 

answers 

to  your 

questions 

about 

newspapers 

MORE  THAN  600  PAGES  OF  FACTS 
ABOUT  THE  WORLD’S  NEWSPAPERS 


1  NEWSPAPERS  PUBLISHED 
IN  THE  U.S. 

Complete  listings  for  all  U.S.  daily  and 
Sunday  newspapers  .  .  .  information  on 
population,  circulation  and  advertising 
rates,  lists  of  executives  and  more. 

Tabulation  of  mechanical  equipment  in 
U.S.  and  Canadian  Newspaper  plants. 

Directory  of  U.S.  weekly  and  non-daily 
newspapers,  days  of  publication, 
addresses,  editors,  and  publishers; 
advertising  rates,  and  printing 
processes. 

Foreign  language,  special  service,  col¬ 
lege,  and  black  newspapers  published 
in  the  U.S. 

2  NEWSPAPERS  PUBLISHED 
IN  CANADA 

Individual  listings  of  all  Canadian  daily 
and  Sunday  newspapers,  with  data  as 
in  U.S. 

Lists  of  weekly  newspapers  with  days 
of  publication,  printing  method,  other 
data. 

Canadian  foreign  language  newspa¬ 
pers,  newspaper  groups,  ad  clubs, 
other  data. 

3  NEWSPAPERS  PUBLISHED 
IN  FOREIGN  COUNTRIES 

Latin  American,  European,  Asian,  Afri¬ 
can,  and  Australian  newspapers  with 
circulation,  rates,  other  data. 


4  NEWS  SERVICES  AND 
SYNDICATE  SERVICES 

News  and  features  services,  syndi¬ 
cates,  wire  services,  with  names  and 
addresses. 

Lists  of  newspaper  advertising  and  edi¬ 
torial  mat  services. 


5  MECHANICAL  EQUIPMENT, 
SERVICES  AND  SUPPLIES 

Directory  of  newspaper  mechanical 
equipment,  suppliers,  and  services  for 
all  newspaper  departments. 

Newspaper  suppliers  and  services,  by 


type  of  equipment,  for  both  letterpress 
and  offset  newspapers. 

Data  on  trade  unions,  pay  scales. 

6  ORGANIZATIONS, 
INDUSTRY  SERVICES 

National  newspaper  advertising  repre¬ 
sentatives,  with  names,  address  and 
telephone  of  branches,  and  lists  of 
newspapers  represented. 

Promotion  and  circulation  services, 
brokers  and  appraisers,  clipping 
bureaus,  films,  ad  and  press  clubs, 
newspaper  associations,  journalism 
schools,  newsprint  statistics,  journalism 
awards. 


Year  Book 


1983  Editor 
&  Publisher  M, 

Please  send  the  1983  EDITOR  &  PUBLISHER 
YEAR  BOOK  as  checked: 

_ copies  at  $50  each  (One  to  four  copies) 

_ copies  at  $45  each  (Five  or  more  copies) 

Above  rates  for  U.S.  and  Canada  only.  All  other 
countries  $65  each 

I  enclose  $ - 


Nail  to: 

Year  Book  Department 
EDITORS  PUBLISHER 
575  Lexington  Avenue, 
Mew  York.  M.Y.  10022 

ALL  REMITTANCE  IN  U.S.  DOLLARS 


PAYMENT  MUST  ACCOMPANY  YOUR  ORDER. 
New  York  buyers  add  appropriate  sates  tax. 
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OUTCLASSING  THE  COMPETITION 


ABC,  1982’s  Simmons  and  now  Scarborough  are  doing  the  home¬ 
work  for  you... the  News  continues  its  readership  advances  and 
circulation  dominance. 

Get  a  real  lesson  on  the  Denver  newspaper  market,  ask  your 
representative  from  either  Denver  daily  for  copies  of  the  latest 
research. 

•ABC  Publisher's  Statement  for  six  months  ending  3/31/83 
“Simmons  1982  National  Study  of  Local  Newspaper  Ratings 

ft  Denver’s  Extraordinary  Morning  Newspaper 

\  Rocky  Mountain  News 
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